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Elwcaymyn

2romog.  Kotaypagn kol ovaAvon]  UETPIKOV,
ovykévipoon oewtov  KPI’S  oavd mAatodpua
OIKTUMONC KOl EEETACT) TV EPYOUAEIMV OVAAVLGTG
TOV KOWVOVIKOV LEGOV OTKTOMOTNG.

Epwtnuoro — Yrobéoeig:
» ITowa Ta kprenplo ETAOYNC;

» IToleg o1 Pacikéc Kot ot SSUISpeuoucsag LETPIKES KOl
OEIKTEC OTTOO0GNC VA KOWVMVIKO UEGO;

» Ilown Ta kaTdAANA O Epyaieia aovAALONG;

» Mmopel np emyeipnon va EVTAEEL EMITLYNUEVO GTO
GTPOATNYIKO TNG OYE0L0 LAPKETIVYK TN OLXYEIPIOT TV

‘ial media kot Tog;




Katnyoproroinon friroypaeiog ava Ospotikn
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AL0OIKOOL0, GYEOLOOUOV LAPKETIVYK OTO
KoOwOVIK( oiktva: ITown Ta kprtipra emAoync;

‘EAlewyn kotavonone AEtovpyioc om0 TIC ONUEPLVEG
EMLYELPNGELS

Kopia 216010 uetpnonc ogoouevawv

> [0€a; kaBopilel 10 6TOYO

> OpIoUOC: oyYeTiCETOL LE TNV TTEPLYPOPT) TNG CTPOTIYIKNG
> ZYEOICUOG:  amapifunon TV TOKTIKOV KOl TOV
LEDOO MV EVEPYOTOINGTC TOV UETPIKAOV

> AvATTLEN: EPOPLOYT KOl EKKIVNGT TPOYPALUOTOC
» BeAtiotomoinon: aVayvVoPlon eMLO00OMNG Kol

.Ikouptd)v



IToleg etvan 01 HETPLKES TOV KOLVOVIKOV OLKTVOV;

Solcansky (2011)

XPNUATOOTKOVOUKEC & M1 ¥pNUOTOOTKOVOULKEC LETPTGELS

Ashley & Tuten
(2015)

Tweets, ap1Ouoc kovaiimv, amnynon, animation, amxyynon aToKAEIGTIKOTNTOGS,
AELTOLPYIKT] ATYNOT], CLVOLCOMNUATIKT QIT|(1 0T, KOWOVIKE aitio

Spiller & Tuten
(2015)

LETPIKEC OPAGTNPLOTNTOS, LETPIKEG OAANAETIOPAOC, LETPIKES EMGTPOPTG

Berkowitz (2010)

apOuos avaptioewv, apluog eppavicemv, peak ammymongs, OTol Eld aVTAY®VIGLOD,
amynon ava katnyopio/ Kovmvikd pEco/ 6Tad1o TOANCNS, ONUOTIKOTNTO, OTAdO1-
akolovbot-@ilot, puOuds avénong akorovBwv, downloads/uploads, likes, Tpofoléc,
oyoOMa, alOAOYNGELG

GUVOPOLES, EMPPOT GE VEOUC TEAATESG, ONUOYPAPIKA GTOLYEID KOVOV, EVOLOPEPOVTA,
YPNOTOV, YADGGEG YPNOTOV, LEBOOOG EVPECTC TEPIEYOUEVOV, IKOVOTOINCT] TEAUTMV

Jenn Deering

Oykog , eueavicels, 0EGUELOT), EMLOPACT], LEPIOIO AYOPAS KOIVOVIKDOV OIKTOMOV

(2012)

Lovett (2011) Metproiua €101, LETPNOELS EMYEPNUATIKNG 0EL0GS, LETPNOELS ATOTEAECLATOC,
Baotkéc LeTPNOELS TNG EMLYEIPNIONG

Nowak (2014) Eniyvoon, 0écueuon, LETATPOTT, KATAVAA®GCT)

Hoffman & Fodor
(2010)

Avoyvopiolotnra, dEGUELOT o011 HdpKa, EATA®GOT and GTOUN GE GTOLO

014)

Ap1Ouoc like, ap1Buog epeavicewv, mbavd kowd, apoctouévol TeEAdTeS, aptoudg
YUWOV TOV UIAOVV Yia, TN oeAida, katatatn edgerank, kivnon oty 1ot06EAId0 Ao
{KTLO, TOANCELS, ATAVTIGELS GE GYOMA/EPMTNOELS, AvVOPOTIVO




