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Eicaywyn

H avdntuén tng texvoloyiag £gepe otnv {wr TOU avBpwIou TNV XpNHATOOLKOVOULKN TexvoAoyia (fintech) kat tnv ynelomoinon (digitalization) (Iman, 2020; Milian et
al., 2019; Thakur, 2019)

H mpoavagepbeioa avantuén eixe wg amoteAeopd T SNHIOUPYIA TWV VEOPUWY EMIXEIPNOEWY, OL OTIOIEG BECAV OE EQAPUOYN TIG TTAPATIAVW TEXVOAOYIEG, KUPIWG OF
OXEON HE TO XPNHATOOIKOVOUIKO TOHED (OTOXEUOVTAG KUPIWG OTIG NAEKTPOVIKEG TANPWHEG) KAl Oxt Hovo. ‘Etol, £ytve amapaitntn n 6éomion Beopikou TAALGiou Kat
0dNYlWV TOCO Yld TNV TPOCTAGIA TWV PUCLKWY TIPOCWTIWY 000 Kal Twv emxelpnocwy (PSD2, AML, SFD) (Iman, 2020 Lee & Shin, 2018; Omarini, 2018; Thakur, 2019)

2tpogn ota evaAAakTika diktua: e-banking, m-banking, wallet-payments, peer to peer payments, kpuntovopiopata (Iman, 2020; "Lee & Shin, 2018; Thakur, 2019)

"EpPEUVEG OXETIKA PE TOUG TTAPAYOVTEC TTOU £MNPEAdOUV TNV ULOBETNGN NAEKTPOVIKWY TANPWHWY HECW KIVNTWY CUCKEUWY

Emxelpnoeig mpoomaboulyv va BsAtlwcouv unnpsolsg, avaAoyl(ousVOl autoug ToUg napayovrsg Bdoel Twv smeuplwv TOU XpNHoTn, uslwvovrag TOUg evoolacpoug Xpnong
TWV UTINPECLWY Toug, eKUNdevi{ovtag Toug oBoug Tou (pioko, Kivouvo, aBeBaldtnta) Kal KAVOVTAG TOV Vd VIWOEL ACPAANG.

ZKOTOG TNG £PEUVAg gival N cUYKPLoN TWV Tapayoviwy mou snnpsa(ouv Kat 6ivouv af,la oToug XPAOTEC otnv EAAGOQ Kal 0TO €EWTEPIKO OXETIKA PE TNV ULOBETNON
NAEKTPOVIKWY TTANPWHWY HECW KIVNTWY GUOKEUWY




Opiouoc lNMpoBAnuatoc

TL oTpaATNYIKEG TIPETIEL Motot givat ot
va UloBeTAGOUY ol TapayovTEG TIou
EMXEIPNOELG avaloya enmnpeadouv toug

HE TOUG TTAPAYOVTEG XPAOTEG OTNV

mou emnpeadouv TNV ulobgtnon

utoB<Tnon Twv NAEKTPOVIKWY

NAEKTPOVIKWY TANPWHWY HECW
TANPWHWY; (POPNTWYV CUCKEUWV;

Mowa sival n otdon
TOUG amévavtl otnv
ouvexi{opevn eEEAIEN
NG TeEXvoAoyiag o€
oX£on HE TIC
NAEKTPOVIKEG
TANPWHEG;
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TIANTITH €UKOAia emdpa OeTIKA otnv mMPoOeon xprong
IKWV CUVAAAQYWV HEGW KIVNTWYV CUCKEUWY
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Baolkec Evvoleg ov gvioxvuouvyv tnv AvtuAnntn Aia 1/1

Avrt)\nm'n agla Gsoopslral 0 napayovrag 0 onomog wOel €va atopo va KAavel tn xpnon
piag utnpeoiag n mpoldvtog. & MPoNYoUHEVES £PEUVEG N avTIAnTTh afia ep@avilel duo
OlAaoTACELS, TNV WPEAIUIOTIKN Kal Tnv ndovikn (Karjaluoto et al., 2019).

Ot BaolkEC £vvoleG TOU cuvogovTal Pe TNV avtiAnmtn aia sivat:

Ol NAEKTPOVIKEG TANPWHEG TTApoUcLAlouv PEYAAN avantuén ta TeAsutaia xpovia pe
TNV oAoéva auavopevn xpnon tou internet (Seetharaman & Raj, 2009).

TAM : n Tp6Becn TwV XPNOTWV va UloBETAoOUV pia Texvoloyia ouvdeetal pe 6Uo
TapAyOoVTEG TNV gUKoAia kai tnv xpnowotnta (Singh et al., 2020).




Baolkec evvoleg mov evioxvouvyv tnv AvtuAnntn Aia 2/2

UTAUT2 : H UTAUT cuvdéstal pe To Hp0060K1p0 g cmoéoor]g (a&tonomon avrl)\nqmg) TO npooéoKlpo
g mpoomadelag (sKnalésuon, EUKOALQ), TNV KOWVWVLIKN EMPPON (otnplgn ano omstoug, BonOsia
xpnong), TG ouvenng suxo?\lag (ocupBatdTNTa), TN CUHTIEPLPOPLKN TTPOBEGN XPRONG KAl dnHoypa@ika
otolxeia onmwg nAwkia, yévog ka (Chao, 2019; Puspitasari et al., 2019).

Alaxeipion aAAayng: H dwaxeipton tTng aAAayng ival amapaitntn mpoimobeon tng amodoxng
omolacOnToTE Kalvotopiag Kat dlagopetikotntag (Shaikh et al., 2020; R. Thakur & Srivastava,
2014).

Security : H acpdAsia mailel kaBoplotikd poAo o€ OAOUG TOUG TOUEIG TWV avOpwvwy
OpacTNPLOTATWY, TTOAU TTApamdvw OTav auth €XEL GXEON PE TNV KAlvotopida, tnv
texvoAoyia (Mombeuil & Uhde, 2021).

Amouyn ABsBalorntag H amopuyn aBsBalommg 6n7\wv5l TO YEYOVOG OTL Ol XpAOTEC VIwOouy wmv
ameiAn pag avaorng n aBsBalng Kataotaong, n omoia OnUIOUPYEL (poBo Kal ap@iBoAia 6To Xxpnotn
OXETIKA PE TN VEA TEXVOAOYIA OTWC Ol NAEKTPOVIKEG TANPWHEC (Alshare et al., 2011; Srite &
Karahanna, 2006).




BaolKEC EVVOIEC TTOU EVIOXUOUV THV
AvtiAnntn Aéia 3/3

I'Ipoeson xpnong npoeson xpnong ouvdsstal HE o)\eg TIG npoavacpspeaosg £VVOLEG Ol OTIOIEG €iTE
oupBdaMouy eite BeTIKA €ite apvnTika otn xpnon piag véag texvoAoyiag (Flavian et al., 2020; Liebana-
Cabanillas et al., 2020; Schmidthuber et al., 2020 ; Singh, et al., 2020 ; Thakur & Srlvastava 2014;

Venkatesh et al., 2012).

Ikavomoinon: n kavomoinon ava@épstat oto Babuo mou £vag Xxpnotng ViwOel aveta pe XxpRon piag
véag texvoAoyiag. EAv eival euxaplotnpévog amd auth Kat To amoTEAECHA TNG XPAONG TNG, LKAVOTIOLE
TIG ApXIKEC Tou TMpoodokieg (Cao et al., 2018; Liébana-Cabanillas, Japutra, et al., 2020).

