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2KOMOX THX MEAETHY

« [apovoiaon TV PNUATWY TTOL AKOAOLONOCE PIA ETAIPEIA WOTE VA £VIOXLOE TNV SIASIKTLAKN
TNG TTAPOLOIA

o Avadeén emroxnNUEVV AAAG KAl AIlYOTEQO ETTITOXNMEVRV TTOAKTIKGWV

EpwTnuara:

« [oI0 €i60¢ SlapNuIoNS PEPVEI KOADTEQO ATTOTEAECUATA OTNV ETAIQEIQ;

« Eivaiamapaitntn n Siapnuion oTa JECA KOIVAVIKNG SIKTOGWONG
kal otnvy Google TavToxpova;

« [ailel pOAO N XPOVIKN TTEQLIOSOC TTOL LAOTTOIOVLVTAI OI SIAPNUICTIKES
EKOTPATEIEC;
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Waternative

.- 16pVBNKe TO 2007

- Mapéxer &va TIANPEG TIAKETO LTTNPEECIOV  TAibiov e
IOTIOTTAOIKO OKAPOG

. BEibikeveTal oTnV TTAPOXN TAEISIWV UE ICTIOTTAOIKO
OKAPOC 0 CLVOLACUO PE AANEG HOPPEC AVAWLXNG:
* Avappixnon

« Nelotropia

TTONITIOUO TV EAANVIKGV
VNOIWV.

ETAIPEIA




ATTIOTEAEITAI ATTO PIA OpASa 5 eTTayYEAUATIWV

To TTEAATOAOYIO TNG aTTapETIdeTal KLEIWGS ATTO
TOLPIOTEG TTOL SIAKEVOLY OTO EEDTEPIKO

O1 EKAOTOTE TTEAATEG PTTOPOLYV va SlaAe€oLy avaueca
OTa Nén TMpoypauuaTiopeva Tagisia n va
SIAUOPPWOCOLY POVOI TOLG Eva TA&iSI pE
TTOOOPICUOLGS KAl 5pACTNEIOTNTES TNG ETTIAOYNG TOLG

ETAIPEIA



AIAAIKTYAKH MAPOYZLIA

................................

waternative
Sailing + Hiking_ Climbing_ Cuisine_ Culture

waternative.co

the ultimate local
experience in greece.
our team’s expertise
at sea is matched
only by our
connections ashore.
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loTooeAiba (waternative.co)

Aoyaplaouog Facebook & Instagram
UE OPYAVIKEG SNUOCIELTEIG KAl
SIaPNUICEIS KLPIWGS TNV TTEPIOSO TOL
KOAOKQIPQIOL



OPIZMOL L TOXOY &
YTPATHIKH

ApPXIKOG OTOXOG:
MNpowBnon Vo Ta&ibiwy TToL eixav NéN TTEOYPEAUMATIOTE YIa TO Ynva Mdadio, ot
OVLYKEKPIUEVES NUEPOPNVIES, TO Eva OTA AwdeKAVNTA KAl TO AAANO OTO LAPWVIKO
KOATTO

FevikKOG OTOXOG:

MpowBNoN TOL iSIoL TALISIOL OTO LAPWVIKO KOATTO YIA TOLC UNVEG
lobVIO €G ALYOLOTO
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YOAAOYN KAl JEAETN ‘ ' PN ARV
oTanoTkoV oToeicoy O TRATNYIKNG TPowONOoNG gloAoynon evepy

oT10 81a8ikTLO

OPIZMOL 2TOXOY &
YTPATHIKH




2YAAOTIH & MEAETH
LTATIZTIKQN 2TOIXEIQN

YOANOYN KQAI HEAETN TGV KATAOAANAGWY UETPIKGV TTOL
APOPOLOAV TNV ICTOCEAISA KAI TA PECA KOIVRVIKNG
SIKTOWONG

Ta oToIXEIA YIA TNV IOTOCEAISA CLAANEXONKAV PECW
TNG TTAATPOPUAC Squarespace, TAavw TNV OTToia
gival oTnuévn N 1IoTooeAiba

Ol JETPIKEG TWV PECWV KOIVWVIKNG SIKTOWONG
OLAAEXONKAV aTTO Ta SwEedV epyaAeia Facebook &
Instagram Insights Ta otroia TapexovTal armo TIG iS1EG

