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Kowvwviké eumoplo- Social Commerce

E€eAlkTik] TTOpEia 2005-2011

[MpokAnon apadoctakou NAEKTPOVIKOU EUTIOPIiOU
ApXEG OXEOLOOMOU KOLVWVIKOU EUTIOPIOU
Katnyopieg MAatdoppwVv KOVwVLIKOU EUTiopiou
ETiLYELPNUOTIKA LOVTEAQ

MeA€tn lotooeAidag kolvwvikov eumopiov tng Polyvore pe
BonBela Tou Business Model Canvas

‘E¢I Nopadeiypata vioBEtnong Polyvore

Supunepdopata — Mpotdoelg

BiBAioypagia



2 TOXOIEPEYNAX

o ANAAYZH QAINOMENQOY KOINQNIKOY EMIIOPIOY

e NTAPOYZIAZH NEQNTPOIIQN XPHZHZ KOINQNIKOY
EMIIOPIOY ATIOTOYZ EMIIOPOYZ

lTPOTAZH NEQOY ENNOIOAOTIKOY NAAIZIOY A THN
KATANOHZHTQN EMIXEIPHMATIKQN MONTEAQN

NE€eig kAeldid: Social Commerce, E-Commerce, Social Media, Business
Model, Canvas, Polyvore, community, advices



SOCIAL COMMERCE...

M popdry eumopiov pe TN OLAPMECOAABNON TWV KOLVWVLIKWV

ueowv (Kim, Srivastava, 2007)

H ekteAeon OpaotnploTNTwy TNAEKTPOVIKOU EUTIOPIOL  Kal
OUVOAAOY WV ECW TWV KOLVWVLKWVY ECWYV Kol ToU Aoylopikou Web

2.0 (Gonalves, Zhang P., 2013).

‘Eval UTIOOUVOAO TOU TAEKTPOVIKOU EPTIOPiOU TIoU BEATIWVEL TN
XPNOT TWV KOLWVWVIKWVY LECWV E OKOTIO T1| BorBeLa OTIG EUTIOPLKES

ouvaAlayeg kat oTi6.( Kang, Park, 2009)




SOCIAL COMMERCE...

* Agv glval HOVO IO OTTIAT} CUYYXWVEUOT METAEY TOU NAEKTPOVIKOU
EUTIOPLOV KOL TNG TEXVOAOYIOG KOLVWVLIKTG OIKTUWOTG QAN ATTOTEAEL
EVOWMATWON HME TIG EUTIOPIKEG OPAOTNPLOTNTEG, KAl TOUG

UNXQVIOMOUG Kal TIpowBnom ng KowwVviKrG aAANAETOpaONG Kol
NG EMTILOTOOUVNSG.(Zhou. L, 2013)
» Mmopel va BewpnBel wg n cupPiwon tou NnAekTpovikoU eumopiou

KOL TWV KOLVWVIKWYV PEcwV PalIKTG evnuepwon. (Haarhaus, 2013)



EE€ALKTIKN TTOpPELX 2005-2011
2005

e Eppdvion yio tpotn eopd otn Yahoo

o 2VUPOVAEC OO AAAOVG OLYOPOGTEC.

* [oT0GEMOEC NAEKTPOVIKOD EUTOPIOV -TTEPLEYOUEVO TOV OMNUOVPYELTOL

and ypnoteg(blogs)

o [Inyn mmropopiov: yprnoteg(pilove, opoidedTec)

2006

* OLayopOooTEG ONMULOUPYOUV LOEEG YL OLYOPES LECW
KOLVWVLKOTIONONCG.

* |0TOOEAIOEG KOLVWVLIKWVY QYOPWYV KoL AELTOUPYIEG KOLVWVIKTG
SIKTUWONG TIov cLVOVALoUV Epeuva Kol ayopd o€ pLa TIAATPOpua




EEeALKTIKN TTOpPELQ 2005-2011

2007

e Ol ayopaoTtéc KOmVIKoV gumopiov givar opBoroyikol (emBopovv

yvopilovv Tt ayopalovv ot dAAol va AapPdvouy cuuovAég
e 2vvoucOnuatikol Ko O10eKEOUCTIKOL (ATPOYPUUUATIOTES AYOPEQ)

o Enéxktaon amd Dblogs oe 10T00EMOEC KOWMVIKNG OIKTOMO

YPNGLLOTOIOVV

e A0 TOPUOOCIOKEC GULOTAGEI, GE OVTEC UE UECO OVOTTOPOYMY

Bivteo (dnA. YouTube)



EEeALKTIKN TTOpPELQ 2005-2011

2008

* OLYPNOTEG TOU KOLVWVLKOU OLKTUOU O€V €lval TTAVTA OEKTLKOL OTO
LAPKETLVYK.