Kivduvog - Pioko: to pioko avagepetal otny avac@daAsla i to @oBo mou mbavov va atcbdavetal Evag
XPNOTNG HE TN XPNoN TNG VEAG TEXVOAOYIAG OGOV agopd TIG TTPOCWITIKEG I TIG XPNHATOOIKOVOULKES
TOU TANPOWOPIEG KAl YEVIKOTEPA TNG IOLWTIKOTNTAG TOU (Liébana-Cabanillas et al., 2014; Liebana-
Cabanillas et al., 2020; Ryu, 2018; Singh, et al., 2020; Venkatesh et al., 2012).

Kawvotopia: n kawvotopia avagépetal otn Sabeon mou ExeL Evag XpRoTNG AmEVAVTL O pid VEQ
TEXVOAOYid. MITOpEL va eival OKEMTIKIOTAG AEVAVTL OTN XPHoN TNG 1 AT TNV AAAN va Tou apecEL va
napapatl(etal Kal va OoKIPAleL Pe VEEG TEXVOAOYIEG amoAapBAavovTag ta oYEAN TOU TOU

nmpoo@Epel (Agarwal & Prasad, 1998; Kalinic et al., 2019b).




EmnAgov, evvoliec nou e€stalovtal otnv
gpevva 1/2

ZupBatotnta: n
ocupBatotnta a(popa TO
Baepo TTOU N XpAon Tng

vEag tsxvvoylag
ouvoLeTal HE Tov TPOTIO
(wng TOU XpnoTtn, HE Tov
TPOTO TIoU Tou ap€oel va

EVEPYEL oTNV
Kadnuepvotnta

Tou (Schierz et al., 2010;

Schmidthuber et al.,
2020).

Epmotoouvn: n
gumotoolvn aopd tn
OX£0N TOU avamtUuoosTal
METAEU TNG EMXEipNONg
Kdl Tou Xpnotn.
Avagépetal oto Babuo

TTOU 0 XPNOTNG Bewpei pia
TEXVoAoyia
a&iémorn (Liebana-
Cabanillas et al., 2020;
Shaw 2014; To & Trinh,
2021).

O1KOVOMIKO KOOTOG: TO
OLKOVOHIKO KOOTOG
AVAPEPETAL OTO KOOTOG
e€omALGHOU TTOU
anatteital mTpoKEIPEVOU 0O
XpAoTNG va Pmopei va
XPNOIHOTIOUNCEL TIG VEEG
teExvoAoyieg (Kapoor et
al., 2015; Schmidthuber
et al., 2020; Zhou 2011).

Zl’Jorc(on xpriong n
ouctaon xprong
avaq)speral oTo Baepo
IKAVOTIOiNoNG TOU XPNoTN
TIPOKELUEVOU VA TTPOTEIVEL
™ Xprion TG € KATOLoV
TplTO H cuoraon Xpnong
eival évag mapdyovtag
TTOU aTAcXOoAEl Ta
teAeutaia xpdvia moAU TIg
EMXEIPNAOCELG ATIO TIC
HEYAAUTEPEC £WG TIC
HIKpOTEPEC (Oliveira et
al., 2016; Singh, et al.,
2020 Tiago et al., 2016).




EmnAgov, evvolec mou e€eta

JUMTTEPLPOPA: N CULTIEPLPOPA
oxetileTal Ye TNV avtiAnyn mou
EXEL O XPNOTNG y«a VEQ
TexvoAoyia kat agopd to Babud
Kawvotopiag, T Xpnopotntd g
Kdl TN OUVOAIKN epTIElpia TTOU
TPOCPEPEL OTOV XPNOTN.
EmmAcov, avagépetal oto

Babuo mou o xprioTrg avtidpa -
aVTIOTEKETAL 6TN Xprion piag
véag TexvoAoyiag A ival
UTEPHAXOG TG (Samer & Fadila,
2019; Singh, et al., 2020;
Venkatesh et al., 2012).

Epevva 2/2

KowwVIKr'] smppor']: (0]}
avepwnm mavta oto Baeoq {o]l]
xpovou unvoyl(ouv no)\u ™
YV@un twv aMwy, omwg
ouvnBiletal va Aéve «tL Ba meL n
Kolvwvia», moAU TEPLOCOTEPO
OpWG AapBavouy umown Toug TN
YVWHUN TNG OIKOYEVELAG TOUG Kal
twv influencers (Al- Nawayseh,
2020; Flavian et al., 2020;
Goyal et al., 2013; Nawayseh
2020; Phonthanukitithaworn et

al., 2016; Singh, et al., 2020 ).

Xpnoiudtnta: n xpnotyotnta
avagépetal otov Babuo mou n
vEad TeEXVOAOYia cUPBAAEL otnv

(KaVOTIoiNon TOU GTOXOU TOU
XpNoTN, Yld tTnv omoia e€apxng

amo@Acloe va tn
xpnotyomotnoel (Kapoor et al.,

2015; Liebana-Cabanillas et al.,

2020; Lu & Lu, 2020; Sahni &
Kovid, 2020; Singh, et al.,
2020).

ovtal otnv

EUKoi\la Xpnong N EUKOALT
Xpong avagepetal otny
TPooTdBeld Tou TMPEMEL va
KAvel £vag XpRoTng MPOKEWEVOU
va padet pla véa tsxvo)\oyla
OnAadn o KOTIOG TIOU TIPETEL Va
KataBaAel, n xaAnvaywynon
TOU AyXOUG Yld TO VEO -
KalvoUpylo, akopd Kat Thg
avacaAelag mou meavov
VIWOEL yla TN VEa EMXEipnon Kat
av n teAeutaia SlabEtel 6Aoug
TOUG OLaBEGIOUG TOPOUG TIOU N
gMXeipnon amatteitat
va TIPOCWYEPEL, TIPOKEIUEVOU VA
KAPWEL MOAVEG aVACPAAELEG
Twv xpnotwy (Chawla & Joshi,
2019; Kapoor et al., 2015 ;
Liebana-Cabanillas et al., 2020;
Singh, et al., 2020; To & Trinh,
2021).
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Sample

1517

292

260

350

529

292
670

500

491

330

301

269

1447

284
500

1512

277

Variables

perceived value, personal innovativeness, self congruence, perceived risk,new product nove

perceived usefulness, perceived convenience, perceived financial cost, percieved trust

personal innovativeness, perceived trust, perceived usefuleness, perceived risk, perceive
satisfaction, perceived enjoyment

innovativeness, stress, perceived satisfaction, perceived usefulness, perceived risk and trt

ease to use, usefulness, perceived risk, attitude, social influence, intention to use, stress, per
satisfaction

ease to use, usefulness, perceived risk, perceived trust, intention to use
ease to use, usefulness, perceived risk, perceived trust, intention to use, perceived securi

perceived usefulness, ease to use, innovitaveness, social influence, intention to use, risk, c
compatibiity, ubiquity

perceived intention to use, trust, risk, benefits, social influence

social influence, trust, anxiety, performance, effort, attitude, intention to use

behavioral intention, social approbal, riskiness, compatibility, cost, image, observability
Complexity, relative advantage, visibility

social influence, price value, performance expectancy, effort expectancy, hedonic motivat
behavioral intention, intention to recommend

perceived usefulness, perceived ease to use, perceived credibility, perceived risk, structul
assurance, user satisfaction, behavioral intention

perceived compatibility, perceived usefulness, perceived ease of use, perceived security, att
towards use, intention to use, individual mobility, subjective norm

perceived ease of use, selfefficacy, informal learning,perceived usefulness, intention to use,

social influence, benefits, risk, trust, usage intention

performance expectancy, effort expectancy, social influence, behavioral intention, use inten
facilitating conditions, hedonic motivation, price value, habit

perceived ubiquity, perceived security, perceived ease of use, initial trust, perceived useful
perceived cost, usage intention
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revikn Epwtnon

