Ta Koivwvika Meoa AIKTUWONCG >
KaTa TNV ZTeEAEXwOn Ocoewv AETHE
Epyaaciac kar Tnv Avalntnon

Epyaaciac

OvopaTtenwvupo goITnTpiac: Zwn KaAiavelou
EmpBAenwv KadnynTtng: ®wtnc Kitalog

'EToc: 2021

SEARCH 3

Mapouciaon AinhwpaTikng Epyaciag oTa nAaioia Tou MeTanTuyiakoU
MpoypduuaTog Znoudwv otnv Epapuoopevn MANpopopIkn
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O 1 [poBANpa —
> NUAvTIKOTNTAa BepaToq

H diadikaoia TnG TpooéAKuong Kal TNG €MIAOYAG eival pia atmmd TIC BAaCIKEG SpaoTNPIOTNTEG TOU TOMEA avBpwWITIVOU SUVAMIKOU TTOoU
ETTNPEQCETAI ATTO TNV £CENIEN TWV HECWV KOIVWVIKWYV SIKTUWONG.

H xprion Twv KOIVWVIKWY HECWYV DIKTUWONG I’ auTd TO OKOTTO PaiveTal va €ival onuavTikn yia dUo Bacikoug AGyoud:

YIO VO JEIWOEI TOV «B86pUB0» TTOU £XEI TTPOKANBEI ATTO TTPONYOUMEVA NAEKTPOVIKA EPYOAEia TTPOCANWNG KAl

YIO VO QVTIMETWTTIOE! TOV «TTOAEPO TOAEVTWV» KAl VA TTPOCAPUOCEI TV ETTIKOIVWVIA OTIG CUMTTEPIPOPES TWV VEWV XPNOTWV Tou AladIKTUOU

EmmAéov, o1 xprioTeg Tou AladIkTUOU O¢v gival TTAéov atTAoi BeaTEG, AAAG TTpaypaTiKoi KatavaAwTtég. Kepdidouv yvwoelg péow Tou AladIKTUOU
KAl TWV HECWV KOIVWVIKAG BIKTUWONG, 1I8iwg TTPIv AGBouV dia atréeaacn, yia va oXNUaTioouv Jia Atroyn yia Jia JApKa, JIa ETAIPEI Kal yiaTi 61 yia
TOV HEAAOVTIKO £pyodATN TOUG (Girard et al., 2013)

Mapouoleg ueAETeG, TTou TTEPIAaUBAvVouV dUOo £peuveg, Exouv dietaxBei aTto TTapeABOV atrd Tov Nikolaou (2014) kai Toug Lewis et al., (2015), otnv

EANGOa kal oTnv AyyAia avtioToixa. OTrwg emmonuaivouv ol Pramod and Bharathi (2016), kaBwg 1o B€ua gival TToOAU HOVTEPVO Kal EEEAICOETAI UE
YPYopo pubud, ol atraviAoEIg TWV JEIYUATWY UTTOPEI va dIaQEPOUV O€ UIA XPOVIKH TTEPI0DO.



>TOXOC TNC £pyaaciac

H digpelivnon TNE Xpnong TwV KOIVWVIKWV HECWV OIKTUWONG

atd TNV TTAEUPA TWV ETTAYYEAUATIWV

TOU avBpwTTivou SUVaUIKOU TTOU
aoxoAouvTal evepyd WE TIG &
CRL N TTPOCAAYEIG

atro TNV TTAEUPd TWV dUVNTIKWV
uTToOYnNQiWV.

Mo ouykekpipeva, dlEpelvnon TNG GUXVOTNTAG XProng, TWV OKOMWV XPRonG, Tou TPOMoU XpRonG, Twv

NPOKANOEWY, TWV NAEOVEKTNHATWV KAl TNG ANOTEAEOMATIKOTNTAG TWV KOIVWVIKWOV PECWV OIKTUWONG and Tnv

NAEUPA TWV ENAYYEAUATIOV KAl avTioTolxd, anod TNV NAEUPA TWV unowneiwv.

21eAéEXN AvBpwTTivou Auvapikou
EAANVIKWV ETTIXEIPNTEWV

AuvnTIKOi UTTOWNPIOI TTOU PEVOUV OTNV
EANGDa



EpcuvnTikG epwTNUATA

XPNOIYOTTOIOUV Ol ETTAYYEAUATIEG AVOPWTTIVOU QUVAUIKOU TA KOIVWVIKA JE€oa OIKTUWONG Yia TV

TTPOCEAKUON/ETTIAOYT TTPOCWTTIKOU Kal O€ TI BaBuo;

[Moieg €ival o1 avTIANAWEIS TwV OTEAEXWV avBpwTTIVOU OUVANIKOU YIA T KOIVWVIKA JEoa DIKTUWONG KATA

TN dIAPKEIA TTPOTEAKUCNG/ETTIAOYNG TTPOCWTTIKOU;

600 ATTOTEAECHATIKA TTIOTEUOUV OI ETTAYYEAPATIEG AVOPWTTIVOU OUVANIKOU OTI €ival TA KOIVWVIKA €O
OIKTUWONG yIa TN d1adIKagia TTPOCEAKUCNG/ETTIAOYAG TTPOCWTTIKOU avAaAoya e TO TTITTEDO TNG BEoNG