MeTPIKES 0VA KOLVOVIKO HEGO OLKTVMOGTG

Facebook Twitter Youtube Instagram Google+
Likes Axorovbot Ap1Ouoc Ap1Oudc Axdrovbot
Engpaviceg Tunuotonoino GLVOPOUNTAOV aKoAOVO®V Enpoavicelg
[TBavo6 Koo N akoloVO®V Eunpavicelg Ap1Ouoc Bivteo Avoptneelg
Apoclopévol Eppaviceig Likes/dislikes & Xyoha
TEMATEC PvOuog XyoMa POTOYPOPLOV Kivnon
ApOuog aPOGimoNg Kowomomoeig Amymon Amymon
aTOU®V TOV Tweets IInynm Euopavicelg AvopopEg
LWAOLV Yo TN E&ummpémon EUPAVIONG Likes Kowonomoe
ceAOO, Kivnon ot Mécoc ypdvog PvOpuog 1C

Kivnon ceMOa TOPUKOAOVON aPOGImONG Katdtaén
1GTOGEALOOC Avaivon ong TPOPIA

oo AVTOY®OVIGLOD

KOWWOVIKA Amoavinoelg

diktoa o€ oyoOMa/

IToAncelg

unvopoto




Agikteg amoooong (KPIs)

O katnyopiec KPIs agpopoiv:

> TN OPaCTNPLOTNTO. TNC EMLYEIPTNIONG
> TNV amNynon

> T1 0EGUELON

> TNV OTOKTNON

> TN LETOTPOTN

> TN olTNPNoN

—



Agikteg amoooons (KPIs): Ilowor etvar ot 0€IKTES OVA
KOWVOVIKO HECO;

Activity Reach Engagement Acquisition Conversion Retention
Blogs e number of e numberofnew e average number e numberof e  number of e  number of
posts visitors of comments clicks on a conversions costumers
e  number of e searchranking e  amount of users link/post e amount of advocate
pieces of e number of times generate’ s e  cost-per- money a e  costumer
content bookmarked content click (for brand pays to annual value
e typeofposts e  Number of e  average length paid attain lead e  percentage
(eg image, members of time on site advertising) ‘e  amount of of costumers
video, text, e  number of e number of revenue (paid retained to
poll, survey) responses to reblogs advertising) those
contests/ e number of cancelled
surveys times badge e  number of
displayed on costumer
other sites reviews
e  number of e  measure of
pageview costumers
e ranking per satisfaction
keyword e  growth rate
e average of blog
formerly
time on site

° percentage
of traffic




Aglkteg amoooong (KPIs): Ilowor etval or ogikTeS ava

KOWVOVIKO HECO;

Activity

Microblo e average
g response
time
e number
of tweets
per
period
e number
of pieces
of content
(eg
image,
video,
text, poll,
survey)
e amount
of money
spend

Reach

number of
followers
number of
tweets
about the
brand
valance of
tweets +/-
influence
score
(Klout and
Kred)
number of
keywords
success

Engagement

number of
retweets
number of
replies

total actions
per follower

Acquisition

number of
subscribers
number of
clickson a
link/post
number of
pageview
ranking per
keyword

Conversion

number of
conversions
number of
new
followers
amount of
money a
brand pays to
attain lead

Retention

number of
costumers
advocate
number of
costumer
reviews
measure of
costumers
satisfaction



Aglkteg amoooong (KPIs): Ilowor etval or ogikTeS ava

KOWVOVIKO HECO;

Forums

Activity
number of
posts
average time
for response
percentage of
posts broken
down by topics
number of
pieces of
content
(photos, videos,
discussions)
number of
posts
average time
for response
percentage of
posts broken
down by topics
number of
pieces of
content
(photos, videos,
discussions)

Reach
number of
Visits
valance of
posts +/-
number of
people
who see a
specific
topic

cost per
thousand
ad
impression
s (paid
advertisin
9)

Engagement
number of
“likes”
number of
relevant topics
number of
individual
replies
number of
sing-ups
average
number of
comments per
posted content