«ZuxvotnTa XpRong
VWG NAEKTPOVIKWY GUVAAAQY WY
«[Mapayovteg YioBETnong
HAEKTPOVIKWY GUVAAAQywV
«Anuoypaqikd otolxeia
«XWpa Katokiao
*HAia
«OUANO
«Ekmaideuon
«AvTiKeipevo AmaoxoAnong
*Mnviaia elcodipata
«Epmelpia Xpnong

A Mépoc¢ EpwtnuatoAoyiou
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EpwToEIg OXETIKA PE TOUG TApayovTeg Tou Givouv agia Kat emnpealouv Toug

XPNOTEC OTNV ULOBETNON NAEKTPOVIKWY CUCKEUWY HECW (POPNTWYV CGUCKEUWY

Kcuvotoula 3 PioK'o 4 Xpnoluc’;rnrc( 4 Koo-rog 3 Eumotopﬂvn (] Zuum-:pl'(popd 4 ABagg?é(‘:z\tlgg ® JUotaon Xpnong é(otp\)/pwvr: (1 ZuuBarornta 3 Ikavotm omcn (4 Eu oAaXpn ong MpdBeon Xpnong
EPWTACELG) EPWTNGELG) EPWTNGELG) EPWTACELG) EPWTNGELG) EPWTNGELG) £PWIRCELC) (3 epwtioELS) £PWTNGELC) EPWTNACELG) EPWTACELG) (4 epwTNCELS) (4 epwrriceLg)
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@ 18-25 ®18-25
@ 26-35 ® 26-35
@ 36-45 @ 36-45
® 456-55 ® 45-55
@56 =%
Ayyhkd
@ AwTpag @ Mailo
@ MNuvaika @ Femalke

Ayyhikd
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@ AsutrpoBdBua Exmoibuon @ Secondary

@ Merahuanosr Exmabeuan (IEK) @ Undergraduate

@ Tpropdeua Exmasbeuan (AEI A TEI) @ Posigraduate
@ Doctora

@ Merammunasds Imoudéc
@ Leboxropecdc Imoudés

EMnvIKG Ayyhxo

@ Anpdomog YdhAnhog

@ IBTKOS YTdAhnhog

@ EhclBepog Emoyyehparios
@ Akio

@ Fublic Employee
@ Frivate Employes
@ Self Employes
@ Other

AyyhKo
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@ i Twy 5006 @ under 500€ / under
@ 500€ - 1.500€ @ 500€ - 1.500€
@ 1.501€ - 2.500€ & 1.500€ - 2.500€
@ 2501€- 3.500€ @ 2500€ - 3.500€
® = 3500 @ 3500€ and above
AyyMKd

@ 0-6 prveg @ 0-6 months

® 7- 12 wivec @ 7-12 months

® 1-2 xpivia @ 1-2years

® 3-4 ypdvia ©® 3-4years

@ > 5 xpovia @ 5 years and above

EAAnvikO Ayyhiko
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Innovativeness / Katvotopia

Perceived risk / AvtiAnmto Pioko

Perceived Satisfaction / Ikavomoinon

Perceived Usefulness / AvtiAnmti Xpnowgotnta

Ease of Use / EukoAia Xpriong

EpwtnuatoAoyio 1/

If | heard about an innovative information technology, | will try it.

| am not ready to try out new technologies and prefer cash transactions

| do not like to experiment with new apps and electronic payment
services

Using electronic payments is not completely secure

| would not feel secure sending my personal and financial information
across the websites using e-payments

Overall, using e-payments is not a safe place to transmit information
and do transactions

| think it is safe to use electronic payments because of the privacy
concerns

| feel satisfied with the features of e-payments

| feel contented with the features of e-payments

| feel pleased with e-payments because it potentially fulfills my needs

| feel comfortable with e-payments usage

| find using e-payments useful in my daily life
Electronic payment is very helpful

Work becomes easier after using electronic payment

Electronic payments helps me to do things better and effectively

E-payments are easy to use

E-payments solve all my e-payments transactions save my lot of time

Using e-payments easily for my things, is important to me

| can access all the transactions easily in e-payments

Liebana-Cabanillas et al. (2020); Schierz et al. (2010) ; Singh, et al. (2020)

Liebana-Cabanillas et al. (2020); Schierz et al. (2010) ; Singh, et al. (2020)

Liebana-Cabanillas et al. (2020); Schierz et al. (2010) ; Singh, et al. (2020)

Liebana-Cabanillas et al. (2020); Singh, et al. (2020); Venkatesh et al. (2012)

Liebana-Cabanillas et al. (2020); Singh, et al. (2020); Venkatesh et al. (2012)

Liebana-Cabanillas et al. (2020); Singh, et al. (2020); Venkatesh et al. (2012)

Liebana-Cabanillas et al. (2020); Singh, et al. (2020); Venkatesh et al. (2012)

Liebana-Cabanillas et al. (2020); Priya et al. (2018) ; Singh, et al. (2020)

Liebana-Cabanillas et al. (2020); Priya et al. (2018) ; Singh, et al. (2020)

Liebana-Cabanillas et al. (2020); Priya et al. (2018) ; Singh, et al. (2020)

Liebana-Cabanillas et al. (2020); Priya et al. (2018) ; Singh, et al. (2020)

Kapoor et al. (2015) ; Liebana-Cabanillas et al. (2020); Singh, et al. (2020)
Kapoor et al. (2015) ; Liebana-Cabanillas et al. (2020); Singh, et al. (2020)

Kapoor et al. (2015) ; Liebana-Cabanillas et al. (2020); Singh, et al. (2020)

Kapoor et al. (2015) ; Liebana-Cabanillas et al. (2020); Singh, et al. (2020)

Kapoor et al. (2015) ; Liebana-Cabanillas et al. (2020); Singh, et al. (2020)

Kapoor et al. (2015) ; Liebana-Cabanillas et al. (2020); Singh, et al. (2020)

Kapoor et al. (2015) ; Liebana-Cabanillas et al. (2020); Singh, et al. (2020)

Kapoor et al. (2015) ; Liebana-Cabanillas et al. (2020); Singh, et al. (2020)

Av pdbatva yla kamola Kavotopa texvoAoyia, 6a tnv dokipala.
Aev gipat £Topog / £Tolpn va GOKIHACW VEEG TEXVOAOYIEG, TPOTIHW TIG CUVAAAAYEG pE
petpntd
Ae pou apéocel va melpapatiopal U VEEG EQAPHOYEG KAl UTINPEGIEG NAEKTPOVIKWY

TANPWHWY

H xprion NAEKTPOVIKWV TANPWHWV HECW KvnTou Ogv givat amoAuta ac@ainig

Aev Ba éviwba ac@alng va oTeiAw TPOCWTIKEG KAl XPNHATOOIKOVOUIKEG TTANPOPOPIES HOU
HEOW LOTOOEAIBWYV Yid NAEKTPOVIKEG TTANPWHEG HECW KIVNTWY CUCKEUWY.