TTOU OTEAEXWVOUV;

XPNOIYOTTOIOUV 01 UTTOWA@IOI TO KOIVWVIKA PJEoa DIKTUWONG KATA TNV avadrTnon Epyaciag Kal o€ Ti

Babuo;

[Moleg €ival o1 avTIAAWEIS TwV UTTOWNQiwY OXETIKA PE TN XPROoN TWV KOIVWVIKWY JECWV OIKTUWONG YIa

TNV avalATnon Epyaciag;



>UVEIOPOPA TNC £pyaociac

MNa Tov avayvworn:
Katavonon os BaBog Twv unod EETACN EVVOIWV NMOU OXETICOVTAI HE TOV POAO TWV
KOIVWVIKQV PEoWV JIKTUWGNG KaTd TNV NPocaeAKuUan/eniAoyn npoowmnikou kal Tnv

avalnTnon epyaociac.

MNa ZreAéxn Avepwmnivou Auvapikou/Fpageia ZupBoUAmv AvOpmnivou
Auvapikou:
MNvoon TOV avTIANWEWY TV SUVNTIKGV UNoWnQiwV OXETIKA JE TN XpHRon TV
KOIVWVIK®OV PECWV OIKTUWONG, WOTE VA KAVOUV MIO AnoTeAEOUATIKA TNV avalitnon

Kal TNV NPOGCEYYION.

la Toug UNoWnQPIoUG:

EvNUEPWON OXETIKA PE TN XPrioN TWV KOIVWVIK®OV PECWV SIKTUWONG and Tnv NAeupd

TWV OTEAEXWV WOTE VA PMOPECOUV VA YiVOUV MIO avTaywVvIOTIKOI, BEATIVOVTAC Yia

napadeiypa Kanoia onuavrika otoixeia aTo 0IadikTuakd Touc NPogiA, MoOU Ta OTEAEXN

g€eTalouv KAt TNV NPOCEAKUCT/EMIAOYT).



O 5 MeBodoAoyia BiAIOypapIKknC
avaokonnonc

« E@appooTtnke n yeBodoroyia Webster and Watson (2002).
« Bdon avalntnong: Scopus
« BpéBnkav dU0 OXEeTIKEC BIBAIOYPAPIKEC AVAOKOTTOEIG

Facebook OR "social media® OR "social
network” AND Internet OR online OR web
AND "recruit*"
Scopus _ _ _ _
"social media" OR "online social network"
OR Facebook OR "social networking

site*"AND "recruit*"



05

Avaiven Tov
apBpov

Zurroyn Tov apbpov

MeBodoAoyia BiAIOypapIKknC
avaokonnonc

Avaioon tov apbpmv

Agntopepng avaivon Tov apbpov

T

Kamyopronoinon Mivakog Mntpodv
) Avalion mpog ta spmpog 37 apbpa
Tlopamopmeg T
Avapopeg
Avolqmon Tpog Ta Tew 35 apOpa
Tehwcd apbpa 33 apfpa
30 gTddo e&étaomg . , ,
v GpOpoy O?LOK}u]pTo Kellevo 152 apbpa
2° oT@d10 eEETaong [epiinym 166 apOpa
TV GpHpav ¥
1° otddio séétaong Tithog 213 Gpbpa
TV apbpov 7y
],Emkoyr'] Tov AéEeig khedid Kpurnpo 370 apBpa
apbpaov ry
- - 1 g
Enthon tov faosov Baoeig dedopévev 58%2?2\,@\,

dedouévav




BaoIKEG EVVOIEG

Koivwvika

Méoa
AIkTU®ONG

2uvepyaTikEG OIadIKTUAKEG AUCEIG TTOU
EMTPETTOUV TN CUMMETOXA, TN
ouvOeoIuOTNTA, TN dnuioupyia
TTEPIEXOUEVOU aTTO TOUG XPMOTEG, TV
avToAAayn OKEPEWV, ATTOYEWYV,
TTANPOPOPIWYV KaI TIPOCWITIKWV
OTOIXEIWV PETAEU HIOG KOIVOTNTOG
xpnoTtwv. EvBappuvouv Toug
avBpwTToug va poipddovTal 18é€g, va
mpowBoUv TN culATNON KaI
TTpodyouv pia eupUTtepn aiobnon
koivoTnTag (Bissola and Imperatori,
2013).

MpooéAkuon
(recruitment)

H diadikacia TTpooéAkuong
TepIAapBavel éva auvoAo
OpacTNPIOTATWY TTOU OTOXEUOUV
oTnv TPOoEAKUON HIAG
AaTrodeKTAG OpAdag
utToyn@iwv o€ pia 8éon
(Aguado et al., 2016).

EmiAoyn
(selection)

H &iadikacia agopd Tnv  €mAoyl Twv
utroyn@iwv 1ou givai katdAAnAol yia Tn 0éon,
a1rd TO OUVOAO EKEIVWV TTOU TTPOOEAKUBNKAYV.
Mia Tétoia didkpion TTPETTEN va yivel yiati TTapoAo
TTOU N apXIKA XPACN TWwV KOIVWVIKWV HECWYV
OIKTUWONG TIEPIOPIOTNKE OTNV TTPOCEAKUCT, N
EKTETAPEVN XPron Toug £€xel Tapel TTAéov pia
pMop®ry Kkatd Tnv OToia  yivovTal  OnPAvTIKEG
aglohoynoeig (Aguado et al., 2016).