* |0TOOEAIDEG KOLVWVIKNG OLKTUWONG ME TIG AEITOUPYIEG EUTTOPIOU-
Sites KOLVWVLKWV ayopwV

* Meplexopevo Crowdsourced(OXEDIAOUEVO CUVEPYATIKA)

* [ny&g mAnpodopLwv: KOVOTNTEG XPNOTWY

2009

¢ OLxpnoTteg elval e£E0UCLOOOTNEVOL ATIO TA KOLVWVLIKA OiKTUO TWV
OLKWV TOUG ETIAOY WV

» To mapadooiako HE sival mpooavatoAlopuévo OTO APTEVIKO
(PUAO €VW OI KOIVWVIKEC QYOPEC Eival TTPOCAVATOAIOUEVEC OTO
ONAUKO (TtpoomTikny dUAOV).

» lépa ato 1o Facebook kal Twitter kal kKivnTtd TNAEPwva

- <SSy Ny




EEeALKTIKN TTOpPELQ 2005-2011

2010

* To KOLVWVIKO €UTIOPLO EIVOL KOAO YL TNV TIAAT LE TOV
amtoTANOw pLopé(OtkovoLkT] TPOOTITIKN) - H KOvwVLIKN
ATIOTOEVON ELVaL TTILO OLOOEOOEVT] OTNV ACLO KOLL T] KOLVWVIKT)
dlaokedaon eival TTLo SLadeSOUEVT] OTLG OUTIKEG XWPEG
(TIOALTLOTLKT] TIPOOTITLKN).

* IPhone,F-commerce, Edappoyr) ayopdg oto Facebook

* Global crowdsourcing, maykoopta Taon amno diadopetika €6vn,
KOLVOTNTEG KTA.

2011

* OLayopaoTEG £xOUV EVOLADEPOVTA TIEPQ ATIO TNV ETILPPOT] TOUG,.
» Facebook, Google +., Twitter (ayop&g)

* AvariTnom €E€LOLKEVEVOU TIEPLEYOMEVOU. ALAY PO

cudNiaadhEAnnvTAC



[1pOkANON MOPAOOCLAKOU
Challenges

NAEKTPOVIKOU EUTIOPLOV  for Ecommerce

Compani

o [ToALd ko TOPOUOLD, TPOIOVTO YO TO NAEKTPOVIKO EUTOPLO, ONULOVPYOVV
GTOVG TEANTEC GLYYVOT OYETIKA LUE TO KOGTOC KOl TNV TOLOTNTO KUTA TNV
avo(NTn o™ TANPOPOPIOY Y10 TO TPOIOVTO EVOS E100VC.

e H éMietyn eumiotoshvng €xel Yivel T0 GNUELID GLUPEOPMNGNG TNG AVATTLENC
TPOOTTIKMV TOV NAEKTPOVIKOV EUTOPIOL KoL €ival Evol oMUavVTIKO CrTnuo

Y10, TO NAEKTPOVIKO EUTOPIO.

* Ymapyovv TOAAOL AOVOTOANTEG OTNV  TOPOOOGLOKY]  TAATPOPLLOL

nAektpovikov eumopiov. H ayopd eival mo aviayomviotikn. NEo kavaAl

LOPKETIVYK.



HAEKTPONIKO KAI KOINQNIKO
EMIMOPIO- AIAOOPEZ

o Emuyelpnuatikol otoxoLl- oUVOEDT) UE TIEAATEG-
aAANAemidpaon cuoTriaTog

HAEKTPOVIKO EUTIOPLO- EYLOTOTIOMON TNG ATTOO00TG VLXK
e€eAypeveg avalnTroeLG- ATOULIKA Kot aveEdpTnTa atd
GAAOUG TTIEAATEG- LOVOOpON TIEPLIIYNON OTIOU TTIANPOPOPLES
YLt TOUG TIEAATEG OTIAVLIN ETLOTPEPOVTAL OTLG ETILYELPTIOELG 1)
OTOUC TIEAATEC.

KOoLVWVIKO EUTIOPLO- KOLVWVIKO( 0TOYOL, OIKTUWON,
ouvepyaoia avtarlayr] TANPodopLwWV KTA- TIEPIAXUPAVEL
OLAOLKTUOKEG KOLVOTNTEG- OLAOPAOTIKEG TIPOCEYYIOELG UE
dLopoLpacuo mAnpodopLwv



Apxeg oxedlaopou Social Commerce

ATOMO
o AicOnon avayvopiong Tov €avTov TOL Kol 00 TOVE AAAOVC
o Owooounon TPOSHOMIKOD TPOPIA Y. TOV  EVIOTMIGUO  TOL