Fevikd, n Xprnon NAEKTPOVIKWY TANPWHWY HEGW KIVNTWY CUCKEUWYV OV lval acpaAng yla
N HETAPOPA TANPOYOPIWY KAl TNV UAOTIOINGN GUVAAAAY WV

Nopilw ot ivat acainig n Xpron Twy NAEKTPOVIKWY TANPWHWY HECW KIVNTWY CUCKEUWY
ano anoyn GLWTIKOTNTAG

E{pat (kavomroinpévog PE Ta XAPAKTNPIOTIKA TwV NAEKTPOVIKWY TANPWHWY HECW KIVNTWY
GUCKEUWV

E{pat XapoUpevog PE Ta XAPAKTNPIOTIKA TWV NAEKTPOVIKWY MANPWHWY HECW KIVNTWV
GUCKEUWV

E{pat euxaplotnpévog Pe TG NAEKTPOVIKEG CUVAAAAYEG HEGW KIVINTWV CUCKEUWY SLOTL
SUVNTIKA IKavoTToLEl TIG AVAYKEG HOU

Nwbw Aveta pe Tn Xprion NAEKTPOVIKWY TANPWHWY HEGW KIVNTWY CUCKEUWV
Bpiokw xpriotpn otny Kabnueptvn pou {wr T Xpron TwV NAEKTPOVIKWY TANPWH®Y HECW
KIVNTWY GUCKEUWY

Ot NAEKTPOVIKEG TANPWHEG HECW KIVNTWV GUOKEUWY £ival TOAU Xpriotpn

H epyaocia yivetal EUKOAOTEPN HE TN XProN NAEKTPOVIKWY TTANPWHWY HECW KIVNTWY
GUCKEUWV

Ot NAEKTPOVIKEG TANPWHEG HECW KIVNTWV GUCKEUWY pE BonBouv va kavw ta mpdypata
KaAUTEPA KAl AMOTEAECUATIKA

Ot NAEKTPOVIKEG TANPWHEG HECW KIVNTWV GUCKEUWY Eival EUKOAEG OTN Xpron

Ot NAEKTPOVIKEG TANPWHEG HECW KIVNTWV CUCKEUWY HE BonBouv va eOIKOVOUW TTOAU XpOvo
UAOTIOLWVTAG TNG GUVAAAAYEG TANPWHWY HEGW KIVNTWY GUCKEUWY

H gukoAia Xpnong Twv NAEKTPOVIKWY TANPWHWY HEGW KIVNTWV CUCKEUWYV Eival TOAU
ONHAVTIKN Yla péva
Mmop® va €xw TpOoBacn o€ OAEG TIG NAEKTPOVIKEG GUVAAAAYEG TANPWHWY HOU HECW
KIVNTWVY GUCKEUWY TOAU UKOAQ



EpwtnuatoAoyio

The equipment cost of using EP is expensive (e.g. new SIM

Schmidthuber et al. (2020); Zhou (2011)
card).

Perceived Financial Cost / AvtiAnmtd Kéotog

The access cost of using EP is expensive (e.g. downloading the

L Schmidthuber et al. (2020); Zhou (2011)
application).

The transaction fees of using EP is expensive (e.g. charge per

’ Schmidthuber et al. (2020); Zhou (2011)
payment operation).

Perceived Trust / Epmotoolvn | trust that my personal information is safe in e-payments Liebana-Cabanillas et al. (2020); Shaw (2014)

| trust that app is protected from virus Liebana-Cabanillas et al. (2020); Shaw (2014)

| trust that electronic payment contains all my bank information

Liebana-Cabanillas et al. (2020); Shaw (2014)
accurately

Over all the electronic payment is trustworthy Liebana-Cabanillas et al. (2020); Shaw (2014)

Over all the electronic payment keeps my financial information

Liebana-Cabanillas et al. (2020); Shaw (2014)
secure

Intention to Use / MpdBson Xpriong I intend to use electronic payment in the future (2020) ; Singh, et al. (2020) ; Venkatesh et al. (2012)

I will always try to use electronic payment in my daily life (2020 ; Singh, et al. (2020) ; Venkatesh et al. (2012)

I P (S Gl LS Py i UL (2020) ; Singh, et al. (2020) ; Venkatesh et al. (2012)

| predict that | would use electronic payments (2020) ; Singh, et al. (2020) ; Venkatesh et al. (2012)

Attitude / Zupmepupopd | perceive that electronic payments are a new and unique idea Singh, et al. (2020); Venkatesh et al. (2012)

Electronic payments are advantageous in every domain of

transactions Singh, et al. (2020); Venkatesh et al. (2012)

Electronic payments provide convenience and it is very trendy Singh, et al. (2020); Venkatesh et al. (2012)

Use of electronic payments are really thrilling and nice

- Singh, et al. (2020); Venkatesh et al. (2012)
experience

Flavian et al. (2020); Liebana-Cabanillas et al. (2020); Schmidthuber et al.

Flavian et al. (2020); Liebana-Cabanillas et al. (2020); Schmidthuber et al.

Flavian et al. (2020); Liebana-Cabanillas et al. (2020); Schmidthuber et al.

Flavian et al. (2020); Liebana-Cabanillas et al. (2020); Schmidthuber et al.

To KOoToG EOMALOHOU TNG XPAONG NAEKTPOVIKWY GUVAAAQYWY HECW KIVNTW
OCUCKEUWV eival akpiBo (mx véa kapta SIM)

To kOoTOG TPOCBACNG Yid TN XPrioN NAEKTPOVIKWY TANPWHWY HECW KIVNTWY

OUCKEUWV Eival akplBO (Tx To KatéBaopa g Qappoyng)

Ot MpouNBeleg GUVAAAAYWY Yid TN XPACN NAEKTPOVIKWY TANPWHWY HECW
KIVNTWY CUCKEUWY €ival akpBEG (X xpéwon avd mpdén mAnpwHng)

Oewpw OTL Ol TPOCWTTIKEG HOU TTANPOYOPIEG Eival ACPAAEIG HECW TWV
NAEKTPOVIKWY TANPWHWOY

OewpW Ol EPAPHOYEG NAEKTPOVIKWY TTANPWHWV TTpooTatelovtal amod Toug
10Ug

Motelw OTL 0L NAEKTPOVIKEG TANPWHEG HECW KIVNTWY GUCKEUWY TIEPIEXOUV |
akpiBela OAa ta tpamedikd pou apxeia

Mavw am’ dAa n NAEKTPOVIKA MANPWHNA HECW KIVNTWY CUCKEUWV £ival
aglomotn

Mavw am’ 6Ad N NAEKTPOVIKN TANPWHNA HECW KIVNTWY CUCKEUWY KPAtd Td
OLKOVOULKA HOU oTolXela ac@ain

IKOTEUW VA XPNOHOTIO0W TIG NAEKTPOVIKEG TTANPWHEG HECW KIVNTWY
GUCKEUWY OTO PEAAOV

Mavta Ba mpooTadw va XPNoIHOTOWw NAEKTPOVIKEG TTANPWHEG HECW KIVNTWY
GUCKEUWY OTNV Kabnuepvotntd pou

IXe01AW VA XPNOLHOTIOWD NAEKTPOVIKEG TANPWHESG HECW KIVNTWY CUCKEUW\
ouxva

MpoBAéTMw OTL Ba XpNoiIHoTToLOUCA TIG NAEKTPOVIKEG TANPWHEG HECW KLVNTW!
GUOKEUWY

AvtidapBavopat 0Tt ot NAEKTPOVIKEG TANPWHEG HECW KIVNTWV CUCKEUWV E(VC
pia véa kat Kavotopa 16éa

Ot NAEKTPOVIKEG TANPWHEG HEGW KIVNTWY CUCKEUWY E(VAL TTAEOVEKTIKEG GE
KABe Topéa cuvaAAaywy

Ol NAEKTPOVIKEG TTANPWHEG PECW KIVNTWY CUCKEUWY TTAPEXOUV AVECH KAl EiVi
MOAU HoVTépPVo

H xprion NAEKTPOVIKWY TANPWHWY HECW KIVNTWY CUCKEUWY Eival
OCUVAPTIACTIKN Kal wpaia epmelpia



EpwtnuatoAoyio 3/3

People who are important to me think that | should use electronic

Social influence / Kowwvikr Emppon payments

| do not use electronic payments because my family thinks | should not
use it

People who are important to me would recommend to use electronic
payments

People who are important to me influence my decision to use
electronic payments

| would recommend electronic payments to my friends and family to

Recommendation to use / ZUctaon yla Xprion use it. if it is available

If | have a worthy experience with electronic payments, | would
recommend friends to download the apps of services

| would recommend the apps on social platforms, if it is worth using.