TIC TIAQTPOPEG



METPIKEX T1OY LYAAEXOHKAN
1/1/2016-16/2/2019

EmokeyiyoTnra

IoTOoAISaC Mnyeg emokewigoTnTAg

MnyA: SQUARESPACE ‘

5.375 povadikoi XpNoTeg - Apeon: 3.572 emokEWeIg

6.460 €TTIOKEWYEIC - Méoa Kolvavikng AIKTOwong: 1.159 emoKeWeg

, , v Facebook: 992 emokéyelg
17.100 TpoPoALS GeAidcv v Instagram: 167 emMOKEWEIG

Opyavikn Avalntnon: 1.143 emMOKEWEIG




METPIKEX T1OY LYAAEXOHKAN
1/3/2018-31/8/2018

Méoog 'Opog
NMnyR: Facebook

- 2IxONa

- 185 Likes
- 6 Kolvotroinoceig

- Epopavioceg
v 1411 opyavikeg
v 4365 Siapnuioceig

- 10% Engagement Rate




AIAMOP®OQH
LTPATHIIKHX MPOQOHXHY
2TO AIAAIKTYO

YTPATHIIKH AHMOZXIEYXEQN XTA SOCIAL MEDIA

OpiocOnke, oe cLVEVVONCN KE TOV LTTELOLVO TNG ETAIPEIAG,
EVa TTAQVO SNUOCIELTEWY OTA PECA KOIVAVIKAG SIKTOWONG
(Facebook, Instagram)

YoxvotnTa dnuoacievong: 3-4 Snuooievoelc/epSouada
A&loAOYNoN TNG amod0oN G TOLG KABE eRSouada

AnNUIoLPEYIA OTOXELHEVYV SlapnuicEwyY o€ Facebook kal
Instfagram

YTOXELON KOIVOL Pe PAon Ta evéliagEpovTa oe EupwTn Kal
AUEQIKN



2TPATHIIKH AHMOZIEYZEQN 2TA
SOCIAL MEDIA

APXIKA £YIVAV KATTOIEG TTIO YEVIKEG SNUOCIELTEIC TTOL OTOXELAV
v OoTnVv vrrevobLUIoON ToL brand
v OTNV TIPOETOIPACIA TWV XPNOTWYV YIA TIG EMOPEVEC OTOXELHEVEC SNUOCIELOEIS YIA Ta SLO
TTooypaupaTtiopéva taidia

XTN OLVEXEIQ, OPICONKE PIA OTOATNYIKN YIA TOLG LTTOAOITTOLG UNVES TTOL OTOXELE
v OTNV TPowBNoNn ToL TAISIOL OTOV APWVIKO KOATTO YIa TOLG PNVES loLVIO £ ALYOLOTO
v OTnV gvioxuon ToL branding TNG eTaIPEIAg




2TPATHIIKH AIAOHMIZEQN 2THN
GOOGLE

KaBoAn tn S1apKeIa TOL XPOVIKOL SIacTAPATOS MAPTIOG-ALYOLOTOG, LTTHPXAV SIAPNUICEIC OTNV
Google, kupiwg yia 1o Tagidl OTOV LaPwVIKO TTOL NTAV KAl O KOPIOG OTOXOG.

YLVELACHOG SlAPNUICEWY, TOCTO OTO SIKTLO avalNTNoONG 00O Kal TTEOROANG TNG Google

YTOXELON O€ KOIVO JE AVAAOYA evOIAPEOOVTA TTOL PPICKOTAV OTNYV ELPWTIN KAl TNV AUEPIKN




A=ZIOAOTIHXH ENEPTEIQN

EmAoyn ammo TIC ONUAVTIKOTEQEG KA TTIO OXETIKEG UETPIKES
kail KPI's

XpovIKO diaocTnua MapTiov-AvyovoTou 2019



METPIKEY T1OY XPHXIMOTNOIHOHKAN

KupIOTEPEG METPIKEG:
- Impressions: Acixvel TTOOEG POPES EUPAVIOTNKE KATTOIO TTIEQIEXOUEVO O€ VA XPNOTN
«  CTR: Actixvel TOOO CLXVA Ol XPNOTEG KAVOLY KAIK O€ £VA COVEECUO APOTOUL EXEI EUPAVIOTEI

