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* [lapovoiaon TwWV 6TOLXELWV TTOV
emmpealovtal amo TV €éAsvon tov [oT oto

xwpo tov ¥YM

* MeAetn, ovvBeon Kat oLVOYT TNG OXETLKIG

BiBAloypaiag

* EVTIOTIONOG TWV ONUAVTIKWY OTUEIWV TTOV

XPNLOVY TEPALTEPW UEAETNG
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branding Aappdvovrag voPv Ta vea SeSopEva TS

glevong tov [oT;

[To10G 0 VTIKTUTIOC TWV EEVTIVWV TIPOLOVTWVY 0T0 P M;

* JIoLEG ONUAVTIKES TIELPAUATIKES EPEVVES EXOVV
TPAYUATOTIOOEL GXETIKA [LE TOV AVTIKTUTIO TWV ECVTIVWV

oVokKsLVWV 0to WYM;

L o Tl Pl T Pl T

'Z-
'.-
'.-
g
'.-
'.-
'.-
s

R e

L S e R
a




1\) YYNEIZdOPA
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(4 ®* NapaBeon KPLOWWV EVVOLWV TTOU
oxetilovtal pe tnv topn loT kat WM

® EUTAOUTLOMOC UTTAPXOUOOC YVWONC OTO
medlo

* KaAun TUAUOTOC TOU KEVOU TTOU udloTaTtol
O€ EPEVVA ETTL TOU CUYKEKPLUEVOUL TTESLOU

) ®* Evauopa yla mo eEELOLKEVEVEG EPEUVEG







1§ BIBAIOT'PA®IKH ANAXKOITHZH 2 /2

S * Avalntnon apBpwv * AwSwooio Emhoyric ApBpwv

-

Iyfua 1. Avalimon

e 2. Awowosio emioyng Gpbpav

12 avalnmong ot
s 961

Ilepropropot vimooac,
EPEVVITINTC MEPLOYNC, ETOVS
497

Tivoho: 61

+ Backward Search (8 apBpa) + Forward Search (4 apBpa) = 73 apBpa cuvoAika




KENTPIKEXZ ENNOIEX

MNO202TO ENNOIQN 270 2YNOAO TQN
APOPQN

® Business loT implications

Business loT

® Digital Disruption smart Product implications
- 24%

® Digital Marketing with loT

® loT Dark Side — Security

® Smart Products
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1\\5 INTERNET OF THINGS KAl YWH®IAKO MAPKETINI'K g

O
® Emwvonon tou opou loT armo tov Kevin * UM — Yndlaka kavaiia dtadnpong
Ashton (1999) Kol TTpowBnong
®* Tdon virtualization & dematerialization ® EEEAEN og Slapkwe peVOTO, SUVOULKO
l * Auéavopevo eviladEpov Kal mepBaAoV
eEamAwon ® TexvoAOYLKEC UTTOOOUEG loT

T * Tepaotia dSuvnTLKN ETTLPPON OTOV GNULOUPYOLV QAAGYEG LGOPPOTTLWY

PnodLakd pPeETAOXNUATLOUO ® Zntnuota aocdaAeiag EuTvwy
OUOKEUWV TTOU utrootnpilouv to WM



INTERNET OF THINGS,
OPT'ANQXH
EINIXEIPHXEQN

KAI BRANDING

Ouvuoia tou brand: n wemoibnon
TWV KATOVOAWTWY OTL EKTTANPWVEL
QUTO TTOU UuTTooXETalL (Rajavi et al.,
2019)

MeLWHEVN OTTOTEAECUATIKOTNTO
TWV TTAPASOOLOKWY KOVOALWY

marketing

Mpoodatn mpoomabeia

OAOKANPWUEVNG EGAPHUOYNG
TEXVIKWY Boolopevwy ot loT

* Aflotmmoinon ammo toug brand managers TG gyyevoug
OUVOECLUOTNTOC KoL EVTOEN TWV OXETIKWV OTPATNYLIKWY OTO
mAaiolo marketing

* Emiotpatevon tou loT ota mAaiowa tou WM yla tnv ouvdeon
KOTOVOAWTWY — ETXELPNOEWV (Kumar et al., 2020)

® JNUOVTIKEC ETTUTTWOELC O UPLOTAUEVEC TEXVOAOYLEC Kall
OOUEC TwV eTLXeElpnocewyV (HeTafifaon appodlotNTwy oTo
TuAua marketing, CRM — tunuatomoinon meAatoloyiouv,
K.QL.)