Compatibility / ZupBatotnta Using EP fits well with my lifestyle.

Using EP fits well with the way | like to purchase products and
services.

| would appreciate using EP instead of alternative modes of payment
(e.g., cash or credit card).

It is better to have a bad situation that you know about, than to have

Uncentainty Avoidancel/fAopuUyTi[ABeBalotEaS an uncertain situation which might be better

Rules and regulations are important because they inform workers what
the organization expects of them

Order and structure are very important in a work environment

It is important to have a job requirements and instructions spelled out
in detail so that people always know what the are expected to do

People should avoid making changes because things could get worse

Providing opportunities to be innovative is more important than
requiring standardized payments procedures

Flavian et al. (2020); Goyal et al. (2013); Nawayseh (2020);
Phonthanukitithaworn et al. (2016); Singh, et al. (2020)

Flavian et al. (2020); Goyal et al. (2013); Nawayseh (2020);
Phonthanukitithaworn et al. (2016); Singh, et al. (2020)

Flavian et al. (2020); Goyal et al. (2013); Nawayseh (2020);
Phonthanukitithaworn et al. (2016); Singh, et al. (2020)

Flavian et al. (2020); Goyal et al. (2013); Nawayseh (2020);
Phonthanukitithaworn et al. (2016); Singh, et al. (2020)

Oliveira et al. (2016); Singh, et al. (2020)

Oliveira et al. (2016); Singh, et al. (2020)

Oliveira et al. (2016); Singh, et al. (2020)

Schierz et al. (2010); Schmidthuber et al. (2020)

Schierz et al. (2010); Schmidthuber et al. (2020)

Schierz et al. (2010); Schmidthuber et al. (2020)

(Srite and Karahanna 2006)

Srite and Karahanna 2006)

Srite and Karahanna 2006)

Srite and Karahanna 2006)

(Srite and Karahanna 2006)

(Srite and Karahanna 2006)

Ot avBpwTol Tou gival GnUavtikoi yla epéva motevouy OTL Ba EmpeTe
VA XPNOIHOTIOW TIG NAEKTPOVIKEG TTANPWHEG HECW KIVNTWY CUCKEUWY

A&V XPNOIHOTIOW NAEKTPOVIKEG TTANPWHEG HECW KIVNTWV GUOKEUWY
SLOTL N OIKOYEVELA HOU TMOTEVEL OTL OV TIPETIEL VA TIG XPNOIUOTIOU|0W

O avBpwTrol Tou gival GNUAvVTIKOL yld EUEva, HOU GUGTAVOUV TN Xpron
NAEKTPOVIKWY TANPWHWY HECW KIVNTWY CUCKEUWY

Ot avbpwrol Tou gival GNUAvTtikoi yia epéva, pe emnpealouv otny
ano@aocr HoU OXETIKA HE TN XPon NAEKTPOVIKWY TANPWHWY HECW
KIVNTWY CUCKEUWY

Oa cuviotoloa TN XpAon NAEKTPOVIKWY TANPWHWY HECW KIVNTWV
GUOKEUWY 0TOUG (PIAOUG Kal TNV OLKOYEVELD HOU

Edv éxw pia a§loAoyn epumelpia Pe TIG NAEKTPOVIKEG TANPWUEG HECW
KIVNTWY GUOKEUWY, Ba cuvictouoa oe Piloug va KateBacouy tnv
£pappoyng g umnpeoiag
Oa ocuviotoloa TIG EPAPHOYES OTIG KOIVWVIKEG TAATQOPHES, £av agilel
n xprion Toug

H xprion NAEKTPOVIKWY TANPWHWY HECW KIVNTWV CUCKEUWY Talplalet
otov tpomo {wng pou

H xpron NAEKTPOVIKWY TANPWHWY HECW KIVNTWV CUCKEUWY Talplalet
HE TOV TPOTIO TOU HOU apécel va ayopdlw mpoldvta Kal UTINPEGCIES

Oa ektpoUoa T XPon TwV NAEKTPOVIKWY TANPWHWY HECW KIVNTWY
GUCKEUWY OE OXEON HE TOUG EVAAAAKTIKOUG TPOTTOUG TANPWHWY (TIX
HETPNTA 1) MOTWTIKEG KAPTEG
Eilvat kaAUtepa va Blvelg pia Kakn Katdotaon mou yvwpilelg, mapd
pia aBéBain Kardotacn mou Pmopei va sivat KaAutepn

Ot KavOVEG Kal Ol KAVOVIGHOL £ival GNUAVTIKOL YIATi EVNHEPWVOUV TOUG
£pyalOpPEVOUG OXETIKA HE TIG AMALTAOELG TOU OPYAVIGHOU amd autolg

H ta€n kat n dopn gival mToAU GNUAVTIKEG OTO £pYACIakO mePIBAAAOY

Eivat onuavtiko va avag@épovtatl ol anattioelg Kat ot odnyieg
AEMTOPEPWG WOTE Ol AvBpwTOoL va yvwpilouv mAvTd Tt avapévetal va
KAvouv

0 KOopoG Ba TPETEL va amo@eUyeL TIC aAAayEg SL0TL Ta TpAayHata
pmopoUv va yivouv Xelpdtepa

H mpoo@opd gUKAIpLWOV Yid va ival KATolog KavoTopog ivat mo

ONUAvTKn amno tnv anaitnon Ge0opEVWVY OlaSIKAGLWY TANPWHWY



KataAAnAotnta Asdouevwy

MetaBAnTi Kwdikomoinon

Katvotopia
Kbéotog
KolvwVvikn Emppon
Xpnowotnta
EukoAia
Kootog
Epmotoouvn
JupTEpLPOPA
JupBatotnta
MpoBeon Xpnong
IkavoTmoinon
Yuotaon Xpnong

IN
PR
S|
PU
PE
PC
PT
AT
CM
U
PS
RU

O ocuvteAeotng Alpha Cronbach mpémel
va AapBavel tipyn >0,5 kat ot
TIEPLOOOTEPES EPEUVNTIKEC
KATAOTAGCELG KOIVWVIKNG ETMOTAKNG O
ouvteAeotng alomotiag > 0,7
Bewpeital «amodeKTOC> Kal OTn
OUYKEKPLIUEVN TTEpiTTwon ival 0,749
KAl UTTOONAWVEL OXETIKA UYPNAR
E0WTEPIKN ouvoxn PETAlU Twv 12
HETABANTWV.