Agv uttdipxel KaBOAIKOG GUYXPOVOG OPIOHOG TOU
«TOAEVTOU» O€ Kapia yYAwood, WoTOC0, UTTAPXOUV
TTOAAOI BIAPOPETIKOI OPYAVWTIKOI OPICHOI TOU TOAEVTOU.
ETTopévwg, JE TNV ava@opd OTO «TAAEVTO», EVVOOUUE TOV
EVTOTTIONOG Kal TNV TTPOCEAKUOT £VOG IKAVOU
avBpwITivou SUVAMIKOU yida TNV UTTOOTAPIEN TN
OTPATNYIKAG, TWV OTPATNYIKWV TTPOCTTABEIWY TOU
THAHATOG aVOpWTTiVWV TTOPWV Kal TG OIKOVOMIKKG
amrédoong piag etaipgiag (van Esch and Mente, 2018).



BaoIKEG EVVOIEG

Evepyoi MaénTikoi
UTTOWR @IOI unoynQIol

(active (=G
candidates) candidates)

Eivail ekeivol TTou auTr TV
mepiodo epyddovTal Kal dev
avalnTtouv AAAn Béon epyaaiag
(Koch et al., 2018).

Eivail ekeivol TTou gival evepyoi atn diadikaaia
avalnTnong epyaciog.



O@ewpPNTIKO UTTORABPO

TpOTTOI XPIONG TWV KOIVWVIKWYV HECWYV dIKTUWONG KATA

TNV TTPOCEAKUCT) TTPOCWTITIKOU

EpyaAcio rpocéAkuong utrowneiwyv (Ollington et al., 2013)

AlagApion Béocwv gpyaaciag (Ollington et al., 2013)

EvepyOdG CUUMETOXN TWV ETAIPEILV OTOV «TTOAEPO TOU TAAEVTOU»
(Girard et al., 2013; Kaur and Dubey, 2014)

EUpeon kal TipocéAkuon TTadnTIKwy uttowneiwy (Bissola and
Imperatori, 2013; Koch et al., 2018)

AIEUKOAUVETAI N ETTIKOIVWVIA TWV €PYODO0TWV WE TOUG UTTOWAPIOUS
(Smith and Kidder, 2010)

Anuoacicuon Béoswv atrd uttapxovTeg epyadopévouc (Smith and
Kidder, 2010)

ANYN atroeAcEWY, T.X. AVOIYUA VEWV EYKATACTACEWY O€ HIa
TTEPIoX Adyw UTTapénG e¢eidikeupévou TTpoowTrikou (Pavliéek
and Novak, 2018)



O@ewpnTIKO UTTOBOBPO

TpOTTOI XPONG TWV KOIVWVIKWYV HECWV dIKTUWONG KATA

TNV E£TTIAOYR TTPOCWTITIKOU

=> [lpokaTapkTIKOG EAeyxog/screening utrowneiwyv (Ollington
et al., 2013)

= EUpeon onuavTiKwy TTANPOQPOPIWY TTOU OEV avapEpoVTal
oT1o Bloypa@iko onueiwpa (Evuleocha and Ugbah, 2018;
Henderson, 2018; Stoughton et al., 2015)

= EmaAiBeuon TTANPOQOPIWY TTOU TTapEXOVTAl ATTO TOUG
utroyn@ioug (Chang and Madera, 2012)

= Avalitnon Tuxov apvnTikwy TTAnpogopiwv (Madera,
2012)

= AvalAtnon cuotdoewv (Potkany and Hajdukova, 2015)

= ‘EAeyxog e€oikeiwong pe TIG véeg TeExVoAoyieg (Smith and
Kidder, 2010)



O@ewpnTIKO UTTOBOBPO

o %

.employer:

Employer Branding

H d1adikacia 0Ikodounong YIaG avayvwpioiIung Kal JovadikAG
TAUTOTNTOG TOU £pyodOTn (Eger et al., 2018; Girard et al., 2013)

EAkuoTIKOTNTO £py0dOTN (Dutta, 2014)

A&loAbynon TTANPOQOPIWYV YIa TOUG EPYODOTEG ATTO TOUG
uTToWn®Ioug TTPIV TNV UTTOROARA TNG aitnong (Carpentier et al.,
2019)

EmTpémTouv ota oTeAéXN avBpwTTIvOUu dUVAUIKOU VA ETTIKOIVWVOUV
Kal va poipadovTal EIKOVES aTTd TOV Opyaviouo OTOV OTT0I0
epyadovtal e «wvtavoy Kal cuvexh TPOTTO NECW BIAPNUICTIKWY
Kal TTpowOnTIKWY dpacTnPIOTATWY yia Tn dnuioupyia BETIKAG AUNG
Méoa oTnv ayopd epyaciag (Bissola and Imperatori, 2013)

O1 eTaipeieg €xouv TNV eukaipia va dei¢ouv TNV avBpwTTivn TTAEUpd
Toug (Bissola and Imperatori, 2013)

AU&non TG atrddoong Twv TTpocAnwewy (Eger et al., 2018)



