I[TANEIIIZXTHMIO MAKEAONIAX
[TPOT' PAMMA METAIITY XIAKQN XITOYAQN
TMHMATOXZ EOAPMOXMENHX ITAHPOOOPIKHX

ITAPOYXZIAXH METAIITY XIAKHX EPTAXIAX

‘HANAAYZH TOY EIIXEIPHMATIKOY KAAAOY ANAIITYZHX TQN
BINTEOITAIXNIAIQN’

dovmrpio:
[Tetpovon Mapiva Evtoyio
EmPAénov kadnyntic:
Yrewokdknc Eppovouni



AOMH ITAPOY2ZIAXHX

Elcayoyn

OcopnTiko VTOPabpo — BipAoypa@ikn extokOnTnon
[otopikn e€EMEN TV PrvTeomaryviolwy

Méyeboc ayopac Prvteomatyviolmy

[Tapayovtec CNtnong Prvteomayviolwy

Emyeipnuotikd povtéAa Kol aAvcioo aclog tne
Brounyaviag Prvreomatyviorwy

H Brounyavia Bivteomatyvioimv otn cOyypovn
EAMANVIKT TTPOYLLATIKOTN T



EIXATI'QI'H — 2KOIIOX THX MEAETHX

* H gumopucr) mapovcio tov Prvteonaryvioiov eKivnoe
OTIS apyES TN oekaeTiac Tov 1970, kot og oot
40 etV petoTpannKe o€ o frounyovia TOAAOV
OLGEKOTOUULPIMV TOrYKOGUMC.

e 2KOTO NG EPYAGIOG OTOTEAEL 1| AVAOEIEN TV
GTOLELMV EKEIVOV TOV UTOPOVV VO EVIGYVCOVYV TNV

avATTLEN TG Prounyaviac Prvieomoaryvioltmy 6TV
EALGOQ.



BIBAIOI'PAOIKH EIXKOITHXH —
ENNOIOAOI'TKOX ITPOXAIOPIZEMOX
BINTEOITAIXNIAIQN

* Ta Pwvteomaryviola 0ev emTEAOVV LOVO UL
OPUGTNPLOTNTO AVAUYLYNGC, OAAQ EYOVV L0 GUECT)
KO QOUVOUIKT OAANAETIOPOICT] LLE TO KOIV®VIKO KOl
ToMTIoKO wepPdiiov Tov atopov. (Ruben and

Budd, 1975)

* AmoteAOVV, TAVTOYPOVA, VO LEGO AUPEIOPOUNC
KOl OUVOULKTC ETIKOVOVIOG GE TPOYLATIKO YPOVO
KoOMOC Kol EVOL LEGO EMAVATPOGOIOPIGLOD TN

EVVOL0G TNG QP YNoNGS KOl TNS YOOy YLOG
(Natkin, 2006).



BIBAIOI'PAOIKH EIXKOITHXH —
ENNOIOAOI'TKOX ITPOXAIOPIZEMOX
BINTEOITAIXNIAIQN

* O kAAOOC TV PrvTeomaryviolmv UTOPEL, G& o TPOTN
O1dGTOCT VA avuuarcom@ewt G TUNLO TOV GUVOALKOD
KAGoov youyaywyiog (Vinet, 2005) ka1, paiiota,
OTOTEAMVTOC VO GTUAVTIKOTUTO TUNLULO TOV.

* Qc6T000, GLUYVA TOPAYVOPICETAL TO YEYOVOC OTL O
KAAOOC TV PVTEOTALYVIOLWV OTTOTEAEL EvaV KAGOO TNG
TOALTIG KNG Brounyoaviog, agov Ta TPoidvTa TOL
KAQOOV (Bwreonmxw&a) EUTEPLEYOVV, LETAED AAA®V,
MV EIKACTIKT GVVOEST, T oKNVobesia, TNV GLYYPaQN
TOV GEVOPIOV, TOV APYLTEKTOVIKO GYEOLOGHO TOV

YOPOV, TIG YPOPIOTIKEC TEYVEG, T1 LOVCTKN Kol TNV
Kivnotoioyio. (Blake, 2014)



KATHI'OPIEX KAI EIAH
BINTEOITAIXNIAIQN

[Toyviolo pOL®V

[Toyyviolo payng couo-LE-GOLU

[Touyvidwa shooting

[Toyviowa mpocouoimong

ABAnTiKd Toryviowo

AyoVIGTIKE oy violo Unyovokivntov abAnTicpov
[Tavyviowo yvoong

[ayviow ypipwv

[Tayviolo oTpaTnyIknc

«ZoPapd moryviolo

Exmoaioeutikd motyviol



[XTOPIKH EEEAIEH
BINTEOITAIXNIAICQN

Turn your TV into the most excitin
home vid .