Reliability Statistics

Cronbach's N of I[tems
Alpha

,749 12




Megoog opog (mean) kat Tumikn
anokAion (standard deviation)
TwV PetaBAntwyv

Mean
2,622337
2,823402
4,162349
4,514249
4,434801

2,00806
3,83247
4,439119
4,144214
2,892919
4,240069
4,215314

Std. Deviation

0,589339
0,60277
0,713487
0,638574
0,624578
0,909777
0,716718
0,695906
0,708278
0,723716
0,729279
0,749012



AvaAuvuon laAivopounonc

2tnVv £peuva EAaBav HEPOG 3 TAAIVOPOUNCELG

01

Ztnv mpwtn maAvdpopnon,
e€aptnuévn peraBAntn glvat
n mpoBeon xpnong (IU) kau
avs&aptnrsg usraBAnrsg n

katvotopia (IN), to pioko (PR),
n xpnowotnta (PU), n eukoAia
(PE), T0 KOOTOG (PC), N
oupmeplpopd (AT), N KOWVWVIKA
emppon (Sl) kat n cupBatotnTa
(COM)

02

21N 6surspn na?\lvépopnon,
sﬁaprnusvn HETABANTA eival
n wavomoinon (PS) kat
ave€aptntn ustaB)\ntn n
nmpobeon xpnong (1U)

03

2tnv Tpl'l.'l’] na?\lvépopnon,
e&aprnpevn psraB)\ntn eivat
n ouotaon xpnong (RU) kat
avs&aptntn HETABANTA N
tkavotmoinon (PS)




1n MaAwvopounon GR 1/3

Eicvpyoc YmoBéasewv (IU, IN, PR, SI, PU, PE, PC, PT, AT, CM)

Correlation
I I PR SI PO FPE PC PT AT

Ir 1 -0.163 | -0, 252 0.697 0,298 0. 749 | -0.339 | 0424 0,542
I -0.163 1 0.188 -0.118 0,179 | -0.179 034 -0,002 | -0 017
PE -0.,252 0.188 1 -0.316 -0, 246 | -0.261 | 0345 -0.37 -0,234
ST 0.697 0,118 | -0_.316 1 0.54 0.716 | -0_38 0.585 0,628
PLT 0,598 0,179 | -0_246 0.54 1 0603 -0.32 0,42 0.529
PE 0. 749 -0.179 | -0.261 0.716 0,603 1 0,391 | 0415 0.574
PC -0.,33% 034 0.345 -0.38 -0_.32 -0.391 1 -0.,298 | -0_ 354
PT O 424 0,002 | 037 0.585 0. 42 0415 | -0,298 1 0.541
AT 0,542 -0,017 | -0.234 0,628 0.529 0D.574 | -0.354 | 0,541 1
CM 0,699 -0.152 | -0.261 0.713 0.577 Deyl | 0337 | 0456 0.561

Model 1: Dependent variable: TU
Independent variables: IN_ PR, 5I. PU, PE_ PC_PT_ AT CM

o beikTnC sival LikpoTepoc Tov +0.10 == A£V DITQPXEl OLOXETION
o beikTng kuuaiverar petaé + 0.10 — 0.40 == XaunAn cuoxenion

o0 beikTNC Kuuaiverar LeTaéL + 0.40 — 0.70 => MeTOIQ CUCXETION

o beikTng kuuaiverar petaét + 0.70 — 0.99 == YywnArn CLUOXETION




1n MaAwvopounon GR 2/3

Model Summary®
: Std.
| R R Sq Adjﬁmd Error of | Durbin-
: e the Watson
Square Estimate
8113 0,658 0,649 | 040937 | 2.093

dictors: (Constant), CM, IN, PR, PC, PT, PU, AT, PE, §I
pendent Variable: TU

Click to add text

ANOVA!
Sum of Mean
Model Squates df Square F
Regression | 110,792 9 1231 | 73,456
l Residual | 57649 | 344 | 0,168
Total |168442| 353

2. Dependent Vanable: IU

b. Predictors: (Constant), CM, IN, PR, PC, PT, PU, AT, PE, 81




aAtvopounon GR 3/3

‘EAgyxol:

»Sig.<0.05 onpaivel p<0.05
»*p < 0.05;

»**p < 0.01;

»***p < 0.001.

Coefficients®
Standardized Collinean
Nodel Coefficients i Sig. Statistics
Beta VIF
(Constant) 0572 | 0,568
N -0.017 -0.503 0.615 1.208
PR -0.001 -0.038 0,97 1,272
ST 0,189 3,378 0,001 3,145
PIT 0.131 3,061 0.002 1.847
1 PE 0,372 7,289 0 2.621
PC 0,008 0,219 0,826 1,437
PT -0,00% 0,221 0,825 1,796
AT 0.017 0,367 0.714 2,05
oM 0,234 4,74 0 2,441

a. Dependent Variable: IU



2n lMaAwvopounon GR 1/3

Eieyroc YmobBsaewmy (PS, IT)

Correlations
PS I
Pearson P5 1 D, 157
Correlation I 0.157 1
Model 2: Dependent variable: PS
Independent varables: ITJ
o beikTNC eival pikpotepoc Tov +0.10 => Aev UTTQPXEI CLOYETION

0 &€ikTNC Kouaiverar petaét + 0.10 - 0.40 == XaunAn cuayxenion
o beiktn¢ kuuaiverar uetaév + 0.40 - 0.70 == Merpia cuoyenion
0 &€ikTNC kuuaiverar uetaéd + 0.70 - 0.99 == YwnAn cuayxenion




2n lMaAwvopounon GR 2/3

Model Summary®
Std.
el R R Adjusted | Error of | Durbin-
E Square | R Square | the | Watson
Estimate
i 0.025 0.022 0.66573 . B |

ictors: (Constant), [U
endent Varable: PS

ANOVA!
Model Sum of Squaregdf Mean Square
Regression 3,941 l 3.941
| Residual 156,004 352 44
Total 15994 53
2. Dependent Vanable: PS

b. Predictors: (Constant), IU




MaAwvopounon GR 3/3

Coefficients
‘EAgyxol:
»Sig.<0.05 onpaivel p<0.05 Standardized Collinearit
»*p < 0.05; Model Coefficients t Sig. Statistics
»**p < 0.01;
p***p < 0.001. Beta VIF
; (Constant) 9.8 0
0] 0,157 2,982 | 0,003 1

a. Dependent Vanable: PS




3n MaAwvopounon GR 1/3

FEreyroc YomobBsoscvy (PS5, RUT)

Correlations
RO PSs
RO 1 0.281
Pearson
Correlation Ps 0.281 1
Model 3: Dependent variable: RTJ
Independent variables: PS
o beikTnc sival pikpotepoc Tov +0.10 => AtV UTTQQXEl CLOXETION

0 6€ikTNG Kopaiverar uetaéd + 0.10 - 0.40 => XaunAn cuayenion
0 beikTNC Kupaiverar petaét + 0.40 - 0.70 => METpia CLOXETION
0 6eikTnG kuuaiverar uetaét + 0.70 - 0.99 == YwnAn cuayenion




3n MaAivopounon GR 2/3

Model Summary®
: Std.
R s Error of | Durbin-
Jodel 2] 2]
Square the Watson
UL Estimate
1 2812 0,079 0,076 | 0.660012 | 198

“Predictors: (Constant), PS
. Dependent Variable: RU

ANOVA?
Sum of Mean
Model Squares df Square
Regression | 13,106 1 13.106
Residual | 153337 332 0436
Total |[166443] 353

a. Dependent Vanable: RU
b. Predictors: (Constant), PS




3n MaAivopounon
GR 3/3

‘EAgyxol:

»Sig.<0.05 onpaivel p<0.05

»*p < 0.05;
»**p < 0.01;
»***p < 0.001.