Acquisition

incoming links |e

citizations in
other sites
cost-per-click
(for paid
advertising)
number of page
views

number of
references to
the forum or its
members
number of
direct visitors
number of
search visitors
number of
referral visitors

Conversion
number of

registrations

amount of

revenue (paid

advertising)

Retention
number of
members
advocate
number of
member’s
reviews
growth rate
of forum



Agikteg amoooong (KPIs): Ilowol etvar o1 0€IKTES ava

KOWVOVIKO HECO;

Product e
Review
S

Activity
average time
to respond to
costumers
number of
posted
products
percentage of
posts broken
down by o
topics(eg
special offers)
percentage of
posts broken
down by
content
(videos,
photos)
amount of
money spend
per period

Reach
audience
growth rate
position on
search engine
number of
reviews posted
number of wish
lists adds
number of times
product
included in
user’s lists
cost per
thousand (paid
advertising)
reach of posts
number of
people reach a
product as
compared to
competitors
percentage of
brand or
product
mentions as

Engagement
length of
reviews
relevance of
reviews
average
reviewer
rating score
overall
number of
reviewer
rating scores
entered

Acquisition

bounce rate
number of
clicks on a link
within a post on
a social network
cost-per-click
(for paid
advertising)
number of
subscribers to
email list
ranking per
keyword
percentage of
traffic

Conversion
average value
of each
purchase
average
revenue per
costumer
amount of
money a brand
pays to attain
lead
amount of
revenue (paid
advertising)
number of
conversions
(registrations,
e-mail
subscriptions)

Retention
costumer
annual value
number of
costumer
reviews
valance (+/-)
of reviews
number and
valance of
other users
response to
reviews
number of
Visits to review
site page
measure of
costumers
satisfaction
number of
customers who
would
recommend
the
brand/seller or
product



Agikteg amoooong (KPIs): Ilowol etvar o1 0€IKTES ava
KOWVOVIKO HECO;

Activity Reach Engagement Acquisition Conversion Retention
Social e averagetime o numberof e  number of e number of e usage metrics e  number of
Networks to respond member/fa shares for each clicks on a link of posts on a

e  number of ns post within a post applications/wi wall
posts e number of ¢  number of e  cost-per-click dgets e  number of

e number of installs of comments (for paid e amount of responses to
pieces of applicatio '«  number of likes advertising) money a brand friend
content ns e  number of e number of pays to attain referral

e typeof posts e  number of active users subscribers to lead invites

(eg image, impressio e  number of user email list e amount of e frequency of

video, text, ns generated items ‘¢ number of revenue (paid appearance

link, survey) |e  number of (photos, videos, pages linking advertising) in timeline
e  percentage of times threads, to a specific e  number of of friends
posts broken bookmark replies) page of content conversions e  number of
down by ed e rate of activity e  number of (registrations, reposts
content e costper e  impressions- pageview e-mail e  costumers
e  percentage of thousand to- interactions subscriptions) satisfaction
comments/que (paid ratio rate

stions from advertisin

people talking 0)

about you e reach of

e amount of posts
money spend |e  number of
per period videos’

Vviews



Agikteg amoooong (KPIs): Ilowol etvar o1 0€IKTES ava
KOWVOVIKO HECO;

Video
and
Photosh
a-ring

Activity
number
of pieces
of
content
percenta
ge of
comment
s/questio
ns from
people
talking
about
you
amount
of
money
spend
per
period

Reach

number
of
members
position
on search
engine
number
of views
valance
of ratings
cost per
thousand
(paid
advertisin
9)

Engagement

number of
replies

number of
comments
number of

likes/dislik | o

€S

Acquisition

cost-per-
click (for
paid
advertisin
9)

number of
subscriber

S

number of

page
Views
ranking
per
keyword

Conversion

number of

conversions

per period

(registrations,
subscriptions,
downloads)

amount of
money to

attain lead
amount of

revenue per

click (paid

advertising)

Retention

number
of
embeddin
gs
number
of
incoming
links
number
of
reference
sin
derived
work
number
of times
republish
edin



IHow To KaTtdAANA o €pyoArEio avaAVONG;

Anuoeiiéctepa epyareio avarivong
» (Google analytics
Facebook Insights
Trending
Sentiment Viz
Sentiment140
Topsy

