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EIZATQIMH

»Méoa Kowvwviknc¢ Aiktowoncg (MKA):
XPNOLHULOTTOLOUVTAL EUPEWG

»Facebook kat Instagram: dnpodiAn,
Xpnotponotouvtat oo tov KAado twv tpodpipt

>KAdbdo¢ Twv tpo@iuwyv: évtovn napoucio ota MKA:

Ztoyot:
v' Mg nolou¢ SELKTEC MITOPEL pia ETatpEia va
aéLoAoynoel tnv napovoia tng oto Facebook kat to

Instagram

v' AfLloAdynon tn¢ xprion¢ tou Facebook kat Instagram
OLTTO TLG ETOULPELEC TTOU TPOOPEPOUV NAEKTPOVLKES
unnpeoiec delivery payntov oe EAAada kot Kimpo



ANAAYZH KOINQNIKQN ME2QN

JtoyotL Marketing

Brand Awareness
0 XpPRotnG yvwpilel tTn papko

b

Brand Engagement
0 XPNOTNG EVEPYEL Kal deopevEeTaL
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Conversion Rate - Sales
o xpnotng anodaocilel vo npoPei o
ayopa
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Word of Mouth
Stapiuon pEow tou XpRotn

. Virality - Advocacy )
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Return on Investment

kép&og and social media:
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AAAoL otoyol

(r.x. abénon mMwARcEwWv, y/

BeAtiwon kavomnoinong /. ;
MEAATWV, KATL.
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ANAAYZH KOINQNIKQN ME2QN

Acikte¢ Metpnong Anodoonc¢ — Key Performance Indicators (K

Eivoll LETPOLLOL KOIL CUVOTITLKOL OELKTEG TTOU £XOUV GXESLOOTEL YLl VOL MET,
v entitevén otpatnykwv ctoXwv cuvdudiovtag noAAEg mAnpodopies.

(Alberghini et al. (2014))

Mapadeiyuato OEIKTWV

Objectives KPIs

Awareness number of followers/viewers, likes,
reach

Engagement number of active fans, comments,
tags, percentage of commented posts

Word of Mouth number of reposts, shares, friend

invites

Conversion Rate

link clicks




ANAAYZH 2TO FACEBOOK

Metpikeg oto Facebook .

posts that have
been liked

Awareness

Objective Metric Objective Metric
Average amount of
Number of likes or shares per post
number of fans Percentage of
shared posts
Percentage of Virality Virality of posts

Evaluation of

Like Sources
external sources

among fans

Number of Number of wall

posts per topic

responses to friend

invites Social Legitimacy (environment,

Average number of
likes per post

Advocacy

Number of

governance,

Number of finance etc.)

advocates

Change of fans’

“active” fans
Average number of

comments per Conversion Rate
post

Percentage of

number
Change of “active”

Clicks on website
link

Clicks on offer links

Brand’'s Growth

fans' number

Number of

conversions

commented posts
Commitment of

Engagement

Customer
satisfaction

fans
Number of inbox

Sentiment of
comments
Sentiment of Inbox

messages

messages Brand’s efficiency

Response Time




O MAatdpoppa dtapoipacpol pwrtoypadlwv nov Snuovpyndnke to 2010.";- |
1 E§ayopaotnke ano to Facebook to 2012. S

AvaAvon oto Instagram

Metpikec oto Instagram:

followers, total photos/videos, impressions, posts’ tonality,
website clicks, shares, replies and exits (for stories)



EPEYNA ZTON KAAAOTQON TPOODIMQN

LD

Luxury Delivery

> MoAAég Eéveg eTatpeie TOU KAASOU TwV Tpodipwy EXOUV EMLTUXNHEVH
nopeia ota MKA (mt.x. Coca-Cola, Red Bull, Oreo, Domino’s Pizza, ‘
KAT.)

» 17 wotooeAideg tov npood£pouv NAEKTPOVIKEC uTtnpeoiec delivery
dayntol o EAAada kat KUmpo cuykevipwOnkav

DELIVERY"




EPEYNA ZTON KAAAOTQN TPOODIMQN

MeBodboAoyia:

> ZUYKEVTPWONKAV EMELTA OTIO EPEUVA OE PNXOLVEC
avalntnong onwc n Google kat atoAoynon twv
OLTTOTEAEGLATWV

» Moapatipnon twv Aoyaplacpwv touc o Facebook kait
Instagram, kotaypoidn Twv napatnPrnoEwV Kot
dnuiovpyia 3 Bacikwv MVAKWV




EPEYNA 2TO FACEBOOK

WEESITES FACEBOOK METRICS

e-food. gr

clickdelvery gr VT6 g 4.3/5 from 146 IEHE'-‘irh\
. o e " mon 100% (within a , |
deliveras_gr 54000 ) 281 ES om 407 reviews
few minutes)