Coefficients"
Standardized Collineanty
Model Coefficients t Sig. | Statistics
Beta VIF
(Constant) 22.134 0
Ps 0,281 54385 0 1

a. Dependent Vanable: RU



AnoteAeouatra EAAnvikou EpwtnuatoAoyiou

Perceived Ease to )| 0,372

tse EAANVIKO
Perceived 0,131
Usefulness
I Trust n.s
Perceived n.s
Innovitaveness
e 0,157
I Attitude l_ : Intention to Use »| User Satisfaction
0,234 0,281
I Compatibility
0,189 Recommendation to
I Social Influence e

n.s

[ Perceived Risk n.s

Perceived Financial
Cost




YnoB<oelg "‘EAgyxog

1. H avtiAnmtn €UKOAia emoOpd O€TIKA otnV MPOOEoN XpPRAONG NAEKTPOVIKWY CUVAAAAYWY HECW KIVNTWV

FUGKEUWV EmBeBawwvetat

12. H avuAnmti xpnolgotnta emopd OeTiKA otnv MPOOeon XPriong NAEKTPOVIKWY GUVAAAAYywV HECW

(IVNTWV GUOKEUWYV ,
EmBeBawwvetat

13. H gpmotoolvn emopd Oetika emdpd OeTIKA otV MPOOeon XpAoNG NAEKTPOVIKWY CUVAAAAYwV HECW

(IVNTWV CUOKEUWV ,
Amopptrtetal

14. H avuAnnti Kaiwvotopia emdpd Oetikd otnv mpoOecn XpNong NAEKTPOVIKWY OUVAAAAYwWV HECW

(IVATWV CUOKEUWYV ,
Anoppintetat

15. H ocupnepipopd emodpd Oetikd otnv mMPOAOeon XPriong NAEKTPOVIKWY OCUVAAAAYWYV HECW KIVNTWV
JUCKEUWY

Amoppintetat

16. H oupBatdtnta emdpd Oetikd otnv mPOBeon XpAonNG NAEKTPOVIKWY CUVAAAAYywV HECW KIVNTWV

JUCKEUWV ,
EmBsBaiwvetal

17. H Koivwviki emppon emopd OTIKA otV MPOBeon XPAONG NAEKTPOVIKWY GUVAAAAYWY PECW KIVNTWY

JUCKEUWYV ,
EmBeBaiwvetatl

18. To pioko emdpd apvnTIKA otnv MPOOeon XPNong NAEKTPOVIKWY GUVAAAAYwWV HECW KIVNTWY CUCKEUWYV

Amroppimtetal

19. To avtIANTTO OIKOVOHUIKO KOOTOG £MOPA APVNTIKA oTNV MPOOeon Xprong NAEKTPOVIKWY GUVAAAQywV

1£0W KIVNTWV CUCKEUWYV )
Amopptrtetal

110. H mpoBeon xpnong emdpd O€TIKA oTNV IKAVOTIOINON TOU XPROTN NAEKTPOVIKWY CUVAAAAYWV HECW

(IVATWV CUOKEUWYV ,
EmBeBawwvetat

111.H 1Kavomoinon tou xpnotn €modpd O€TIKA otV oUoTACn XPAONG NAEKTPOVIKWY CUVAAAQywV HECW

(IVNTWV CUCKEUWYV ,
vh EmBeBaiwvetat




1n MaAwvopounon EN 1/3

Eleyyoc Ynobécsewv (IU, IN, PR, SI, PU, PE, PC, PT, AT, CM)

Correlation
I I PE 51 P PE PC PT AT Ch

I 1 0172 | 0295 0672 0.535 0,741 | 0107 0,456 0424 0.699
1 0,172 1 0,357 | 0,125 | 0,195 | -0,181 0353 | 0,157 | 0,007 | 0,205
PR -0_295 0.357 1 -028 | 0244 | -0,243 0287 | 0322 | -0,081 | -0_288
ST 0.672 | 0,125 -0.28 1 0,433 0,703 | -0.184 0.5 043 0.659
PIT 0.535 | 0,195 | 0244 | 0,433 1 0.538 | 0122 0,456 0496 0.508
PE 0,741 | 0,181 | -0.243 0,703 0,538 1 -0.123 0,461 0,482 0,609
PC -0.107 | 0353 0287 | 0,184 | 0122 | 0,123 1 0107 | 0019 | 0214
PT 0,456 | 0,157 | 0,322 0.5 0,456 0,461 | -0.107 1 0,372 0,471
AT 0424 | 0007 | -0 081 0.43 0,496 0482 | 0019 0. 372 1 0,439
CM 0,699 | 0205 | 0,288 | 0,659 0,508 0,609 | 0214 0,471 0,439 1

Model 1: Dependent variable: TT

Independent variables: IN, PR, SI, PU, PE, PC, PT. AT, CM

o beikTnC sival LikpoTepoc Tov +0.10
o beikTng kuuaiverar petaé + 0.10 — 0.40 == XaunAn cuoxenion
o0 beikTNC Kuuaiverar LeTaéL + 0.40 — 0.70 => MeTOIQ CUCXETION
o beikTng kuuaiverar petaét + 0.70 — 0.99 == YywnArn CLUOXETION

=> Aev DITQPOXEI CLUOXETION




1n MaAwvopounon EN 2/3

Model Summary*
R R Square | Adjusted R [Std. Emor of tieDurbim-Watson
Square | Estmate
SI8 | 669 033 41413 1§68 ANOVA!

dictors: (Constat), CM,IN,2C, PR, AT, PT,2U. PE. §1 Mo fumofSquarey - df - Mean Suare

, Regression | 74,397 9 8266
nendent Vanable: U

l Readual | 36874 | 205 112

Total 2 | 24

2. Dependent Variable: U
b. Predictors: (Constant), CM, IN, BC, PR, AT, PT, PU, PE 81




aAtvopounon EN 3/3

‘EAgyxol:

»Sig.<0.05 onpaivel p<0.05
»*p < 0.05;

»**p < 0.01;

»***p < 0.001.

Coefficients®
Standardized Collineanty
Model Coefficients t Sig. Statistics
Beta VIF
(Constant) 1432 | 0.154
N 0,002 0,037 0,97 1,289
PR -0.063 -1.403 ([ 0,162 1.321
3T 0,147 2358 0.01% 2.531
P 0,104 1.998 0,047 1.74%
PE 0,354 6.438 0 2 429
PC 0,066 1.52 0,13 1.215
PT 0,001 0.018 0,985 1,568
AT -0,023 -0.477 | 0,634 1,549
i M 0.315 5485 |0 2.142

a. Dependent Variable: IU
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FEieyyoc YmoOBéoecwv (PS, IU)

Correlations
Ps Ia
Pearson PS 1 0.308
Correlation
Ia 0.308 1
Model 2: Dependent variable: PS
Independent variables: ITTT
o0 beikTnc sival uikpotepoc Tov £ 0,10 => Asv LITQPYEI TUTXETION

o beiktne kouaiverar peraéo +0.10 - 0.40 == XaunAn cuayenion
o0 deikTne kupaiverar peraéo +0.40 - 0.70 == Merpia cuoxenon
o beiktnc kouaiverar peraéo +0.70 - 0.99 == YwnAn cuaoyxenion
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Model Summary®
: Std.
R Adjusted Error of | Durbin-
lodel R R
Square the | Watson
Aquate Estimate ANOVA®
1 308 [ 0.095 0.091 |0.75413 | 1.676
Sum of Mean

Predictors: (Constant), IU L squares| & | Square
Dependent Vanable: PS

Regression | 13,302 1 13,302

Residual | 126,822 223 | 0,569

Total 140,124 | 224
a. Dependent Vanable: PS
b. Predictors: (Constant), [U
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‘EAeyxot:

»Sig. <0.05 onpaivel p<0.05
»*p < 0.05;

»**p < 0.01;

»***p < 0.001.