O@ewpnTIKO UTTOROBPO

XpAonN TWV KOIVWVIKWV HECWYV JIKTUWONG Yia

avalnTnon epyaciag

¥ Tummkég kal ATUTTEG CUPTTEPIPOPES avalnTnong epyaaciag (Nikolaou,

2014)

*

¥* %k Kk Kk ¥

¥ Anuioupyia TTpO@IA 0Ta KOIVWVIKA p€oa OIKTUWONG YIa TNV EUPECN
epyaociag (Hitka et al., 2017)

20vdeon Pe mBavoug epyodoTeg (Hitka et al., 2017)

[Mo16TNTa TTANPOYOPIWY YIa dla@nuIfOuEVES BECEIC Epyaniag HEow
dladikTUaKWYV eTTa@wy (Manroop and Richardson, 2013)

¥ Generation Y: yevvnuévol petacu 1980-2000 (Hurrell et al., 2017)

MpooapuooTIKOTATA PE TIG VEES TEXVOAOYiES (Hurrell
et al., 2017; Sarringhaus, 2011)

loxupn aioBnon dIKaIwPaATog
EUéANIKTEC WpPEG epyaaiag
YWwnAéc apoifég

"privopn €gENIgN

looppoTria HETAEU £TTAYYEANATIKAG KA TIPOCWTTIKNG
(wngc (Bissola and Imperatori, 2013; Hurrell et al.,
2017).



8 MeBodoAoyia Epeuvac

1. EUpeon

' OXETIKWV
dapBpwv oTO
¥ Scopus

3. OpIou6GS
KPITNPiwv
ETMAOYNG
deiyuaTog

2. 2xedI00u0g
EpWTNUATOAOYIWV
MEOW TNG
£QAPUOYNG
Google Forms.

4. ATTO0TOAN
EpWTNUATOAOYIWV
oTa evOlapePOUEVA
MEOW OIKTUOU
ETTAPWV Kal
KOIVWVIKWYV PJECWV
OIKTUWONG.
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8 0 EpsuvnTIKO HOVTEAO

Epraciakn

KOTAoTOOoN Zrehéyn AVOpOTIVOL AUVENIIKOD

XphHon TOV KOWOVIKOY HEGOV SIKTHMOONG
Yo TNV TPpocéAkuon & emAoyn vroyneioy

Avadnmon
VE®@V
EVKALPLOV

‘Etn
EPYUCIOKNS
gunelpiog

Ymoynpurol

AVTUMWYELS Y10 TNV XPTHOT TOV KOWVOVIKOV
i HECHOV SIKTVMONS KATA TNV avadijtnon
Ofon/Enayyei- epyaciog

HoTikd S tithog

Xpnaon tov
ALISIKTOOV Yia
mv aval)tnon

Evoocyoinon ue to
KOWOVIKG HEGO
SKTOmOoNG KATd TN
dudpkelo TNG MEPUS

(Nikolaou, 2014, Potkany kai
Hajdukova, 2015)



Agiyya €peuvac

101 307

2TEAEXN YTropnolol
avOpwTTIvou
Auvauikou




ATToTEAEOATA
EPEUVWIV

To 24.8% Twv pwTNBEVTWY (OTEAEXN avOPWTTIVOU
duvauikou) epydadovTal o€ KATTOIA ETTIXEIPNON TTOU
aoxoAeital y¢ «kHuman Resources», 10 13.9%
ayyidouv 6oo0l1 epydlovtal o€ TTIXEIPNON OTOV KAGOO
«Information Technology and Services», 10 11.9%
KataAapBaver n amravinon «AAO», eV Ol ATTAVTAOEIG
«Food and Beverages» kai «Leisure and Tourism»
kataAauBavouv 10 8.9% kai 10 7.9% avrioToixa.
2uveyiovTag, ol kKAadol «Metals, Machinery and

Engineering» kai «Retail» kataAaupavouv atoé 5.9%,

EVW N Blounxavia TeTpeAaiou Kal evEPyEIQg ayyilel TO
3%.




]

[16.53%]

10-19 20-49 50-¢ 100-250  Mévw ammo 250 Oxi
Etaipeieg pe EexwpioTd TuAua Aloiknong

ApiBLOG epyacopEviy AvBpwTivou Auvapikou

81%

A oTepo arTé 25 etwwv [Muvaika



HR Manager HR Director

HR assistant Recruitment Consultant HR Consuttart HR
Coordinator/Generalist

‘ETn £pYACIAKNG EPTTEIPIAG

10.89%

MaprETY I MAnpogopikn Texvika Aloiknon MwArceg AoyIoTIKR AMO

Facebook Linkedin Instagram ETTaYYENIOT

010 KOIVWVIKG PECO XPNOIUOTIOIEITE TTEPIOTOTEPO Moia kamnyopia Béoewv epyaoiag dnuooielete

KOT T BIGPKEIA TS NUEPAC OuUXVOTEPA OTA KOIVWVIKA PHECA BIKTUWONG




Percent

XPNOIUOTIOIEITE T KOIVWVIKA PE€Ta SIKTUWAONG YIa va
TTPOCEAKUTETE UTTOWNPIOUG

KatdAAnAo yLo va LEV eVNREPWHEVOC/N OXETIKA UE
T arhayéc otadlodpopiag Twv dilwv Hou