EZYTINA [TPOIONTA - WEARABLES KAI WM

® YnUavTLKn avénon tng KaTtoxng Ko ®* TpELC OPXEC YyLOL TNV ayopa TOU
XPNong smartphones 0€ GUVTPLITTLKO LEAAOVTOG: EUTTLOTOCUVN, ETTLPPON,
TTOCO0O0TO g€atouikevon

* >tadlakn avaduon VEAC KatnyopLac ®* Aounon Twv otpatnykwyv WM
dopnNTWV CUCKELWV — SLapopwv oTadLOKA OO KoL TTEPLOCOTEPO YUPW
TUTTWV UE TTPWTOTTOPLAKA 1o T wearables
XOPOLKTNPLOTIKA KOl EEOLLPETLKN)

, * [IPWTOTTOPLOLKA CUOTHHOTA KOl
ouvédeoipotnta (Pardo et al., 2020)

TEXVIKEC dopouvtal yupw atro to loT
® [MoAAot TuTTOL KOl £i6N wearables (gamification, proximity marketing, k.a.)

B
( 2




AXDAAEIA - IAIQTIKOTHTA

A

* MoAAEC duvatotnteg TwV TeEXVoAoylwv loT duvavtal va BAaouv onNUOVTIKA TS OXECELC TWV
ETTLXELPNOEWV UE TOUC KOTOAVOAWTEC

® EVIOVEC QVNOUXLEC yLlO TNV TTPOOTACLA TNG WOLWTLKNG (WNG ATTO TNV TEPAOTLA CUYKEVTPWON
dedopEVWY — avaykn ylo pUBLLLON aTTO KPOATIKEC OPXEC

* Zntuoata niknc PUOEWS — OXL LOVO VOULUOTNTAG
* Aladavela, Wbloktnoia dedopevwy, dLaxeiplon

* Mpéemel va AapPavovtal uTtoPLv N aoPAAELa KoL N AKEPALOTNTA TwWV OESOUEVWY KATA TN
OUYKEVTPWON KL AVAAUGCN QUTWV OTTO TLC EUTTAEKOUEVEG ETOLPLEC

* OLavtiAnTtol kKivbuvol yLa TouG KOTAVOAWTESG — AKOpN KL av 6ev TrpaypatomolnBouy -
uropoUVv va BAApouv onNUOVTLKA TNV ELKOVA MLOC ETTLXELPNONG




EPEYNHTIKEX
MEAETEX

ETAEXONKAV 5 EPpELVNTLKEG LEAETEC OL
oTrole¢ katamiavovtal pe {ntnpota loT,
oupBatwy cuckeuwyv, ULOBETNGNC TNG
TEXVOAOYLaC KOl TWV KOLVOTOULWY TTOU
dEPVEL AUTH oTNV ayopa

OL peA€tec mapouaotalovrol Kot
avoAvovtal SLe€0OIKA OTO OXETIKO
kepaAalo tne epyaciac




LYMIIEPAXMATA

YmapxeL TrEPLOPLOUEVOC apLBUOC atro SLR Tou va akouptmouv apdotepa ta media twv loT Kat
WM

JupTtrepAopota mou eixav Byl vwpic el TNC TPWLLNG ETTOXNAGS TOU l0T, OXETIKA UE TN SuVNTLKN
ETTLPPON TOU, AVOTPATTNKOV QTTO VEOTEPEC EPEVVEC

To loT amoteAel paAAov tnv awxpnn touv Wndlakol MetaoxnUATIOUOU, WS €K TOUTOU eTnpedlsl
ToAAaTTAWG Kot Toe bedopeva tov WM

Kepbilouv pe otaBepo puBUo €dadog kavotopueg AUOELC marketing TTOU al€lOTTOLOUV T VEQ
epyaleia, rapapepilovtag otadlaka ta kavaAla tov MM

H amoteAeopatikotnta touv WM eival avénpevn otav xpnolpomolouvtol epyaleia loT og oxeon
LE TO KAOOLKO Aladiktuako MapkeTvyk (browser)

OL EVTEWVOUEVEC AVNOUXLEC yla TNV TTpooTacia TNC WOLWTKAC (WG atTroteAoUV TPOXOTTESN oTNV
uloBETNOoN Twv €EUTTVWV wearable ocUOKEVWV




[MEPIOPIZMOI

[MTPOTA2EI2
MEAAONTIKH2
EPEYNA2

Meploplopol YAwoooag (emAEXONKav Lovo ta AyyALka)

Meploplopol emotnuovikwy Tediwv otn faon Scopus

Abduvapia rpooBaong oe TTANPEG KELUEVO

OyxL peyala delypata og epeuvnTkd apBpa

O ZuAloyr peyoAUTEPOU APLOUOU EUTTELPLKWY UEAETWV UE
HeyoAUTEpA Selypata oTNV TTOOOTLKN TOUC EPEUVA

O Xprion BBAoypadkwyv TTRYWV PE EVTaEn TTEPLOCOTEPWV
YAwoowv

O E€eldikeuuéveG EpEUVEC UTTOTTEPLOXWVY TOU TOMEX
(LETAOXNUATIOUOC UDLOTAPEVWY HoVTEAWY WM,
LETOOXNUOTIOUOC TWV ETTLXELPNOEWV KATA TNV
uloBétnon /évtaén tou loT

O MeA€tn tou {ntrpatog tnc achaielac tTwv Sedopevwy
TWV XPNOTWV O£ €va TTAaiolo Asttoupylag e TEXVOAOYLEC
loT