GUUUETEYOVTO KOl TTOPOYY] KIVTPOV KOWOVIKNG OPAGTNPLOTITOS

XYNOMIAIA
. 2VVEPYOTIKT] KOl OUGIOpOUN EMKOIVOVID,
° [Tapoyn KivNTpmV Yo T ONULIOVPYio KOWVOVIKOD TEPLEXOUEVOD

o H onuovpyia mepieyouévov evBappiver TNy avTaAioyn TANPOPOPLDOV




APXEG OXEOLOTOV KOLVWVLIKOU
EUTIOPLOV

Kowotnta

e Oudoec avOpom®V TOL UTOPOVV VO LTOGTNPIEOVV TN

ANy OTOPAGEWDV
* Emxowvavia tov avlporomv kot Tov elAmv

e Evnuépmon tov KOWOVIKOV OpacTNPLOTATOV Yo TN

OLOTI|PNON TOV GYEGEWDV

COMMONI TY




ApPXEC OXEOLATOU KOLVWVIKOU
EUTIOPLOV

Eumropuo

e Ayopéc Le TOLG OUOTOEATEG avOPMOTOVS, TPOCPEPOVTOG
KOWVMOVIKT] OTTOOEIEN

e [Tapoyn KOVOVIKOV OLQNUGEDV KOl ETLYEIPT|LOTIKOV

AELTOVPYLOV



ApPXEG OYEOLOOMOU KOLVWVLKOU
EUTIOPLOV

Information quality

Fig. 5. Social commerce design model.

2 XE€0IAOTIKO HOVTEANO KOIVWVIKOU guTropiou nyry: Huang, Benyoucef 2013




KATHIOPIEZ NTAATOOPMQN
KOINQNIKOY EMIMOPIOY

i i
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To KOIVWVIKO EUTTOPLO
TPOTUVATOAITUEVO OTO
NAEKTPOVIKO EUTTOPLO

E-commerce

000000

Nnvyn: Yajing, Youshi, Yufei 2015




To KOIVWVIKO EUTTOPLO
TPOTAVATOAIGUEVO OTO
NAEKTPOVIKO EUTTOPIO

» Baoiletal otnv MAATPOPUA NAEKTPOVIKOU EUTIOPIOV OTIWG N
Amazon. Agv amoTEAEL LOVO pLa TAATPOPUA NAEKTPOVIKOU

EUTIOPLOV, OAAG KAL L0l KOLVOTNTA OTNV OTIO(O UTIAPYOUV
TIOAAO( EvEpYOL YPNIOTEG KAL TILOTOL TIEANTEG.

» 1 Taobao BEAel va ebapUOTEL KOLVWVIKOTIOM GO GTNV
nmAatdoppa Aitaobao, n omola elval pLa vea KovotnTa

AVTAAAOYTG LETOEY TWV KATOUVOAWTWYV NG

SHEM

RigE | |

B osmsmese WOF0 - 9.900 v BN i Jus] 2XEAR  SHE - o
« WOFEE EAD B ar
X080 wOO wTRER
B. D. BJiCililt& 1
4
7 12
.




To KOIVWVIKO EUTTOPLO
TPOCAVATOAIGUEVO OTO
EVOLXPEPOV

RS [re e

------ Interest oriented
community

Nnvyn: Yajing, Youshi, Yufei 2015




To KOIVWVIKO EUTTOPLO
TPOCAVATOAIGUEVO OTO
EVOLXPEPOV

o OLAOTHOPUES KOLVWVLIKOU EUTiOopiov e Bdon To BEpa 1) To
evoLadEPOV NG KOLVOTNTAG Kal £xeL avamtuyBel cupdwva
LE TLG KOLVOTNTEG TPITWYV OTIOU OL XPTOTEG ETILKEVTPLWIVOVTALL
oTa kKowvd evoladEpovta 1] OEpata.(Douban)

e OLmBavol ayopaoTEG UTIOPOUV VA ETIAVEEETACOUV TIG
TPOTACELG KOL TIG YVWHEG TWV AAAWYV KL VO UAOTIOL}COUV
TILO CWOTA EVNUEPWMEVES ATIODATELS AyOpPAS.



To KOIVWVIKO EUTTOPLO
TPOCAVATOAIGUEVO OTO
KOIVWVIKO OIKTUO

Nnvyn: Yajing, Youshi, Yufei 2015




To KOlVWVIKO EUTTIOPLO
TPOCAVATOALOUEVO OTO
KOIVWVIKO OIKTUO

» Eival ol mMAatdopueG KOVWVIKOU gpmopiov Ttovu Bacilovtal
O0TO KOLVWVLKO O0{kTuO TIou avamtuyOnke pe fdon oplopeva
KOLVWVLKQ 6lkTua, OTwG To Facebook kat Twitter otnv
Apuepikn kot WeChat otnyv Kiva.

* HoAANAETOpOON HE QUTA T KOLVWVIKA dIKTLQ
eTEKTEIVOLV TN LAl TNG TTpaypaTiknG {wn¢ 6To
dLadikTuoO.