Klout

Teezir

Coosto
SocialMediaCheck

vV V. V ¥V ¥V V V VYV V

270010, AVEAVOHG:
> Anym

> Katoavonon
ovciaon




MeTpkéc

Agikteg Anodoong KPI’s

Epyaieio Avarvong

Likes, epopaviceig, mbavod koo,

Ap1Ouog like,apOuoc ypnotov, pécog ypovog

Google Analytics

Facebook OPOGIOUEVOL TEAATEG G EMIMEDO amoKpIoNG, aptOpdg avapmmoeny, idog avaptnong |Facebook Insights
avapTNoEWV/GEADNG, aplOUOS avOpdOTOV |, aplBUOc oYoMmV/EpOTHCE®Y, 0PIOUOC LEADV, Facebook Graph API
OV WALV Y10, T 6eXida, edgerank, AN oM AVOPTNCE®V, APLOUOC TPOBOADY TNG Social Mention
kivnon otV 16T0GEAMda amd To oeMd0G, T0GO £600MV amd dapnpIoT, apltdpog Klout
KOW®VIKA OTKTLO, TOANGELS, ATAVTNGELS |avapTNoE®V 0T GeAida, Baduog tkovomroinong Hootsuite
o€ oo, avOpPOTIVO SUVALIKO TEAUTAOV
Axolovbot, Tunuatoroinon akolovbwv, |ApOudis tov akdrovbwv, aplduds tov «tweety pe [ Trending
Twitter eppavioelg, puiuog apocioong, Tweets, |avapopd ot cerida, AplOude Tov «retweetsy, Sentiment Viz
eEumnpétnon, kivnon ot ceiida, HEGOG YpOVOC amdkplong, aplfuds tov tweet ava | Sentiment140
aVOAVCT) OVTOY®VICUOD, OTTAVINGELS GE  |XPOVIKT TEPi000, aplOrdS BETIKOV/ 0Py TIKOV Topsy
oyOAMo/ unvopoTo tweet, aplOpog emttuyMUEVOV AEEE®MV KAEOIDV, Klout
aplOUog TV EyyEYpOUUEVDY, aplBpdc Tov KAk ava |Hootsuite
avaptnon, apuog tpoPforav, katdrtain ava AéEn | Google Analytics
KAEWO1, apBpdg vémv akdlovbmv, aplBudg KPITIKav
and TEAATES, LETPTOT] IKOVOTTOIN GG TEANTN
Ap1Oudg cuvopouNTOV, EUPAVICELS, Ap1Budc tov pekmv, 0éon ot unyavn avalimong, |Google Analytics
Youtube Likes/dislikes , oyoAa, kowvomomoels,  [10c0otd oyormv, apldudc tmv tpoforov, Youtube Analytic
TNYY| ELOAVIONG, LEGOG POVOG ooppomio peTa&h apyNTIKOV/OETIKOV GYoM®V, Hootsuite
mopaKorovdnong aplOpog TOV amavIoe®V, aplBuog oyorimy,
Ap1Budc akorovbmv, apBuog Pivteo &  |Like/dislike, ap1Budc tpoformv, aptOpuog Instagram Business Tool
Instagram POTOYPAPLOV, OTTNYNOT], ELPOAVICELS, LETATPOTIMV 0V TEPiodo (eyypaon, eyypagn oto  |Hootsuite

likes, pvOudc apocimong

KavaA, KatéBacpa Bivteo/pmtoypapia), optOpnoc
EVoOUAT®OoNG ToL Pivieo/ewcova 6g oyOAL0 GALOV
TEPLEYOUEVOV, aPlOUOS POPDV TOV
KOWOTO1EITO/O10lo1paleTon 6€ GAAO KOIVOVIKO
UEGO




Teyvikég avaivong KOVOVIKOV HECOV

» EEOpLEN yvoung: aélomolel TV uotkn YAOGGO Kol
aVOADEL TO KEILEVA, Y10, TNV EEOYMYT CLVOIGONUATOV Ko
ATTOYEWDV TOV YPTCTOV.

» Movtelomoinon tov OEHaToC: ¥pMNGIULOTOLEITOL Y10 TNV
gvpeon Pacikov Oepdtmv.