KatdAAnAo yLa va eVnUE pLOVOLLOL YL TIG
SpUoTNPLOTNTEC AAMLV OPYAVITLUDY

KotdhhnAo yLa Tov TTpOYPOUUATLO UG GUVAVTHOEWY LE
TIC EMOYYEALOTIKEG Lo eTtadEC

Kotdahhnho yua tnv eUpeon mhnpodoplwy yo
vroldlovg mou Ba afioloyriow

Katdhhnho yua tn Aflin amodacng gyeTikd Je TOUG
uvmoridlouc mou Ba kKAnBolv os CUVEVTEUEN

W Mean Std. Deviation

EtmayyeApaTikog xapakTthpag Tou Linkedin

XPNOIUOTTOIEITE TO KOIVWVIKG PETa SIKTUWONG YIa va BpEiTe
TTEPIOCOTEPEG TTANPOPOPIEG KAl VO DIEPEUVHOETE TOUG UTTOWHPIOUG

KatdAinho yia tn Afqdn anodoong OXETIKA [LE TOUG
umodoug mou Ba kAnBouv og guvEvTsuén

Kardahhnio yia tnv evpean mAnpodopunv yia ummolinidioug
mnou Ba aflohoyriow

KatdAAnAo yLo Tov TIPOYPALUATIONO CUVOVTTOE WV LIE TIG
EMAYYEAUOTIKEG POV EMADECG

Kamdhhnio yla va EVUEPpWVONAL YL TIC SpaoTnplOTnTEg
AaMwv opyaviguwv

KaTédAANAo yio va Hévin EVNIEPWUEVOC/N OXETIKA LE TIC

aMhayég otablobpopiag twv dbikwv pou

Std. Deviation m Mean

EtrayyeAuaTikog xapakThpag Tou Facebook




2,05

I 1,161

: — 4,05
' 1,052

MpoaéAkuon-etmAoyr TTPOCWTTIKOU entry-level MpooéAkuan-emmAoyr] TTpoowTrikoU middle-level

MpoogéAkuon-etmAoyr TTPOCWTTIKOU Ssenior-level Mola xpovIKA OTIYUA XPNOIMOTIOIEITE TA YETA KOIVWVIKNAG
OIKTUWONG Katd Tn dladikaoia €TMAOYAG TTPOCWTTIKOU



|

Ti dnAwvel N ewToypaia TTPOPIA Evog ATOPOU OTA KOIVWVIKA
péoa SIKTUwoNg

AplLotn

AEVTO XPNOLUOTIOL)

m Facebook LinkedIn Twitter Instagram

ATTOTEAECUATIKOTNTA TWV KOIVWVIKWY PETWVY BIKTUWONG OTN
dladikagia TTPpocéAKUONG-ETTIAOYNG TTPOCWTTIKOU middle-level
Bcocwv epyaaiag

T e————
(=

Kaokry ! 28,7
2817

— 29,7
17,8

MéeTtpla 1 114’196 L

- EEF
Ko 12,0

) g9

S o
Apwtn  J) IlZOO

_ 16,8
L g

Agv TO ¥PNOULOTIOLW

M Facebook Linkedin Twitter Instagram

ATTOTEAEOUATIKOTNTA TWV KOIVWVIKWV HECWV BIKTUWONG OTN
d1adikagia TTPooéAKUCNG-ETTIAOYAG TTPOCWTTIKOU entry-level
Béocwv epyaaiag

ATTOTEAEOUATIKOTNTA TWV KOIVWVIKWY PETWVY BIKTUWONG OTN
0100IKaCia TTPOCEAKUGNG-ETTIAOYIG TTPOCWTTIKOU Ssenior-level
Béocwv epyaaiag




Ta dnuoypa@Ik& XapaKTNPIOTIKA TWV OTEAEXWYV OeV ETTNPEACOUV TO £AV XPNOIUOTTOIOUVTA TA JECQ KOIVWVIKAG

OIKTUWONG YIa TNV TTPOCEAKUCT UTTOWN®iwV.

Chi-square yia Tn xprion HECWV KOIVWVIKAG IKTUWONG OTNV TTPOCEAKUCN
uTToWnN @iV

Ta dnuoypa@ikd XapakTnPIoTIKA dev €TTNPEAlouv 0€ OTATIOTIKA onuavTikd BaBud 1o €dv Ta oTEAEXN avBpwTTivou
OUVOUIKOU XPNOIYOTIoIoUV Ta HECA KOIVWVIKNAG BIKTUWONG yia va Ppouv TTEPIOCCOTEPEG TTANPOPOPIEG Kal va

OIEPEUVIIOOUV TOUG UTTOWN®IOUG.

Chi-square yia Tn xprion Twv péowv KOIVWVIKAG BIKTUWONG YIa diepelvnon
utToWnN@iwv



[uvaika

®dUAo utToWnPiwv

AZ.ZS%H 456 %!