Tic-tac-toe
A.S. Douglas
1952
Spacewar
Steve Russell
1961
Odyssey
Magnavox

1972



[XTOPIKH EEEAIEH
BINTEOITAIXNIAIQN

Computer Space
Atari
1972

VCS/2600
Atari
1977




MEI'E®OX AI'OPAX
BINTEOITAIXNIAICQN

$120,000
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B Consocle mPC mPortable

E&EMEN kOKLOL gpyaci®dV ETOIPIOV AoyiokoD videogames moykooping (og k. doA. HITA)
ITnyn: Wade and Cole, 2016, c. 3



[TQAH2ZEILX ITAIXNIAICQN ANA
KONXZOAA

100

75

Unit sales in millions
LA
o

25

2008 2009 2010 2011 2012 2013 2014 2015 2016 2007 2018

@ Sony Playstation 4 @ Nintendo Switch XBox One @ Nintendo 3D5 @ Sony Playstation Vita
Sony Playstation 3 @ Nintendo Wii U @ Xbox360 @ Sony PSP @ Nintendo Wii
@ HNintendo DS

Inyn: Statista, 2019a



ITAPATONTEX ZHTHXHX
BINTEOITAIXNIAIQN

‘Exel kataypopet amo 8nayy8kuar{8g NG OYOPaG, OTTMG Ol

Stsveuvreg NG TOAD uayoc?mg eTOLPiOg Bwreonmxw&oov Valve
OTL V(D GE L0 OPXIKT) EKTIUNGT ElYE YiVEL VTOAOYIGHOG TNG
EAAGTIKOTNTOG CHTNONG MG TPOG TNV T pe Tium -1, apo

VTN PXE uovoc&ouoc EAMUGTIKOTITO —OTAQLOT n uamBo?m ™G
TN G katd 1% glye og amotédecua TNV avTioTpoen LETOPOAN
¢ (nTovuevnc mocotTnToS Katd emiong 1%, dpa ta E6ooa
TOPAUEVOVV AUETAPANTO- OGTOGO GE Lo O1ECOOIKOTEPT)
avaivon omieToONKE OTL N TIUN TNC EAAGTIKOTNTOC Elval — 4
(Bishop, 2011).

Eniong, oty €pgvva tov Sun (2010) domstdbnke 61t 10
Playstation 2 £yel ehaoctucotnro {hTnong og mpog TNy T -
4.47, 1o Playstation 3 -5,93, to Xbox 360 -4,84 kot to Wi éyet

ekoccsru(ornw (NTnong og mpog TNV Tiun -3. 47.



MOPOEX KAI EIAH
EINIXEIPHMATIKQN MONTEACQN
ETAIPICQN BINTEOITAIXNIAIQN

* AvaAoyo PE TNV HOPOT TNE AYOPAC YIVETOL O
TPOGOLOPIGUOG TNG TILOAOYIOKTC TTOALTIKNG
TOV OLULLOPPDVETOL GTIS ETAULPLEC TOV KAGOOL
TOV Prvieomatyviolwy.

o Aoyoptopog petacv tov “player” kot tov
“‘gamer”.
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MOPOEX KAI EIAH
EINIXEIPHMATIKQN MONTEACQN
ETAIPIQON BINTEOITAIXNIAIQN

Weekly Play Frequency across Age

Y

—— Male

Female

Under 20-24 25-29 30-34 35-39
19 vears wvears vears  vears  vears

Age Group

Game Variety across All Participants

IIIIII_
1 2 3 4 = 6 7

Total Number of Games Played

XoyvotnTa Touéipotog
Bvteomaryvioiwv efoopadloim
otic HITA avd evio kot
NAIKI0KEC OUBOEC