Coefficients
Standardized Collineanty
Model Coefficients | ¢ Gg | Stafistics
Beta VIF
; (Constant) 4008 0
IU 0.308 4 8336 0 1

a. Dependent Vanable: PS
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Eleproc YmobBcoecov (PS5, RU)

Correlations
jau) PS5
Pearson BRU 1 0.391
Correlation
PSs 0.391 1

Model 3: Dependent variable: RTJ

Independent variables: PS

o0 beikTnc sival uikpotepoc Tov £ 0,10 => Asv LITQPYEI TUTXETION

o beiktne kouaiverar peraéo +0.10 - 0.40 == XaunAn cuayenion
o0 deikTne kupaiverar peraéo +0.40 - 0.70 == Merpia cuoxenon
o beiktnc kouaiverar peraéo +0.70 - 0.99 == YwnAn cuaoyxenion
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Model Summary®

Model

R
Square

Adjused

Std.
Emor of
the
Estimate

Durbin-
Watson

ANOVA!

l

3918

0,153

0,710033

1981

Model

Sum of
Squares

df

3 Predictors: (Constant), BS

b. Dependent Vanable: RU

l

Regression

Residual
Total

20,293

112455
132,118

123
A

1. Dependent Vanable: RU
b. Predictors: (Constant), PS
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‘EAeyxot:

»Sig. <0.05 onpaivel p<0.05
»*p < 0.05;

»**p < 0.01;

»***p < 0.001.

Coefficients’
Standardized Collmeant
Model Coefficients | ¢ Sig Statistics
Beta VIE
: (Constant) 17273 | 0
PS 0,391 6,345 0 1

a. Dependent Vanable: RU
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Perceived Ease to ) 0,394
Use

AyyAIKO
Perceived 0,104
Usefulness
I Trust n.s
Perceived n.s
Innovitaveness
e ] 0,308
I Attitude I ' Intention to Use J )[ User Satisfaction ]

0,31

101.391

Recommendation to
USe

[ Compatibility

0,147

I Social Influence

n.s

| perceivearisk |

Perceived Financial
Cost
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1. H avtiAnmtn €UKOAia emoOpd O€TIKA otnV MPOOEoN XpPRAONG NAEKTPOVIKWY CUVAAAAYWY HECW KIVNTWV

FUGKEUWV EmBeBawwvetat

12. H avuAnmti xpnolgotnta emopd OeTiKA otnv MPOOeon XPriong NAEKTPOVIKWY GUVAAAAYywV HECW

(IVNTWV GUOKEUWYV ,
EmBeBawwvetat

13. H gpmotoolvn emopd Oetika emdpd OeTIKA otV MPOOeon XpAoNG NAEKTPOVIKWY CUVAAAAYwV HECW

(IVNTWV CUOKEUWV ,
Amopptrtetal

14. H avuAnnti Kaiwvotopia emdpd Oetikd otnv mpoOecn XpNong NAEKTPOVIKWY OUVAAAAYwWV HECW

(IVATWV CUOKEUWYV ,
Anoppintetat

15. H ocupnepipopd emodpd Oetikd otnv mMPOAOeon XPriong NAEKTPOVIKWY OCUVAAAAYWYV HECW KIVNTWV
JUCKEUWY

Amoppintetat

16. H oupBatdtnta emdpd Oetikd otnv mPOBeon XpAonNG NAEKTPOVIKWY CUVAAAAYywV HECW KIVNTWV

JUCKEUWV ,
EmBsBaiwvetal

17. H Koivwviki emppon emopd OTIKA otV MPOBeon XPAONG NAEKTPOVIKWY GUVAAAAYWY PECW KIVNTWY

JUCKEUWYV ,
EmBeBaiwvetatl

18. To pioko emdpd apvnTIKA otnv MPOOeon XPNong NAEKTPOVIKWY GUVAAAAYwWV HECW KIVNTWY CUCKEUWYV

Amroppimtetal

19. To avtIANTTO OIKOVOHUIKO KOOTOG £MOPA APVNTIKA oTNV MPOOeon Xprong NAEKTPOVIKWY GUVAAAQywV

1£0W KIVNTWV CUCKEUWYV )
Amopptrtetal

110. H mpoBeon xpnong emdpd O€TIKA oTNV IKAVOTIOINON TOU XPROTN NAEKTPOVIKWY CUVAAAAYWV HECW

(IVATWV CUOKEUWYV ,
EmBeBawwvetat

111.H 1Kavomoinon tou xpnotn €modpd O€TIKA otV oUoTACn XPAONG NAEKTPOVIKWY CUVAAAQywV HECW

(IVNTWV CUCKEUWYV ,
vh EmBeBaiwvetat
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O onpavtikotepog mapayovtag mou divel afia oTto XpAoTn, TTPOKEIMEVOU VA UIOBETAOEL
NAEKTPOVIKEC TTANPWHEG HECW KIVNTWV CUCKEUWY, ATTOTEAEL N AVTIANTITN IKAvoTolnon.

AkoAouBouUv aAAot napayovrsg OTw¢ n avTIANTITH EUKOALQ XpNong, N avtIANTITH XPNGOLHC
oUpBATOTNTA KAl N KOWVWVLKN EMPPON.

H mavonpia ToU Covid19 é€xel eKTTalOEUCEL TOUG XPNOTEC KAl TOUC avayKaoe va
Xpnolgotolouv n)\sKrpOVleg n)\npwpsg oTNV KabnuepLlvoTNTa TOUG, WOTE TO avuAnnto
Kal To avrl)\nnto OlKOVOUIKO Koorog va pnv Gswpouvral A0V ONUAvTiKol TapayovTeg
ATOTPOTAG XPAONG TWV NAEKTPOVIKWY TTANPWHWY.

’
lJ E p a lJ GTG Ol EMIXEIPNOEIC TTPETEL VA npooappo(ovral OTIC aMaysg Kdl va uloBetouv orpatnylkeg,
TTOALTIKEG, useoéoug KAl TTPAKTIKEG TTOU XPNOIHOTIOIOUV avAaAoyd HE TOUG TTAPAYOVTEG TIC
ETNPEACOUV TOUG XPNOTEG TNV ULOBETNON TWV TWV NAEKTPOVIKWY TANPWHWY KAl EVIOXL
avtiAnmtn toug afia. Etol, Baoilopevol o autoug Ba mpEmel va dnploupyouy Katvoupyl

TPOLOVTA KAl UTTNPECIEC TTOU VA AVTATTOKPIVOTAl OTIG EMOUMIEG TWV XpNOTWVY.

0] napayovreg Tou ennpealouv Toug XPAOTEC aMa{ouv otnv napodo Tou xpovou. Ot
EMXEIPNOEIC TIPETIEL VA acpoupra(ovral syKalpooc_; QUTEG TIG AAAAYEG WOTE Vd TIG
EKUETAAAEUOVTAL GUVETA, WOTE VA UTIOKLYOUV Kdl VA TPOCEAKUOUV TIEPLOCOTEPOUG XPNO
TAATPOPHES TOUC

Ot mapayovteg mou emnpedlouv toug EAANVEC Kat EEVoug XpROTEC OTNV
UL0BETNON NAEKTPOVIKWY TTANPWHWY HECW KIVNTWY CUCKEUWY €ival idlot




Awooa Anpooiguong :
AyyAlka

Meptopiopuoi

Apbpa : Anpooteupeva oe
EMOTNHOVIKA TEPLOOIKA
KAl TIPAKTIKA GUVESPIwY

Media avalntnong :
Computer Science kat
Business and Management

Mn mpooBacipog ceBacToC
aplépog apbpwv

Xpnotsg mmou Ogv ElVCll
EVEPYOL 0TA KOWVWVIKA
diktua, Ogv pmopoucayv va
ouppstéxouv oTnV €pEuva

Tsppauopog EPWTNCEWVY :
o€ atopa mou Ogv
yvwptlav Tl lvat ot
nAsKtpOVlKeg n)\npwpsg N
vapl{av TL €ival kat ogv
£XOUV XPNOIUOTIOINGCEL TTOTE
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