My oTEPO OTTO 25 25-39 eTwv 50 kol avw
ETUV

HMikia

HAIkia utrown@iwv

LeuTtepofadiia Tpmopdduia METATTTUYIQKES LIdaKTOPIKG
(Mkeo) (AEI TEI, TEE) OTTOUBEC

ExrraiGeuon

ExTraideuon utroyneiwv

()] Mo

EpyaleoTe autA Tnv trepiodo

Epyaaoiakr katdotaon




Méoo Xpovo APIEPWVETE OTA KOIVWVIKA HEod SIKTUWONG 6Tav Td
ETTICKETITECTE

EioTe evepydg/r) otnv avalntnon véag epyaaciag auTr Tnv 600 Xpbvo agIEpWVETE GTA KOIVWVIKA Jéoa OIKTUwaNG éTav Ta
TTEPiodo ETTIOKETITEDTE

2uxvoTNTa XPAONG TWV HECWYV KOIVWVIKNAG SIKTUWONG >KOTTOi XprHong



XPNGIMOTTOIETE Td KOIVWVIKG META BIKTUWONS VIa TNV avagATnon epyaciag

MNai

Zag £XEl TIPOCEYYIOE! TTOTE KATTOIA ETAIPEIAIEG HETW TWV KOIVWVIKWY
MECWV SIKTOWG NG V1o v SOUAEWETE EKET

XPNOIYOTIOIEITE TO KOIVWVIKA pEoa BIKTUWONG YIa TNV 2ag €xel TTPOCEYYIOEl TTOTE KATTOIA ETAIPEIO/EG HEOTW TWV
avalAtnon gpyaaciag KOIVWVIKWV PECWY BIKTUWONG YIO VO OOUAEWETE eKEl

Percent

LinkedIn

AV val, aTT6 TT010 MEGO KOIVWVIKIAC BIKTUWGNG £VIVE N TIPOCEVYITN

Ta koIvwvIKd MEga SIKTUWONG gival Eva MEpOG OTTOU UTTOPEITE va BpEiTe
£pyacia ) 6TTOU UTTOPEI VA Gag EVTIOTTIOE Evag SUVNTIKOS EpyodoTng

Av val, atré TToI0 HETO KOIVWVIKNG SIKTUWONG £YIVE N Ta KOIVWVIKA péoa SIKTUWONG gival éva HEPOG OTTOU
TTPOOEYYIoN MTTOPEITE Va BpeiTe epyacia i OTTou PTTopEi va oag
EVTOTTIOEI €vag duVNTIKOG £PY0dOTNG



Avagopikd pe TV avalnTnon epyaciag gival onuavTikog
TTapAyovTag o TPOTTOG TTOU TTAPOUCIALETE TOV EQUTO CAG OTA
A q q z - ,
il kil b i L HEOT KOIVWVIKAG BIKTGWONS

] QI guaT
i

Ti, Kat& TNV aTrowr oag, Ba £xel TN onUAvTIKOTEPN
TTPOTEQAIOTNTA YIA TNV avadrTnNon EPYATiag oTo HEAAOV

T, Kara v arroyn oag, 8a £xel T cnpuv‘rmc‘ns&nj\rrpo‘rspalé'rnm yia v avaliTnon epyaciag ato
HEMoV




Chi-square yia Tn Xprion TwV KOIVWVIKWY JECWV BIKTUWONG PE OKOTTO TNV avalrtnon
Epyaciag

Chi-square yia 10 XpOvo TTOU aQIEPWVOUV OI UTTOWHPIOI OTA KOIVWVIKA P€aa SIKTUWONG

Ta dnUoypa@IKd XOPOKTNPIOTIKA Twv utrown@iwv &ev emnpedfouv Tn Xpron Twv

KOIVWVIKWV hEowV BIKTUWONG yia TNV avalitnon epyaaiag.

Mapatnpeital TTw¢ o1 UTTOWRPIO! TTOU PAXVOUV EVEPYA Yia epyacia i} TTou Ba egéTadav
KaIVOUPYIEG EUKAIPIEG EpyaTiag £TTi TO TTAEiOTOV XpNOIYOTTOIoUV TTOAU GuyVvd Ta péoa
KOIVWVIKNG BIKTUWONG yia Tnv avalhitnon epyaciag. Qotéoo, ol epwTnOévTeg TTou Oev
WAaxVouv evepyd epyacia XpnoiyoTrololv Ta PECA KOIVWVIKAG SIKTUWONG OTTdvia yia va

avadnrtrioouv BEoEIg epyaaiag.

To @UAo @aivetal TTwg dev €TTNPEAlEl TOV XPOVO TTOU AQIEPWVOUV Ol UTTOWA®PIOl aTa

KOIVWVIKA péaa SIKTUWONG.

Aev 10xUel TO id10 Kail yia TNV nAIKia. ZuyKeKpiuéva, To 75% Twv EpWTNOEVTWY KATW aTTd
25 etwv a@iepwvouv 1 pe 3 wpeg OTa Péoa KOIVWVIKAG OIKTUwONG oOtav Td
ETTIOKETTTOVTAI, EVW TOV iB10 Xpbdvo £odelel n TTAElown@ia Twv pwTNBEVTWY aTTd 25 £wg
39 e1wv i atmod 40 £wg 49 £TwWV, 0 PIKPOTEPO WOTAOO0 TTOC0CTO. TEANOG, 01 TTEPITTOTEPOI
epwTnBévieg amd 50 €TwWV Kal Gvw XPNOIYOTTOIOUV Ta KOIVWVIKA péoa BIKTUwONG

Aiy6éTepo atrd 10 AeTrtd KABe Qopd TToU TA ETTICKETTTOVTA.