Mnyn: Kowert, 2015,
0. 89

Ap1Ouo¢ tithwv
TOLYVIOL®V 0VE ToiKTn

IInyn: Kowert, 2015, c. 91



EINIXEIPHMATIKO MONTEAO ETAIPIAX
[TAPAT'QI'HX BINTEOITAIXNIAIQN
MEXAIAY/METAAHY KATHI'OPIAX

AAA Publishing Model

Gold Disc
IP Rights

Revenue
Preorders

= Fe———

Funding Loan § Game Copies
Support Serv. Merchandise
Feedbach

Creative Control

Financial Control

Marketing & PR

IP Exploitation

Distribution

[Inyn: Antoniades, 2018



EINIXEIPHMATIKO MONTEAO ANE=ZAPTHTHX
ETAIPIAY ITAPAT'QQI'HX BINTEOITAIXNIAICQN
MEXAIAY / METAAHX KATHI'OPIAX

Independent AAA Model
Locn, -
R |
"'m,%h 8':%' Vos _ Game Copies
\ / :“rzl::‘porency
)

Feedbachk
Revenue
Preorders

Creative Control
Financial Control
Marketing & PR
IP Exploitation

[Inyn: Antoniades, 2018



AIAXPONIKH EEZEEAI=ZH MEXOY
KOXTOYXZ ANAIITYZHX
BINTEOITAIXNIAIOY

IInyn: Koster, 2018



H AI'OPA BINTEOITAIXNIAICQN TO
ETOX 2017

IInyn: Dunn, 2017



H BIOMHXANIA BINTEOTTAIXNIAIQN STH
SYTXPONH EAAHNIKH
[TPATMATIKOTHTA (1)

* H andpaon yia 1o moto €100¢ Prvteomaryviolov o
owomﬂ)&et Hio etonpio ov €0peVEL TNV EAANvIKN
ayopd SwLuop(poovsrou LLE B(xcm Lo TAELAO
TOPOUETPOV. Mia BAGIKY TOPAUETPOG EIVAL AVTT TOV
GTOO10V TOV KOKAOL (MmN 6TOV 0Mol0 PpicKeETOL TO
KOe €100¢ Prvreomaryviorov.

* KaBm¢ 10 Kotvo ennpedleton co@mc omd TNV «ULOOo,
ONAOOTN TIC TAGELS TOL EMIKPATOVV GE KAOE €moyn, O
KUKAOG CoNG TV PLvTteomatyvioidv eival avtdc TmV
ATOTOU®V UETAPOA®V, LE AVENGT TOV TOANGEMV
LEYPL Eva. GMUETD KOl OTAV TO oLy viotl Pyet ektOg
LOOOG, Ol TWANGELS LELWVOVTOL CTLOVTIKAL.



H BIOMHXANIA BINTEOITAIXNIAIQON =TH
SYTXPONH EAAHNIKH
[TPATMATIKOTHTA (2)

* ErttAoyn TOU KEVTPLKOU OTOLXELOU TOU

gameplay — ypaUULIKN N 1N YPOULULKN ECEALEN.
CHAPTER1 CHAPTER 2 CHAPTER 3 Ending A
T 1Nl ] ] Encing B
S I
Teaser Paint of no Climax Ending G
retumn Conflict Resolution
escalation
Elaboration
EEEMEN YpopcoD EEEMEN dradpacTikov / un
gameplay — ypapuutkod gameplay
IInyn: Egenfeldt — Nielson, IInyn: Egenfeldt — Nielson,

Smith & Tosca, 2018 Smith & Tosca, 2018



H BIOMHXANIA BINTEOITAIXNIAIQON =TH
SYTXPONH EAAHNIKH
[TPATMATIKOTHTA (3)

* Hvumoooyn Tov mayviolon amwd TO ayopacTIKO KOWVO.

o Xoupova pe tov Santori Bernbeck n a&iohdynon tov
Bivteomaryviolwv UmePLEYEL TNV ASIOAOYNGT TOV EENG
TOPOUETPWOV:

» Gameplay
» Market

» Social

» Narrative
» Graphics
» Technical
» Value

> Audio



H BIOMHXANIA BINTEOITAIXNIAIQN XTH
SYTXPONH EAAHNIKH
[TPATMATIKOTHTA (4)

* 'Eva and ta kuprdtepa ntiuoata yio pioe EAAnvikn etoupio mov
EYEL MG 6TOYO TNV AVATTLEN PIVTEOTALYVIOIDV OTTOTEAEL M
emMAOYN TOL €dv Oa avamTuEetl Brvieomotyviotl Yo KOVGOAQ, Y10,
NAEKTPOVIKO VITOAOYIGTN 1 Y10 KIVIITO TNAEPMVO.