EPEYNA 2TO FACEBOOK

Wehsites Factors to assess
. . . . contests/ . . general
main and cover action social media o . , L. , Crisis .
.. posts” diversity | posts’ creativity | posts’ frequency offers/ photos videos Facebook
photo button association . . - management
COUPONS presemce
many videos are
osted:
good: P
mostly funny YouTube
. good: funny . contests . . - .
main photo: logo, . ey zood: creative and replies to tmages of videos, shows, | very good: every
= Instagram & | images, videos, |= , very good: once and , = ) - -
efood.gr cover: photo of a | shop now i . funny images and - negative photos to funny videos, |factoris atavery
Twitter links for blog, -, - or twice a day | coupons are = - -
contest videos - reviews promote an vlogs ete. It good level
contests posted once ) = =
i i offer/contest uses the .
i a while . B
livestream
feature.
not good: mainly
. = . - . maostly photos good: good
main1 photo: logo, promotive average:not so | not good: a few replies to - . not good: afew | . .
- o .- average: . of food mainly, .- diversity, lacks
. . cover: photo ad of i photos. Afew | creativeimages, | tmesamonth negative - videos, some -
clickdelivery.gr . shop now Twitter = ) they post a o or related to . frequency,
the webzite and the contests and constests are  |[nactive from July - reviews most of without sound, ..
. . : N e few . spotts events, : creafivity and
mobile app coupons in the creative to November "16. the time . not creative L,
offers/contests videos
past
use a replies to .
PP pres average: videos
. (leads to negative \
main photo: logo, | . . L= . about contests good: zood
. = 7 |informations not good: mainly | averaze: some reviews, some | mainly food = =
. cover photo: image - . very good: once | a monthly . - results posted frequency,
deliveras.gr ) = about - photos and  [creative and funny - = -~ | replies have an | photos and S
with slogan, no . ) - a day contest . . once a month, | creativity, lacks
mobile tmages photos - apologetic or | funny images .
colors icati = ¢ some ads and diversity
applications aggressive tone .
PP == funny videos
)] towards the -

|\ \



EPEYNA 2TO INSTAGRAM

41% twv LotooeAidwvV (7) xpnotpomotovuv to Instagram

general presence followers total posts profile photo |posts’ creativity| posts’ diversity posis’ frequency

d d content very good: videos,
very good: good conten :
- = = group photos, food | wvery good: 1-2 times

LA
[
=

e-food.gr and video presence, could 18,700 logo good

photos, ads, offers per day

use more hashtazs
= and contests

good: good frequency and
deliveras.gr hashtagzs use, lacks 226 139 logo zood

very good: once per

good: food photos .
= P day to a few times a

and funny images

diversity and videos week
F F
good: active account, :
. = ' o not good: mamnly very good: around
deliverv.gr zood frequency, lacks 363 50 logo zood - i
- = - = = food photos once per day

diversity and videos




EPEYNA 2ZTO INSTAGRAM

brand's
Website videos affective content information on

Instagram

ves: group photos |Facebook link, e- | B
and funny videos | mail call button,
provoke positive address. no

feelings website link

many videos average: few

posted, creative| hashtags, could use

and funny more

\ good: around 7-10 ves: provoke website link, call
deliveras.gr -
hashtags per posts |laughter and hunger] button, address

good: many _
- - average: appealing call button,
hashtags used, more ) _

food photos, address, website

delivery.gr

than enough on _ _
- provoke hunger link, e-mail

some posis



AMNOTEAEZMATA - ZYMIEPAZMATA

59%
359%, ‘EAAeWN

MoKALlac & SnuiovpylkotnTa
avevepyol G nUwovpy ntag

Aoyaplaopol

41%
KaAR xprion ko KaA ocuxvotnta
TLEPLEXOHEVO TLEPLEXOHUEVOU
dwroypadLlwv

24%
aveBalouv Bivteo 29% oUvéeon pe
VEVIKN abduvapio dAMouc social media Aoyaplacpouc

(24% amo avtoug to Instagram

SL00€0oLEC
TLG KPLTLKEG




ANOTEAEZMATA - ZYMIMNEPAZMATA




And the winner is...

15t: e-food.gr

deliveras.gr & delivery.gr

&3 Deliveras.gr

DELIVERY"




FENIKA 2YMMNEPAZMATA

» Mnopouv va vniapéouv BeAtiwoelc otn xpnon twv Facebook kot
Instagram, 1.X. TLO SNULOUPYLKO, TTOLKIAO TLEPLEXOMEVO KOt nspwoorsp
Bivteo.

» Niyou eiktec eivar dtaB£opol oto evpL Kowvo. MoAAol mepLlocotEpOL
SelKTEC Elval SLABEOLUOL yLO TOUG SLAXELPLOTEC TWV AOYOLPLOCHLWV.
Yriapyet pia EAAewdn deiktwv oto Instagram.

» MnopoUv va petpndouv noAloi mapayovrtec yia va altoAoynOsi n
nopouoia pLag enyeipnong otic TAaAtPOopUEG AUTEC. Y

74
7/
g/
J l

Ol MLVOLKEC TTOU TTPOTELVOUE MTTOPOUV Va Xpnolponotnfouv ano
ETOLPELEC IOV £XOUV 6N AoyaplacpoUc 1 tou BEAouv va ﬁsano
Xpnotponowovuv to Facebook kat to Instagram.
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MEPIOPIZMOI

v MwKp6¢ aptOpoc Aoyaproopwv (17)

v MKpOC olpLlOMOC HETPLKWV

v METpIKEG OTWC response rate gival moocoota

v' METPIKEG OTWC TO crisis management &g propouv va petpndoulv navro .
v' Kdmolec L.otooeAibeC ameuBUvVovTaL OE CUYKEKPLUEVECG TIEPLOXES YEWYPAPIKA

2YNEIZQPOPA EPTAZIAZ - MPOTAZEI2

v" H epyaocia ivol XprioLLn 6TOV EMXELPNHOTIKO KOl KOS NUAiKO KOGHO
MopouoLeg EPEVVEG:

v e€eldikeupéva epyaleia kat meprocotepa KPls

v' 0g AA\eg mAotPOPUEC

v' dAlou eidouc dippec (r.x. eotiatopla, alucidec fast food kAm.)



EYXAPIZTQ T1A
THN TPO2OXH
2A2 !