AI0@OopOTToINCEIS WG TTPOG TO GUAO KaIl TNV NAIKIO OXETIKA JE TOUG OKOTTOUG XPRONG TWV KOIVWVIKWY HETWY
dIKTUWONG
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O1 yuvaikeg Tou OEiYUATOG TWV UTTOWNQIWV QAIVETAI TTWG CUNPWVOUV 0€ UPNASTEPO ETTITTEDO TTWG XPNOIUOTIOIOUV TA HECA KOIVWVIKAG OIKTUWONG Yia TRV TTPOOAR Tou
€0UTOU TOUG KQI VIO VO ETTIKOIVWVAOOUV LJE CUYYEVEIG TOUG, OCUYKPITIKA PE TOUG AVOPEG.



2UPNEPACUATA

¢ H mAsioyn@ia Twv oTEAEXWV XPNOIPOTIOIET TA KOIVWVIKA JECA VIO va TTPOCEAKUCEI duvNTIKOUG UTTOWRPIOUG Kal va Bpel

TTEPIOCOTEPES TTANPOPOPIES VI AUTOUG.

€ O katnyopieg BEoewv gpyaciag TTou dNUOCIEUOVTAI CUXVOTEPA OTA KOIVWVIKA PETA BIKTUWONG OXETICOVTAI JE TOV TOUEA TNG

MAnpo@opikAg (31,7%).

€ Ta oteAéxn avBpwTTivou duvauIKoU TTIoTEUOUV TTWG TO LinkedIn gival KatGAANAO WOTE va EVNHEPWVOVTAI YIA TIG
SpaoTNPIOTNTEG AAAWY OPYAVICHWYV, VO HEVOUV EVIHEPWHEVOI OXETIKA HE TIG AAAAYEG TNG OTASIOSPOUIAg TWV PiAwv

TOUG KQlI YIO TNV €UPECN TTANPOPOPIWYV VIO UTTOYR@PIoUG TTou BEAouV va ailoAoyRoouv.

@ To Facebook atrodeixtnke va gival o pérpio Baduo KatdAANAo pbévo yia TV EvNUEPWON TWV SPAcTNPIOTATWY AAAWV

OPYAVIOHWV.

€ Ta oteAéxn TpoTigoUV va Xpnoiuotroiolv 1o LinkedlIn, Aiyétepo 1o Facebook, evw dev xpnoipotrololv oxeddv TTOTE TO

Instagram kai 1o Twitter (yia k&Be etitredo BEanG).




>UUNEPAcUATa

€ AvOQOpIKA PE TNV ATTOTEAEOHATIKOTNTA, avadeiXONKe TTwG Ta 0TEAEXN BEWPOUV TTIO AgIOTTIOTO PECO TO
LinkedIn, kakr) xapaktnpiouv YEVIKOTEPA TNV ATTOTEAEOUATIKOTNTA TOU Facebook ouvoAikd, evw dev

XpnolyoTrolouvTtal oxedov kabdAou To Twitter kai To Instagram.

€ H mAsioyngia Twv oTeEAEXWV avBpwTTivou dUVAUIKOU XPNOIYOTIOIEI T HECO KOIVWVIKAG SIKTUWONG YIa TV

ETTIAOYI TOU TTPOOWTTIKOU KaTd Tn d1adikacia uttofoAng Tng aitnong.

€ Ta oTeAEXN avBpwTTIVOU dUVAUIKOU Bewpouv o€ apKeTA PeyaAho BaBud 6T n eiIkGva TTPOQIA o€ KATTOIO HECO

KOIVWVIKAG BIKTUWONG dNAWVEI TO £TTITTESO EEWOTPEPEING TOU OTOUOU Kal AIlyOTEPO TauTieTal Ye TNV eguTTvada.

€ >nUavTIKOTEPA TTAEOVEKTAMATA TNG XPNONG TWV HECWV KOIVWVIKNAG DIKTUWONG avadeixdnkav, cUpewva Pe 1a
OTEAEXN, N EVIOXUON TNG ETTWVUMIAG TOU £pyodOTN Kail OTI BonBouv oTnv 0TOXEUCN UTTOWNQPiWV CUYKEKPIMEVWV

EIOIKOTATWV.




H cuvTpITITIKA TTASlown@ia Tou deiyuaTog (77,5%)
avAkKel oTnNV NAIKIaKr opgada 25-39 etwyv, dnAadn otnv
Generation Y. O1 TTEpICOOTEPOI UTTOWNPIOI €ival AVOPES
KAl KATEXOUV METATITUXIOKO TiTAO oTTOUdWV. AKOUN, OI
TTEPIo0OTEPOI EpyadovTal auTr) TNV TTEPiI0dO (85%), evwo
éva OXETIKA NeyGAo TTooooTd uttowneiwy (53,7%), av Kai
dev Waxvel evepyd véa gpyaoia Ba e¢Etade TOavov yia

VEQ €UKaIpia.

%,




1 0 >UudnepacuaTa

O1 utTrownRYI01 XPNOIUOTTOIOUV TTIO
ouxva 1o Facebook otnv
KaBnueEPIVOTNTA TOUG Kal O XPOVOGS
TTOU aPIEPWVOUV gival 1-3

WPEG/ETIOKEWYN.