» AVAALGT KOWVOVIK®OV OIKTOMOV: YPTGLULOTOLELTOL Y1d TNV
KOTOVONGN TNG OOUNC, TOV GLVOEGEWMV KOL TV YPT|CTOV

» AvdAvon Tdonc: (pMNCILOTOLEITOL YL TV TPOPAEYN
LEALOVTIK®V OITOTEAEGUATOV

» H otk avdAvonc: vmootnpilel n cOvOeon, evpeo,
avakdAoyn kot emPefaimon TAnpoPopLOV




2ovoyn Amoteleopatov Bipitoypa@ikng
Emokonnong

‘H mieloynoio tov epeovniov acyoreitol UE TNV
KOToypapn TV KOTOAANA®OV — UETPIKOV Yo
GUYKEKPIUEVOVS KAAOOVC ETLYELPNGEDV

‘Emiotnuovikéc avapopéc kvpimg yio Twitter ko
Facebook

*[TOAAEC OLOPOPETIKES KATNYOPLOTTOGELS LETPIKOV
‘EALEWYN GLYKEVIPOONC TOV 0EIKTOV amoooonc KPI’s
KOl KUPLOL OVOIPOPd. QLTOV GE HUEAETEC TEPITTMGONG AV
KAQOO 1 ETLYELPMON

*ATTOLGIO  OVOPOPOV YO TO KATAAANAQ gpyaleia

-i ALGNC aVE KOWVOVIKO LEGO



2roaTioTiKa Yo EALGOO

MANnBuopoc: 11 nepinou ekatoppLupla pe 79% aoTikomoinon
Xpnotecg dtadiktuou: 7,81 k. (70% dieiobuon)

XPNOTEC KOWWVLIKWV LECWV: 5,7¢K. (51% Sleioduaon)
Movadikol xprniotecg kivntwv: 9,04 ek. (81% Oietoduon)
Evepyol xpnoteg social media:4,8 €k, (43% dielobuon)
Wndrakn avamtuén xprnong dtadtktuou: 7% ava €T0¢
Xpnon s.m.: +8% AuU&non evepywv Xpnotwv s.m.: +9%
Meooc opoc¢ nAikiag: 44,9 €tn

Xpron «€Eumvwv» Kvntwv: 66%/ H/Y: 63%/ tablet: 31%
KaBnuepvn xpnon dtadiktuou: 70%

Xpnotec Facebook: 5,7 ek. (25-45 etwv)

Xpnotec Instagram : 2,6 &k.

Xpnon s.m. ywa dtadpnuion: 23% twv dStadpnUOMEVWV



Merétn nepintoong Hootsuite

[TAateopua  eviaiog OlayeEipIoNC KOWWOVIKOV UECHV
OIKTOMONG 7OV  EMTPEMEL TNV  TAPAKOAODONON NG
mopeiac OA®WV TV GEAIO®MV oG emyeipnone Hwéca omd
uévo uo oedioo tov Hootsuite.
'Topvon: 2008 amd Ryan Holmes

Ynnpeoieg: UETPIKEC, TPMTOYEVI] OEOOUEVA, OVAALGT,
O€iKTEC.

ECvnnpetel v KOTNYOPlOTOINGT HETPIKOV, OPYOVDOVEL
TPOTTOVG UETPNGEWMV, OLVEL TN OLVATOTNTO UETPNGONG TNG
tpOBeonc ayopdc kot TN ovvaTtOTNTA KOUOOPIGUOV TOL
ociktn ROI yio T kotvovikd dikTva.

—



Melétn epintoong Hootsuite: Xpnoeig

» Anuocicvon Kol OlUoipac EOTOYPUPIOV GE OAN T
KOIVOVIKA 0IKTLA TOWTOYPOVOL

> A0y EIPIOT TOAAATAMY AOYOPLOG LAV

>1IpoypauLaTIGUOC OVAPTNGNG

> AVTOLOTT GUVTOET UNVOLATOV Y100 DTOULOTT OTLOGIELOT
TNV TLO ATOO00TIKT UE PBACT TO GTATICTIKA MPOL NUEPOLC
»ITopakorovOnon enidoong Tov brand

> AN TPOAIPETIKMOV E100TOMGEMV Y10, ovapopd oto brand

»>2VVTOUEDCELS KUl TAPOKOAOVONGT OVOAVTIKOV GTOLYEIDV
Kol OEIKTOV Y1a. TNV atddoot Tov brand