Watetig s 2Taoo owocmv@,]c_;
Bivteomatyvidlon
KOVGOANG

IInyn: Greenspan,
2013

£8




H BIOMHXANIA BINTEOITATXNIAIQN XTH
SYTXPONH EAAHNIKH
[TPATMATIKOTHTA (5)

* Eav n etatpia ertAe€el va avarmntuéel mayvidlo
yLaL KLvnto TNAEPWVO, TOTE UTIAPXEL
onuavtikn dtadpopormoinon ota otadla
avantuénc.

Support

S Concept £ Execution of %5 , ,
£ - Theme = Agreement SE Iterate Product 2TA00L OVATTUENG
S + Gameplay S Milestone Deliverl§ & S Ubdat ,
B - Monetization « First playable 8 RCHes Buvteomatyviolion
= Design Document « Alpha = | ,
%’ Pfototype « Beta o KlVT]TOU Tn)&g(P(DVOD
- Gold Master 2.
o s IInyn: Greenspan,
2013
« Financing Approval WP‘-VON' * Platform relationship Marhting&SduSwpm
+ Apple
* Google Dhtn'bubo Deals
GoldM ster Candidate * Samsung
* Amazon
- RIM

* Release to Market



H BIOMHXANIA BINTEOITAIXNIAIQON =TH
SYTXPONH EAAHNIKH
[TPATMATIKOTHTA (6)

* AvdAmtucn oTpotnyikng yio Tov opiuo tmv
oy violmv mov Ba avamrtuybovv amd v etapia.

o XTPUTNYIKN EMTIAOYT TNG TPOGUPUOYNG OTIC
TEYVOAOYIKEC ouvOnKkec - KokAog tovGartner

e KvkAog avadvouevov

TEXVOLOYIDV KATA
Gartner
IInyn: Gaura et al, 2010

Plateauw of



MEI'E®OX AT'OPAX

BINTEOITAIXNIAIQN XE XQPEX THX

EYPQITAIKHX ENQXHX

Country Digital Game Unit Sales (2016) Population (2015) Digitisation*
UNITED KINGDOM 9,316,857 63,843,856 146
SWEDEN 1,356,244 9,693,883 140
IRELAND 501,698 4,726,856 106
GERMANY 7,169,921 82,562,004 87
NETHERLANDS 1,278,686 16,844,195 76
FRANCE 4,708,828 64,982,894 72
5PAIN 1,804,006 47,199,065 38
HUNGARY 274,168 9,911,396 28
SLOVAKIA 122,299 5,457,889 22
POLAND 836,738 38,221,584 22
CROATIA 83,398 4,255,374 21
GREECE 178,117 11,125,833 16
BULGARIA 55,153 7,112,641 8
ROMANIA 134,928 21,579,201 (]

Tnyy: ISFE, 2017




2YMIIEPAXMATA

H ayopd tov Bivteomoyviolimv avanTtOCGETL TOYKOGUIMS, Kot
HaAloto pe parydaiovg puluovg, kabmc o KOKAOG EpYAGLOV TOV
KABOOL EVIGYVETOL.

‘Eva, OA0 Kol LEYOAVTEPO UEPOS TNC AYOPAC TMV PLYTEOTOLYVIOLDV
oTPEPETAL 6TA PrvTeomonyvidla Kivntov TnAepmvou ko tablet, ta
omoia £Y0VV £val GOPMOS UIKPOTEPO KOGTOS OVATTLENG O’ OGO TO!
Bivteomoaryvidla KOvGOANG.

2TPATNYIKY) OTOYEVONG G oy vidla vYNANG aéiag 11 6TOYEVOT CE
LEYAAO OYOPAGTIKO KOWVO?

H EALGOa ogv Bpioketal oe OE6M VO GUYKEVIPWOGEL TO EVOLUPEPOV
TV ueydiwv publishers.

[Ipéner va 1€0€l 6TO EMTKEVIPO TOL EVOLAPEPOVTOS TOV EAANVIKDOV

ETALPLOV 1] AVATTLEN BvTEOTOLYVIOI®V KIVNTOV TNAEQP®OVODL KO
tablet.



EYXAPIXTQ I'TA THN 11POXOXH
2AX!