* OLKATAVOAWTEG UTIOPOVV ETIIONG V& CUMBOVAEVOVTAL TNV
KOLVOTNTA

WeChat
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To KOLVWVIKO EUTIOPLO
TIPOCAVATOALOMEVO GTNV OAOX

oYOP S

/" Local arem

Nnvyn: Yajing, Youshi, Yufei 2015




To KOIVWVIKO EUTTOPLO
TPOTAVATOALOUEVO OTNV OO

ayopPus
H opado ayopdg ALavikKoU EUTIOPLOU AELTOUPYEL
MPoohEPOVTAG KOOMNUEPLVA L OAdO KOUTIOVIWY O€ KAOE
ayop& Tou e§uTnpeETEl.

EAQYL0TOG aplOOG ayopaoTwV TIOU TIPETIEL VAL ETTITEVYOEL
ylo VoL KAELOTEL N oupdwVvia

Ol uUTINPETLEG KOLVWVLKOU EUTIOPiOU TIEPLAAUBAVOUV ETIIONG
KAONUEPLVES Kal aoTpaTilaieg TIPooPopES, TTOL GUVNBWG
LOYUOUV YLO VO CUVTOO X POVLKO OLACTTHAL.

Groupon 2009

GROUPON
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lMPOTAZH A=IAZ

¢ Me Vv pooBM KN KOLVWVIKWV X0 PAKTNPLOTIKWY OTO
TP OOCLOKO NAEKTPOVIKO EUTIOPLO PEATIWVEL TNV
UTINPECLAl YL TOUG UTIAPYOVTEG TIEAATEG Kall ETTW EAE(TAL
aTto TNV AAANAETO paon TNG KOLVOTNTOG VO OLATNPT)OEL KAl
VQ ETINPEATEL EVOV TIEAATN.

* To KOWVWVLKOS EUTIOPLO TIPOCAVATOALOHEVO GTO EVOLOPEPOV,
TpowOEl TIG epTIOPIKEG dpaCTNPLOTNTEG ATIO TO EVOLADEPOV
TWV KOLVOTNTWV.




lMPOTAZHAZ=IAZ

To KOLVWVLKOG EUTIOPLO TIPOCAVATOALGEVO OTO KOLVWVLIKO S{KTUO
OUVLOTA TIpoldvTa aTtd TOUG OECUOUG TWV GUVOESEUEVWY PIAwY,
yeyovog mtou BonBd Toug ayopaoTES va Ttapvouv amtoPpAcELS Kol Vo
AUvVouV Ta (NTIHOTO EUTILOTOOUVNG

TO ETILYELPNHUATIKO LOVTEAO TOU EUTIOPIOV TNG OPASAG AYOPACTWV
d(kTuo ouvioTd Tipoldvta amd Toug OeCHOUG TwV eival pla kepdodPopa
KOTAOTAON IO TPELG TIAEUPEG. Lot TLG TOTILKEG ETILYELPT|OELG, Ol
ETUTITWOELG TNG OnuootdTNTAS KAl NG dtadrpiong pmopei va au&rjoet
dueoa Ta €6004 TOUG Kall TNV EVioYUON TNG KATOVAAWONG LECW TWV
TIOAU YOUNAWY TLLWV TIOU TIPOCHEPOLV.

Mo TV mMAatdOppa tnG opddag ayopds, n eAdylotn tpootdBeLa Tov
Exel yivel elval duvatr) va TtdpeL To HEYOAUTEPN SUVATY] EKTITWOT) Ao
TOUG EUTIOPOUG YLa VO TIPOCEAKUCEL OAO KL TIEPLOCOTEPOUG TIEANTEG
otnv mMAatdopua.

TéNog doov adopd Toug TIEAATES, UL LEYAAN EKTITWOT) UTIOPEL VO
eriiteuyBel ywpig tnv mpoomdBeila Twv dlampayaTeVoEWV.



lNMHIrH EZOAQN

e To KOWVWVLKO EUTIOPLO TIPOGAVATOALOEVO GTO NAEKTPOVLKO
EUTIOPLO X PNOLUOTIOLEL TO HOVTEAO E000WV TIOU ovopaleTal
HOVTENO EAEV0EpWY GUVOAAOY WV TtoU KEPOICEL TO €500
HLEOW NG CUAANUNG TIpopNBELWVY TTOU TTANPWVOVTAL YL TOV
OYKO TWV CUVAAAQYWV HECW TNG LOTOCEAIOOG
NAEKTPOVIKOU EUTIOPIOU

e To HOVTEAO GUVOPOUNS.