- Conversions: Acixvel TOV apIBUO CLYKEKPIUEVWYV EVEQYEIWY -0l OTTOIEC ExOLV Afia yIa TNV ETTIXEIONON-
TTOL TTEAYMATOTTOINONKAY ATTO TOLG XPNOTEC

- Conversion Rate: Mpok\TTel ATTO TOV APIBUO TV XPNOTWV TTOL £XOLY TTPOREI O& KATTOIA EVEQYEIQ
APOTOL NEOAV O€ ETTAPN LE TTEQIEXOUEVO TNG ETAIPEIAC TE OXEON WE TOLG CLVOAIKOUC XPNOTES TTOL
nEBav ot eTagn e TO i810 TTEQIEXOUEVO

- Bounce Rate: Acixvel TO TTOCOOTO TGV XPNOTWYV TTOL EMOKEPONKAV PIA ICTOCEAISA KAl ATTOXWPENTAV
AUECWG XWEIG VA TTPAYUATOTTOINCOLY KATTOIA EVEQYEIQ

«  CPA (Cost per Acquisition = Total Cost/Total Conversions): Acixvel TO YECO KOOTOG WIAG METATOOTING

- Post Reach: Metpd mdéoca atoua €idav 1o TTEPIEXOUEVO TTOL SNUOCIELTNKE (APpopd Ta Social Media)



Google Search

Impressions

CIR

Conversions

Conversion Rate

Bounce Rate

CPA

METPIKEY T1OY LYAAEXOHKAN

1/3/2019-31/8/2019

Map. Amp. Maiocg lovv. [oLA. Avy. Google Display Map. Amp. Mdiog lovv. IoLA.  Auvy.
9.337 15.877 55.607 42.624 = = Impressions 1.625 69.734 27.511 81.175 112.734 166.185
1,65% 2,10% 0,57% 0,43% = = CTR 0.80% 0,63% 1,11% 4,92% 4,10% 3.25%
5 1 1 0 = = Conversions 2 3 8 5 3 1
3.25% 0,29% 0,31% 0 - - Conversion Rate [15,38% 0,68% 2,63% 0,13% 0,10% 0,02%
86,33% 85,94% 93,22% 91,38% - = Bounce Rate |95,45% 93,75% 89,89% 86.35% 85,77% 84,31%
15,65€ 82,91€ 116,38€ = = = CPA |49,64€ 39,09€ 1509€ 27,92€ 36,26€ 68,29€




Impressions

CIR

Conversions

Conversion Rate

Bounce Rate

CPA

METPIKEY T1OY LYAAEXOHKAN

23.023

1,.59%

87,43%

1/3/2019-31/8/2019

Google Video Mdaiog

Facebook

Post Reach

CIR

Conversions

Conversion Rate

Bounce Rate

CPA

Map. Amp. Mdiog lovv. IoLA.  Auvy.

62.001 7.179 146.170 479.873 826.561 1.207.635

0.12% 051% 624% 049% 0,61% 077%

005% 0% 004% 0,03% 0,02% 0,03%

76,19% 43,33% 72,50% 78,42% 79.32% 87.87%

20,18€ - 15,98€ 99,49€ 59,22€ 63,33€



METPIKEY T1OY LYAAEXOHKAN
1/3/2019-31/8/2019

ZUykpion 1/1/2016-16/2/2019 1/1/2016-1 §/2/2019 1/3/201 9'3.] /08/2019 %
& 1/3/2019-31/08/2019 (~ 3 xpovia) (6 pnveg)

Google +

Facebook Map. ATp. Maiog louv. lovA. Avy.

f 1 4 14 6 5 4 Iuvolikeg 5375 13.448 150%
Conversions Emoképeig

Total 1, 0s4e 6.928¢ 23.688€ 9.558¢ 8.405¢ 6.812€ MpoBoAsg 17.128 28.452 66%

Profit TeAiSwv

Total | oo o€ 237.33€ 347,84€ 341,59€ 227,20€ 258,29€ e 992 1.582 59%

Cost Héow Facebook

MpoPoAn oelibag
1a§15100 oTOV 183 11.120 5.976%
Lap®VIKO KOATo




LYMITEPALMATA
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MEAAONTIKEY EMEKTALEIX