Merétn nepintoong Hootsuite: ITAgovektipota

> A10OTKTLOKT) ANy KoL (pNon

»XPNoN Ao TOVTOV

> Avayvopion Kol Yprorn OA®MV TV KOOTKOV OA®V TOV
AOYOPLOC LDV

> Aoy elplon ToAAOV AOYOPL0G LDV

> XTIGUEVO GE YAMGGH TOL O€ «Papaiveyy tn Asttovpyia
TOV

> ATOLPOPETIKEC EKOOGELS EQPAPLOYNC

>ITapoyn 15 TAnpwv vanpeciwv Kot ypnon amo 15 ex.
XPNOTES

—



Merétn nepintoong Hootsuite: ITAgovektipota

> Y YNAOC UnYovioLOC aGQOAELOG

»E10omomoelc acpaisiog

> Yoot piEn 4 YAWGG MV

>»ECumnpetel ) onuovpyio a@oGimUEVOL KOTVOU
»>210Y€EVOM Ue Paon v tomobecio 1 TO ONUOYPAPIKO
TPOPIA

> Y nnpeciec PEATIOTOTOINGNC EKGTPOTEING

> ALLEGT] OVTATOKPIOT GE UNVOUOTO KOl AVOPOPES

> A10yve1 TANPOPOPLOV

I >METPNON AVTIKTUTTOV EKGTPATELDV



Merétn nepintoonc Hootsuite: ITapovoioon

) v M9 Q@a

Add Stream & Add Socia Metwark

Add & stream

ﬁ'i Test page for Foots..
“*  Facebook Page
SR (NSEN e

BT

= MW @

Dashboard Hootsuite



Merétn nepintwong Hootsuite: Ilapovoioon

Add Social Network y Aop Directory

All Apps (154) Show All Apps \¢ Q

[7] Twitter Add Twitter Profile Neaps(i stoify

aak ir Am
Featurad A

0ps ) By Synaptive

» Q%EUR monthly
I Faceboc To allow HootSuite access to your Twitter :
raLeUUUR i s ey
account, you must first give authorization VIRRAR PR3 Pl
0 Crrolee < Free Anps (81) Storify helps users tell stories by curating social

woogie from Twitter.com miedia content. The Storify app for Hootsuite allows
a Linked nstalied Apps (1 you to quickly and easlly curate sacial content from

nkedin - : Twitter and Facebook streams in Hoatsuite, adding

E Connect with Twitker them directly to your stories in Storify

IE, WordPress App Overview

¥ Instagram yo YouTube B | Video || €399EUR monry

[ OySmaptve

(33 reviews)

Request an App

MNpooBnkn KowwvikoL Siktuovu & edpappoywv



Merétn mepinTtoong Hootsuite: Ilapovoiaon

ol fHPEhH
Publisher i 2% v
Drafts
Scheduled
Past Scheduled
Require Approvel 12050m r.ﬂl Py Kater

Expirad Approwals

Rejected

Content Sources:

RS5 Feeds
Bu k Message Uplcad

® Dec 1S, 11:36am

Npoypappatiopdg post



Merétn nepintwong Hootsuite: Ilapovoiaon

Twitter Profile Overview

Profile Summary

@ YourUserName
Firstname Lastname Follovwears 827.679

I Profile Summerny i

Following 400.88S

Listed 18,486

Dot AT

Most Popular Links

P Ty TS QUG DO T — SO g 3,445
= . o e
O P TN QO A X ST ) 3.“‘5

- e 3 > . .
~ e Py SRR QOO COrMEEEE CTY TG T SO TR 3 445
- o e e e B ' e
- B I . = e e e 3,445
~. - L " ’ v . ==
- TR Py TR LM OO SO T TG © BTG 3,445
= 2 e S s
v P IR QOGO O S T TG S ST e e 3,445
= 2 = g =2 » . N =
” e Ty ML QOO TR S TN - ST 3 .445