* To povtéAlo teAwv dladriuiong(banners)



IKANOTHTA KAI BIQZIMOTHTA

o OL ETIYELPTIOELG UTIOPOUVV VO AVATITUEOUV Y APOKTNPLOTIKA
KOLVWVLKOU EUTIOPioU o€ TIAATHOPHEG NAEKTPOVLKOU
EUTIOPIOV .TA KOLVWVIKA CUCTOTIKA TIAPEXOUV EVOV
ATIOTEAEGUATIKO TPOTIO TIOVU UTIOPEL VO ETIEKTEIVEL TNV
eTILYELPNOM, VO BEATIWOEL TN Pr]n TNG KaL VO AUENOEL TLG
TMTWA}OELG TNG.

e To KOWVWVLKO EUTIOPLO TIPOCAVATOALOEVO OTLG OUAOEG
ayopwyV TIPoodEPEL KOABNUEPIVA TIPOCTPOPES KAl TLG
AOTPATILALEG TIWAT]OELG YUPW QTIO TLG TOTILKEG TIEPLOYEG TWV
XPNOTWV.

e To KOWVWVLKO EUTIOPLO TIPOCAVATOALOUEVO OTO EVOLAPEPOV
KO(L TO TIPOCGOAVATOALGMEVO OTA KOLVWVLKA OLKTUO alpT)VOUV
Toug TteAdteg va BaoiCouv tn Afjymn amodpdoewv OYETIKA UE
TNV ayopd TOUG 0T CUAAOYLKT) VOT|LOGUVT KOL OL YO PES
Sev Baoilovtal povo 0To «OEAW VO ayopAow KATL».



POLYVORE- g Building Blocks
TwV Alexander Osterwalder kol
Yves Pigneur(2009)

POLY
VORE



POLYVORE

* H Polyvore amoteAel pia totooceAida KOLVWVIKOU guTIopiou
ue Baon tnv kowvotnta, TIou €dpevel oto Silicon Valley otnv
KaAipopvia

e Ta pEAN TNG KovdTNTOG va TtpocBEoouy TipolovTa o€ Eva
KOLVO OELKTN TIPOIOVTWY KOL VO TO X PN OLLOTIO|COUV VIO VO
dnpuLovpyrioouv KoAdl elkOvwv(ocUvoAa) Ttou ovopalovTal

"Sets" 0TOUG TOMEIG TNG SLaKocpnongl NG opopdLéc Ka
NG Hodag. — —_

Tavior swift

Three comments




POLYVORE BUSINESS
MODEL CANVAS

Key 7« | Key 3 Value - < Customer ) Customer l"
Partners & Activities 43 Proposition \ "F Relationships \Z Segments Lf_
y -EXSNUOKPATIONGS TOU *Oixo&opnon kai urrooThpién
*Oixo&6unon g OTUA, TTapéxovrag aTous TNg KovornTag NwAnrég
-Kowvornra Kolvornrag mng Polyvore Xpriorec T Suvarérnra -Exmaidsuon kai urroornpién | -Eraipies Aravikiic mwAnong
-Eraipeisc Alavikic "Exmaideuon rwv va Siapoppavouy rdosic | Twv mwAnriv mou 8éAouv va
nmwAnong(bands) TWANTWY . a1 va emnpedlouv Tic ‘Opydvwon exnAwoswy ps | mpow8ijoouv ra mpoidvra
‘Mnxavixoi "Avarrruén wAarpoppag ayopéc. oKOI6 10 Srapoipacud e | roug
(opada Ssdopévwy KOIVWVIKOU £UTTOPIOV Kal -Earopikeupévec ayopéc yvwong Kai rnv ‘Mé&a, évduon, urédnon,
Kai urroSopric, Snpioupyia apyaAsiiv. ouyKevIpwVoVTac 6Aa ra svduvapwon Tou opopId, Slakéounon
cookies) xaraoriuara os pia KOIVWVIKOU EUTTOpioU
‘Mapoxor 1oT00¢£AISa Kat 0T Ayopaoric ;
sQapuoywv ouvéxeia o pia ‘H Polyvqre am:us_uvsral [o73
KOIVWVIKOU gutropiou sEaropIkeupévn UTrouTIK. onoro&rlnor: xpriorn mou
‘ExTo§euon rwv ’3;"9'#1” va UXHFUT";YZI
» ol TWAROEWY TWV EUTopWY 3 G5 rdoEis Kai va emnpeGost T
K"‘.( ~ = Araw?(rig mwAnong. i Channels Z 7‘ ayopég.
Resources (e 4y |- 72% i I i
S 8 Koivwviké ufoa . b sival Kupiwg yuvaikes
NS 25-34 xpovwv.
‘Koivérnra mg Polyvore .;;’a{:xﬁg evnpépwong
‘MAargbppa g Polyvore ; BIKOI: "7’;"’ T
0 evromopos moIoTIKWwY J Ex%g Anw%; ’; Pokivre
mpoiévrwy amé i Zn: Yos Ifiogg 4
AoMITOUS SITOpOUS: sl)r((.)w.(ntpimspa KTA.)
‘ApBpa rn¢ Polyvore orov
rarmo.
Cost Revenue N\~
Structure

‘Avarmrruén mAargéppag
‘Mio6oi mpoowrrixou

Streams

-MAnpwyn ava kAik (pay per click)
‘Mpopnésia mwAnoswyv




KYPIOI 2YNEPIATE2

o Kowdtnta: n 1otooeAida amtoTEAEL TN PEYAAVTEP)
KolvoTnTa dnuioupyiog Eumvevong Otou ol dvBpwTiol
UTIOPOUV Va eEKGPACGOUV TO OTUA TOUG Kal va kaBopioouv
TAOELG € OO TOV KOGO.