O1 TTEpIoOOTEPOI UTTOWRPIOI
(53,4%) xpnoigoTrolouyv Ta

KOIVWVIKA péoa OIKTUWONG

yia Tnv avadnrnon

Epyaciag TToAU ouyva.
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‘Eva pyeydAo 1ocooTo Twv

epwTnNOEVTWY (67,8%) dAWOE
TTWG TOUG EXEI TTPOCEYYIOEI
KATTOIO ETAIPEIN HEOW TWV
KOIVWVIKWYV HECWV SIKTUWONG
yia va OOUAEWOUV EKEI, ME TO
MEYOAUTEPO TTOOOOTO
TIPOCEYYIOEWV VA EXEI ViVEI

Méow Tou LinkedIn.

O1 TTEPIOOOTEPOI EPWTNOEVTEG
(92,8%) cup@wvouv TTwg Ta
KOIVWVIKG péoa OIKTUWONG gival
éva JEPOG OTTOU JUTTOPOUV Va
Bpouv epyacia evw Bewpolv TTwg
KATa TNV avalitnon epyaciag
gival onuavTikOTEPN N
TTPOCWTTIKA TTapousiaocn o€

ouvévTteuén (42,3%).



1 0 >uuneEpacpaTa

® [IAeovekTRuaTa

O1 duvnTikoi uTToWPN@IOI BeWpPOoUV TTWG Ta PECA KOIVWVIKAG BIKTUWONG
divouv Tn duvaTtdTNTa TTAPAKOAOUONONG TWV EMIXEIPACEWYV WOTE Vva
EVNMEPWVOVTAI VIO TIC KEVEG BEOEIG EpyaTiag TOUG, TTWG UTTOPOUV va
ouvdeBouv peE AAAOUG ETTAYYEAMOATIEG KAl TTWG TIPOCQEPETAl £V

OIEUPUMPEVO DIKTUO ETTAPWV.

® MeiovekThuara

O1 duvnTtikoi uTroWn®Iol TTIOTEVOUV OTI Ogv €ival TOOO dApEON N
ETMIKOIVWVIA PEOW TWV KOIVWVIKWY HMECWV OIKTUWONG 000 QUTH TToU
yiveTal dIaTTPoOCWTTIKA Kal avnouxXouVv OPKETA yia TNV TTPOCTACIA TWV
TTPOCWTTIKWYV OEBONEVWYV TOUG. ETTITTAEOV, BEWPOUV OPKETA ONUAVTIKO
MEIOVEKTNUA TO YeEYOVOG OTI OEV XPNOIMOTTOIOUV OAEG Ol ETAIPEIEG

KOIVWVIKA Héoa SIKTUWONG.

39



® [leplopioyoi £€peuvacg

E@apuoyr CUYKEKPIMEVWYV KPITNPIWV VIO TOV EVTOTTIOUO TwV ApOpwV.

AOGYW TOU OTI eV £XEI YiVEl KATTOIO AVOPOPA VIO TOV MECO XPOVO KAAUYNG MIaG BE0NG XWPIG TNV XPron TwV KOIVWVIKWY
MEOWV OIKTUWONG, OEV UTTOPEI VA YiVEl OUYKPIOINN METPNON ME TNV HEiwon Tou Xpovou KAAuwng uiag Béong, OTTwg
TIPOEKUYE OTNV TTapoUCa £PEUVA.

‘Eva PIKpO TTOCOOTO ETTIXEIPAOEWY TTOU CUPUETEIXAV OTNV £€pEUVa BEV EXOUV EEXWPICTO TURHA avBpwTTIVOu SUVAUIKOU.
To deiypa avTITTPOOWTTEVEl EvaV MIKPO aplBUO €TTayyEAMATIWV TOU KAGdoU avBpwTTivou duvapikoUu otnv EAAGDa, Tuxov
YEViKEUON TwV ATTOTEAECUATWY Ba TTPETTEI VA YiveTal PE IDIAITEPN TTPOCOXN.

AvTaTTOKPIONKE TTOAU MIKPO TTOCO0O0TO CUMMETEXOVTWYV NAIKiag atrd 50 eTwv Kal TTAvw, £T01 WOTE va KATAOTEN duvaTth n

oUYKPION TWV aTTOTEAECPATWY AUTAGS TNG NAIKIOKAG opadag e Tnv Generation Y.

® MeAAovTIKEC [lpOoEKTAOEIC

Katdpynon kpitnpiwv avalntnong dpbpwv yia 1o gupeia KaGAuyn Tou BéuaTog.

‘Epeuva  oTa oTeAéXn avBpwTTivou OUVAMNIKOU ATTOKAEIOTIKA YIO E€TTOYYEAHOTO TroUu a@opouv TexvoAoyia Kai
MAnpogopikA (auénuévn TTpooPopPA epyaaciag, heiwPéEvn ZRTnon).

MpoTteiveTal n €peuva TTou a@opd duvNTIKOUG UTTOWNPIOUG VA ETTIKEVTPWOET oTOV TTapaTTavw KAAGdO.

AleEaywyn €peuvag OXETIKA PE TOV PaBud TTou n TTPOCEAKUCN/ETTIAOYT TTPOCWTTIKOU PECW KOIVWVIKWY PECWV BIKTUWONG

MTTOPEI va OUUBAAEI OTNV MEIWOTN TOU KOOTOUG YIa TV KAAUWN BE0EwV £pyaaciag.
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