- o 1 o A— ~
v Py TIBTTLAR QOO DO C YW - ST g 3.445

. - . " -
R L L et 3. 445

- e B 2 . v =

Avadopa Twitter



Merétn wepintmong Hootsuite: Iapovoiaon

Twvwvitver Engasement - Surmrmanry
Follower Groweth - CountT

1 655 426 7. 385 110 . 776

fMomocion= - Countc

Reowoeoer=s - Count

ZtatloTika otolxeia Twitter




Merétn nepintwong Hootsuite: Ilapovoioon

Mentions - Detailed

Total Mentions interval displayed: Dally

667

80 /

70 ././

N /./

50 ./o

- /./

o
30 ./
//
- / -/.
o L 3 Y L] 12 Y 2 T ]
Thu 07 Sat 09 Mon 11 Wed 13 Fri 1S Feb 17 Tue 19 Thu 21
=l } § ey 1 > el - we . F et N e lailescd ) o
)ate Mentioned By = Retwest Tex! B3 -
E Let the people decide: hip T coOKsDUBOM RT @iutulemon: Our friends
Feb 18, 0:07 orhoncaneoatn at @HootSuite called. we answered: hitp /1 co/POEDuxy #HarlemShake =0
Feb 11,23:10 gdangilimor why does @hootsuite on Android ignore my "no notifications™ setting? 823
Feb 13, 11:50 @ipoigreen @dcjill Yeah, back 1o @hootsuite | go.. 819
Fop14 1157 ___mmoscn geweaver |S8Ve @nootsulls sicred in the Global community on @éred 79
Mentions - Detailed Ty S
Fe o - e tass4 @unootsule yry iso
. p— = Great crowds at #gs2012. Come by to learn more about @hootsuite &
Feb 12,1748 invokes @klout @path @branchedout 10:30 goldroom. 784
- " %

Feb 18, 1908 ghinvoker Yah! RT @jennihogan: Moming! interviewing CEO & creator of 78.4

@hootsuite today, let me know if you have any Q's hittp /tco/g9qsUNmMZ
#ShoutOut @hootsuite @terapiasurbanas @Urban_Elementz

NenTopEPEC SLAypOppaL



Merétn mepinTtoong Hootsuite: Ilapovoiaon

Likes by Region Likes by Demographic - Graphical

Likes by Demographic - Tabular

Daily Likes
a/.\o\.*.—___./. e \./o/./.
An Movpad)le OTO lXE ia Likes by Language Likes by Source
| o e | o

ApOuoc like



Merétn epintoong Hootsuite: Ilapovoiaon

Details

Facebook Page Overview - Test pi

Email and Scheduling

Frequency
Monthly (sent first day ofe: ¥

Email to all members sharing this
report as well: v

Analytic Modules

Q Find a module... X

» Twitter
", Linkedin
) Facebook
) Google Analytics
i » Message Tagging
7;7{93"1 TR
» Click Stats (Owly)
", Google+

» General

l clicking on the "Edit’ button at the top right corner of each module

Type a Header here
Snapshot
Total Likes New Likes Page Engagement Weexly Total Reach
2,039 42 57 1,407
*37% 6 ¥ 96.6% *127.3%
Daily Likes
00 - a
800 6/ \.\ /o—o\.\ ././.
600 | [ D ®,
' L \./
Likes Unikes
Daily Post Feedback
/ .
0
@ /. \ / \o
.ﬁ(\»—‘“"——u—"“/'\. : : n/. .

Anpovpyia avadopag



Meretn nepintoonc Hootsuite: Adyor emAoyng

»Bopémg dadedopnévn mhatedpua diaygiptong social
media

> ATAN APNGT, QVENUEVES OVVATOTNTES

> Aoprn ¢ EEMEN, TOPaKOAOVONGT TAGEMV, OAANYEC
»>\Web-based mtiatpoppa

> AOPOPETIKEG EKOOGELS Y10 OLUPOPETIKES OVALYKEC

> Anuovpyia TOAADV ¥PNOTOV Y10 OL0YEIPIOT 101V
TPOPIA

»>Ow.ly: Epyaieio opikpovong tov URL

> 2TOTIOTIKA OOy POLLLLOITOL

»2Zvvtopevon Hootlet

nomﬁptﬁn oe kwvnta (10S, Android)



Merétn wepintoong Hootsuite: Case Study

[avemotnuo Georgia

2015: 32.000 portntéc, 8 koAl EY1M

Tpelc Katnyople KOWMVIKOV UECHOV: YO HUAPKETIVYK,
EMKOVOVIN, ECLTNPETNON.