e 'EQTIOPOL ALOVIKTIG TIWANONG ETIWVUHWY TIPOIOVTWY

o [pOypOHMUATIOTEG KOl OXESLACTEG OLKTUOU



<
KYPIE2Z APAZTHPIOTHTEZ (i‘;’@

* OIKOOOUNON NG KOLWVOTNTAG
» EkTraldoguon Twv MwAnTwyv

* Avamtuén mMAATPOPUWY KOLVWVLIKOU
EUTIOPLOU



AHMIOYPI'IA AzIAZ

Avo a&ieg amo TNV MAEUPA TWV XPNOTWV

1. [lpoodepel og dSAoug TV duvatdTnTa VA SLopopPWCeOoUV
TNV TAoMN TNG HOOOG KAl VO ETINPEACGOUV TLG AYOPES.
>UMPBOUAES

2. ZUYKEVTPWON OAWV TWV TIPOLOVTIWY OE EVAV EUKOAQ
TPOOBACLUO XWPO, ETIELTA OE L0 EEATOLKEVEVN
UTIOUTLK, KaBloTwvTag Tilo €UKOAN uttdéBeon tov
EVTOTILOMO KOl TNV ayopd.



AHMIOYPIIA AzIAZ

AIMNO THN NMAEYPATQN MNMAQAHTQN

AIAOHMIZH

e Méeon Tiun mapayyeAiog (383 doAapla),
VPYNAOTEPN ATO TO APBpOoLoUA TWV TLUWYV TOU
Facebook (92 60Adpla), Tou Pinterest (199
doAapla) kal tou Twitter (58 doAapLa).

°*  JUYKEVTIPWON OAWYV TWV TIPOLOVTWYV CE EVOV
£UKOAQ TIPOCPBAGCLLO XWPO, ETIELTA OE LA
£EQTOUIKEVUMEVT UTIOVTLK, KaBLoTwvTag Lo
£UKOAN UTIO0EDT) TOV EVTOTILOMO KAl TNV ayopd.




AHMIOYPI'IA AzIAZ
MAPKETINIFK ENMHPEAZMOY

YA a&iag MapaTtoPTIEG AyOPAOTWY OTNY LOTOCEAID
TWV ALAVOTIWANTWY, ELOLKA €QV N HOPKA [ T TIpOiOVTA
avadepovTal ard Toug Kopudaioug TaPAayovTeg
ETINPEACHOU TNG TIAATPOPLOG

To peAn g Polyvore pmopouv va Aettoupyrjcouy wq
APLOTEG LOPDEG ETNPEATHOV YLAL TO EUTIOPLIKO onpa. To
82% twv peAwv tng Polyvore eival yuvaikeg

Ze pnvtaia Baon undpyouv TEPLTIOU 1,9 EKATOHUUPLY
GUVOAQ TIOU OMHLOVPYOUVTOL KO )xslroupyouv WG
KOLVWVIKEG EVTUTIWOELG TNG ETTWVU NG



AHMIOYPI'IA AzIAZ

MAPKETINIK MEPIEXOMENOQY

OL TeAATEG EPTILOTEVOVTOL TIEPLOCOTEPO ATIO KAOE AANO
TO TIEPLEYOMEVO ATIO pLaL 1) ouvePYaLOUEVT) TINYT).

To mepLle)OEVO dnpLoupyeital olkeloBeAWG aTtd Toug
xprioteg g Polyvore, ot omolol dev cuvepydlovtal pe

Kol eTatpeia.

Tot LEAN TNG KOLVOTNTAG EXOUV OAX T EPYOAELN OTN
d1dBeom| Toug, yla va S1LOUPYT)COUV aPLOTOU YT HOT
ATt TIG oLV OELg ELKOVEG TIPOLOVTWV.



AHMIOYPI'IA AzIAZ

MAPKETINTK MAHPO®OPIAZ

*  [lpoTIunoELg TTEAATWYV :0KPLPTIG OXEOLATOG
ATTOBEUATWY, UNVUHATWY UAPKETLVYK.

e MmopouVv va eVTOTIIOOUV TIOAUTIUEG LOEEG OTO UAAO TWV
TEAQTWYV TOUG, AapBAavovTtag uTtoyn ToLa aTo Ta
TPOLOVTA TOUG X PTOLLOTIOLOVVTAL TIEPLOCOTEPO, TIWG
auTd ouvouvalovTal o€ CUVOAX.



AHMIOYPIIA A=zIAZ

KOINONIKH AEZMEY2H

ALEOT) AAANAETILOPOOT UE TOUG TPEXOVTEG
Ko TiLBavoug TTEAATEG

O mwAnteg akoAovBouv(follow) aAloug
xprioteg: Otav Eekvav va akoAouBouv evav
XPNOTN, Ko ELOOTIOINGCT TOUG ATIOCTEAAETAL
ylot va Toug akoAouBrioeL KL o (010G. ‘Oco
TIEPLOCOTEPOUG OTIAOOUC OLAOETEL TO
EUTIOPLKO OT)O , TOOO TIEPLOCOTEPOL
avBpwTtol Ba evtomicouv ta mpolovra.



2XE2EI2 ME TOYZ NEAATE2

* JUVEXTG UTIOOTNPLEN TNG KOLVOTNTAG.

» Ekmaidguon mwAnTwy, uttootriptén Kat
TNV OPYAvVwWOoT EKONAWOCEWYV UE OKOTIO
TO OLOOLPACHO TNG YVWOoNG KAl TNV
£VOUVALWON TOU KOLVWVLKOU EUTIOPLOV



KANAAIA

» Facebook

e Pinterest

o Twitter

* Instagram.

» Kowvotnta kat blog g Polyvore.



TMHMATA TMEAATQN

* MWANTEC (ETALPiEC AlaVIKNG TTWANONG)
* OL ayopaOTEG ATIOTEAOUVTAL KUPIWG ATIO
YUVQILKEG

* 2 € OTIOLOONTIOTE Y pnoTn emBUPEL va
OLOOPPWOEL TACELG KOL VA ETINPEACEL

TLG OLYOPEG



E-OAA

» To €€000 TIPOKUTITOUV KUPLWG OTTO TN
OTEAEXWOT TWV TUNMATWY TIWAT)CEWY,
LAPKETLVYK, EPEVVOG KOL AVATITUENG KO
NV TTPOCANN TIPOYPAUMATIOTWY KOl
OXEOLAOTWYV OLKTUOU.



KEPAH

* MpopnBela oTIq TWANOELG

» Kéotog ava kALk(PAY-PER-CLICK) yix
Tpolovta adociwong Kol TtpoiovIa
npowBnonc.

» Ta tpoldvTa TpowbOnong otoyevouv oTNV
aU&nom NG EMOKEYLUOTNTOG GTNV LOTOTEA LD
TOU TIWANTI) Kal Ta TIpolovTa adoaciwong oTnv
QVAYVWPLOLOTNTA TNG EMWVUMLNG KL 0TN
ONMLoUpYyLa HEYOAUTEPNG EUPEAELOG TNG
ETILYELPNONG



EMITYXIA TH2Z POLYVORE

* To p€oo peyeBog Tou kahaBLov eival avw ard 383 doAdpla,
"VPMAOTEPO aTIO Ta AAAQ KopuPaia kovwvika dikTua "
(RichRelevance, 2015).

* [lpoodepeL TAVW ATIO 20 EKATOUMUPLA LOVAOLKOUG ETILOKETITEG
avQ pnva.

* Emtuyxavel mavw amo 7,5 SLOEKATOUHUPLA EpdaVIoELS
TPOLOVTWYV OVA PrjvaL.

* TakoAAaG 1) ouvoAa tou (1] 'sets) Eemepvouv To éva
OLOEKATOUMUPLO Epdavioelg kaBe unva.

e [lavw amo 3 ekatoppUpLa cUvoAa dnuiouvpyouvtal KABe prva..

* H peon adiag mapayyeriog oty LotooeAida (66 SoAdpLa)
Eemepvd KABE AANO EYAAO KOLVWVLKO SiKTUO.

* O peoog xpriotng g Polyvore eivat mo bavo o mocooto
84% va €xEL ayopAoEL o€ ameubelog oUVOEDT) pouXa,
TrouToLa 1) a§€cOVAP TIG TEAEVUTALEG 30 NUEPEG ATIO TOV UECO
KOTAVAAWTY) 0TO OLadIKTUO.

* HpBaon twv xpnotwv g Polyvore Bpioketal o€ uYnAo
OLKOVOLKO ETITIEDO (TO ETT0LO ELOOSNUA TOUG EIVAL KATA HECO
0po 73.286 doAdpLa)



[TAPAAEII MATA E=I
KOPY®AIQN ETAIPEIQN
2THN POLYVORE



Charlotte Tilbur

v: The Sophisticate

Net-a-Porter

® 4,902,434 TIPOPOAES
TWV oUVOAWV(sets)

Charlotte Tilbury: The Sophisticate

o 141000 aKé}\OUeOUq BY NETAPORTER

* Anpoolevel GUVOAO TOGO BepaTikad 600
KOlL LE TNV ETWVU H(a ™mg¢ Mnyri: .Ometria, 2016

The Bare Essentials

Beauty pieces yvou need for a desert island

g
- -}’

The Bare Essentials
BY NETAPORTE



Global City Style Sydney

Farfetch L Gnid

Global City Style: Sydney

» AkoAouBeital ato 36.000 ATOU
» Koppa ouvoAa pe emikatlpo Bepa

Red Hot Summer

Myn: .Ometria, 2016



LN-CC

[yn: .Ometria, 2016
e HLN-CC ypnotpotolel eEalpeTIKA KO A
OUVOAQ YL VO TIPOWBONOEL TIG OL1adOPEG
TPOCHOPEG KAl TLG TIWAT)CELG TNG
e XpnoluoTiolel eTtiong tnv Polyvore wg
TIAXTHOPUA VIO TNV EUTIAOKT] UE TOUG
UTIOOTNPLKTEG TNG A PKOG, akoAouBwvTag Ta
MEAT] KOl TLG TIPOTLUTOELG TOUG.