Koaumavia yio tnv €moTpo@n oto omitt Tov AVYOVGTO
#PantherWelcome

Xpnon Hootsuite yio cuAloyn kot TpoPoAin mepieyopévoo
GTO KOWVOVIKA OIKTLO LE OLUOPAGTIKOTNTO

2LUYKEVIPOOT  TANPOPOPLOV  OLPOPETIKOV  TUNUATOV
TOVETIGTILIOV

Yvvéyton tpooradeidv ue Homecoming #GSUnited

)ENOT AVOPOPDY GTO TPOPIA TOV




Merétn mepintoong Hootsuite: Case Study

AmoteAéopaTo

>»Meyalvtepn tpocErkvon o€ ekonAmaelc (+9,4% oe
AYDOVEC TOOOCPUIPOV)

> 2 VGTEIPMOT TUNUATOV KOl TPOGEAKLGT QOITNTMOV

»380 avapopeg ™ i ypovid kot 1.200 v aAin (216%
avcnon)

»>Bpapeio CASE District I yio tnqv xaumdvia #GSUnited
Homecoming

—



Melétn nepintmong Hootsuite: Xopunepaopota

> XPNOIU0 EPYAAELD AKOUT KO Y10 ATAO EAEYYO
»>0VVOTOTNTO OVAAVGTC GTOLYEI®V

>TPONYUEVES OLVATOTNTES TOPAKOAOVONGTS YNELOKOD
QTTOTLTTMDLOTOG

> LETPNGT ATOOOGTG
> EMATTMOT) YOPOKTI POV GUVOEGUDV
>0MPEAV EKOOOT) LE TOAAEC OLVATOTNTEC.

Xpnon tov Aowtdv Tov Hootsuite aAAd Kot YEVIKA T®V
uetpikmv, KPIs ko analytics yio e€owcovounon k066tovg

. KoL YPOVOL, QDENGT TOV TOANCEMV KOl TNG OTOO00GT)



2OUTEPAONATO

>To kprtqploe emAoyng uetpikov, KPIs kot analytics
olapopomotovvTon pe Pdon to ueEyeboc, v wpipavon,
KOl TO €100¢ TNG EMLyEipnoNng

> KatdAANAOC GYE010GUOC TPV TNV EIGAYMYN KOUUTAVIOG
GTO UELYUO LOPKETIVYK

»KdaBe emyeipnon npénel va kabopicel Toug 6Komove, va
LEPUPYNOEL TIC TPOTEPAOTNTEC TNC, VO KOBOPIoEL TOVG
EMUEPOVC 6TOYOVC Bdcel Twv omoimv Ba kabopioTovv o1
LETPIKEC TOV KOWMOVIKOV OIKTOMV KOl Ol OEIKTEC
aTOOOGTC TOV TNV APOPOVV.

—



LOUTEPAONATO

»>To, Onuoeiréatepa social media eivon to Facebook, to
Twitter, to Instagram wot to Snapchat. Xtnv EAA&da
ovykekpiuéva 1o Facebook eivar to mo diadedouévo.

>0Ocov apopd T EpYarEiol OVAADONG, TO TO ONUOPIAES
etvon morykoopimg to Google Analytics.

>YTapyel LeEYAAN gukoupio Yo ypron TV KOWVOVIKOV
OIKTVMV G HUEPOC TOV GTPATNYIKOV GYE0IOV UAPKETIVYK
YOTL YIVETOL TTPOGEYYIOT] KOWWOU VITAPYOVTOC KOl VEOU
E101KA 6€ aryopd pe NAkioko 6tdyo 16-44.

> Xpnon vémv Aesttovpylov «KoaAiéote topay, «Ayopdote

I TOPOY.



YVOUTEPUCUATO

Opwo kon IHepropiopol Epevvag

BiAtoypopikn €pevva kKo LEAETN TEPIMTWOONG UE
TYEC €EOAOKANPOL 0md TO O10IKTLO (CToVLGia
TPWTOYEVOVC  TANPOQOpNoNG) kot TAN00¢
BipAloypopik@v mny®v UE OPKETEC OVOPOPES TOL
OEV HeAeTNONKAV.

MEALOVTIKES EMEKTAGELS

[Towec peTpikéc Tapldovy KOAVTEPO, GTIC EAANVIKEC
EMLYELPNOCELC;

[Toec Katnyopleg EMYEPNGEDV OPAGTNPLOTOIOVVTOL
OTO KOWVOVIKA LEGO OIKTVMGNC KOl TOL0L 1] EMLO0GT)

-



Z0C EUYOPLOTW YL TNV TPOOOoXN OOC

—