1stdibs

o Anplovpyei poavtaoTikeG OeUATIKEG CUUPBOUAES
. EMUTIVEUOTG» TIOU HEXPL OTIEPQ EXOUV ETILTUXEL TIAVW ATIO
EKQTO YLALAOEG TIPOPOAEG otV Polyvore.

* Olomadol TG dnuLovpyouV e pLo LEYAAT TIOLKIAIX O€T
TTou ouvoUAoUV TA TIAVTA, OTIO TA KOMMUATLA OSAG EWG

ETUTIAQL. ‘
IRYLUX] [1:5pired by: American Hustle @ (
CARTIER N 5

19905 Trinity
Tri-Gold Oral
/hu/l /qu/;
Earrinis

I YNEMTRRL TR \  Lamin a5
, Disco
» Plunge .
' ' Dior Burgundy Jumpsuit g
! Shoulder Bag
4 -~
(

nyn: .Ometria, 2016

| Gucer Gold
| Bracelet
‘ | Hermes
Sputnik
Vintage Blonde Mink Fur Stvle Clip




YOOX

* H etiituynuevn ttadikn papka YOOX,
OT|LELLVEL LEYAAN ETILTUY LA LE TA
ouUvoAa tn¢ otnv Polyvore,
ouvOUALOVTOG TO KAAUTEPA KOUMATLO
ATIO TN OELPA TNG UTIOUTLK QIO
OUVEPYATEC LOOOG



my-wardrobe.com

» [1poodEpel 0TOUG OTIAOOUG TOU TIPOCEKTIKA
ETEEEPYAOUEVA OUVOAX KL CUAAOYEG TTIOU TIPoBAAAOLY T
kopudaio AVTIKEPEVA TNG UTTIOUTLK, OTIO CUAAOYEG e BEpa
TLG TIOAELG KOl QUTEG TIOU TOTIOOETOUV EVal UOVO EUTIOPLKO

OTJHLOL OTO TIPOOKNVLO. R
N FLATS‘?ﬁ ” v ‘? ﬂ /F} .’i:.u\nn\
G.'HEEL‘&J ” ‘,.‘{(\"\lﬁ ﬁ ‘ Jtﬁ uu\("
=L 101 Y

FLATS versus HEELS GRAB YOUR COAT LONDON CALLING
BY MYWARDROBECOM BY MYWARDROBECOM BY MYWARDROBECOM

. iang m57

"‘If‘.“r \ é : l

Yo o® B = g T wardrobe.com :

Swe pR] lReelaR

NEW YORK FASHION WEEK nzyvmzrdl'olvc.cTn about us THE I ONDO\ LAB

[yn: .Ometria, 2016




[1poKANOELC

* H «aopaleia / mpootaoio g 1OLWTIKIG
erig»
* To «mreptBaAdov dlouoppwane»



CONCLUSIONS

2YMMNEPAZMATA- TA2 s

90% TWV OyopPwWV UTIOKELVTAL, O€ LEYAAUTEPO 1) ULKPOTEPO BaOO, OE KOLVWVLKEG
ETITITWOELG, €T p€ow ouoTAoEWV aTtd TOUG PiIAOUG -EvTaon Kol TO SUVALKO TOU

KOLVWVLKOU EUTIOPIOV

OL ALOLVOTIWANTEG UTTOPOUVV VA X PNOLUOTION|C0UV TNV KOIVWVIKN TAATOpUO aUTH
KOL VO ETILTUYOUV TN JEyLoTOTIoMOoN TG KEpdodopiag otnv emLyeipnong tous. H
xprion tng kowvdtntoag tng Polyvore otoxevel otn dtadrjpion, oto HApPKETIVYK
ETINPENCHOU, OTO HAPKETLVYK TIEPLEXOUEVOU, OTO HAPKETLVYK TIANpodopiag kal

OTNV KOLVWVLKT] OECEVOT).

310 pHEAoV Ba TTpokUPOUV EVTEAWG KOLVOUPYLO ETILYELPNATLKA LOVTEAX YLO TO
KOLVWVLKO EUTIOPLO aAA KaL TIPOKAT{OELG TTou Bal TTpETEL val AV TLETWTILOTOUV. OL
TPOKANOELG Ba €xouv va kdvouv pe «BEpata aodaAeLag kal TipooTaciag Ing

LOLWTLKTG NG TWV XPNOTWV» AAAA KOl PE «TO TIEPLBAANOV Slapdpdwaong».
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