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2. TOYOl

M YPNON TOV HECHV KOWVOVIKNG OIKTOMOGTNC GTNV ayopd. Epyaciog,
01 O100TACELC TOV e-recruitment oto onueptvo emyelpnuatikd miaioto, HR

1 ONUAGLO TG TOPOVGIOS TV EMYEPNOEMV TOL TPOCPEPOVV EPYAGIO GTA,
KOWOVIKE LEGH OIKTOMGNC,

M onuovtikdTnTe, 0pONG YPNoNe Tovg amd job seekers yio avedpeon
gpyoaciog



MebBoooroyia

YooK TPocEyyion, Kabwmg Bewpel TNV TpayLATIKOTNTA MG GOVOAO Kol AauBavel voyn
TIC AAANAETOPAGELS 6TO TEPPAALOV NG ayopds epyaciog. (Paritsis, 2003)

ootk £pevva Yio T GLALOYY| TPOTOYEVOV dedoUEVDY. Evd 1 epunveia Tv dedopEvVmV
¢ PpMoypagiog copuPdiiel 6TV KaTavONno™m TG TOATAOKOTNTAG, TN AETTOUEPELNS KO TOV

mAouciov wov amotteiton yio o epevvnTKo Ktipto (Vryonidis 2007).

O tpoémo¢ pe tov omoio oapHBpmveTon avt 1 datpifn) Eexvder aparpetikd. H apaipeon sivan
éva, €100¢ GCLALOYIGTIKTG OO TO «YEVIKO» GTO «E101KO ». Apov opiletal To TPOPANUA KoL O1
EPEVVNTIKOL GTOYO1, TAPOVGLALOVTIOL GYETIKEC EPEVVEC KO LEAETEG TEPUTTMOCEWMYV, L0, ETIAOYT
TEPIMTOGIOAOYIKNG LEAETNG O10TL €€eTALEL GE PAOOG «OKOMLO SELYLLOTON» YO TNV KAADTEP
Katavonon evog eawvopévov (Racino, 1999), kataljyovioag 6€ Tpotdselg yio tnv opfotepn

a£10ToIN o™ TOV KOWVOVIKOV LEGHV OIKTOMONG amtd TIC EUTAEKOUEVES OVTOTNTEC.



Kowovika Méoa Atktomonc

A. Kaplan ko M. Haenlein (2010) epappoyég o1 onoieg a&lomolovv mAnpwg
OAOL TOL TAEOVEKTNUOTO KO TIC TEYVOAOYIES TNG OEVTEPTC YEVIAG OLAOIKTVOV
YVOOoTNG Kol ¢ Web 2.0, ue 6tdyo 11 onuovpyio 6xEcemv HETAED TOV
YPNOTAOV.

Xopaxtnplotikd- Mayfield (2008)

« Xvuuetoyn (Participation)

* Awpdvelo (Openness)

* Xvvoudia (conversation)

«  Kowdtmrta (community)

e XvvekTtikotnTo (Connection)



Ounadomoinon Social Media

Kaplan

Eaptdtol amd Tov entyepnuaTikKong
OKOTOVG Ko Tt OEAEL va TETUYEL N Py

Bard

Iotoloyia (Blogs)
Xvvepyatikd Epya (Collaborative projects)

[otooeldec kotvmvikng diktumwaonc (Social networking sites)

Kowodmreg nepreyouévov (Content communities)
Ewkovikol kowvovikoi kéopot (Virtual social worlds)
Ewkovikol koopot moyvidrov (Virtual game worlds)
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Méoa Kotvavikne Atktomonc

«  FACEBOOK: 2004, 6tav évag eottntig and to [lavemomuo tov Harvard, Mark Zuckerberg
TPOCTAONGE VO PEPEL OE EMAPT TOLG POITNTES OO OAO TOV TAAVITY, 1 dicekaTopupUvP1LO
TOLYKOG ™G

 LINKEDIN: anoteAel eXtyelpnUaTiKO HEGO KOWMVIKNG OIKTUMOTG KO YPTGLOTOLEITON
KUPLOG Y10 ETOYYEALATIKOVS GKOTOVG.

«  TWITTER: 6iktvo-6Y0A10. ONUOGIEDGELG

*  YOUTUBE: 1ot6t0m0¢ ¢ etoupeiog Google, 6mov mpayuatomotleital dtaporpacuog Pivieo
KOl LOVGTKNG.

Egappoyeg

*  Emomun angvBbvovial 6€ Lo cUYKEKPIUEVT OUAO avOPOTOV TOV OVTILETOTILOVY KATOL0
apPOCTIAL,ENGUO GTO AAKOOA 1] GE AAAES VOPKMTIKEG OVGIEG EVIULEPMGT] KOl OVTILETMOTION
amd TACYOVTO LLEAT

* Exmaidevon EE Anoctdoemg

e XTOV EMLYEPNUOATIKO TOUEN EVIGYVGOVV TV PN TOVS, YVMOGTOTOGOVV TV VTOPEN TOVC OE

£vol GALO GUVOAO KATOVOADTOV, KADIGTOVTOS TO LEGO KOWVOVIKNE OIKTUMOTNS G £Vl 16YVPO
epyareio ocvyypovov marketing.

*  Ayopa gpyaociog



Brighton School of Business and Management, Kroeze, 2015

Eival emayyeApatiko epYaAeio KOWWVLKAG SIKTUWONG elval KOWWVLKA TTPOCAVATOALOUEVO,

OAAQ €xeL peydAn Suvaun petadoong

(word of mouth)

XPNOLHOTOLELTOL TEPLOCOTEPO MO EPYOSOTEG Xpnotuomnoleital yia aAAnAenidpaon pe ¢piloug/yvwaotolg

Mnopei kaveic va akoAouBnosl (follow), etaipieg Mmopel va akoAouBrosL GANoUG XpriOTEG

Mnopei kaveic va tpoBaAAeL to Bloypadiko tou Exet avantuéel Stadopeg epappoyég (applications),

yla tov i6to Aoyo

Mnopel va npowOroEL TG YVWOELG TOU, TV Mmnopei va AdBel cuotaoelg anod Eva peydlo diktuo didwy

EMOYYEAROTIKN EUTELPLA TOU KoL VOl LKOAOU O oEL

opadeg (group)

Emkowwvel otoug @AAAoug rolog sioat Emkowvwvel otou¢ aAAoug ool EEpeLg




[Tapdro mwov to LinkedIn voAdsinetan o€ oyéon
ue to Facebook , og amdAvTo ap1OUd pHovadikmv
YPTNOTOV

(255 exaroppvpra e oyeon e 900
EKOTOULVPLAL),
EYEL OVOYVOPLOTEL TOYKOGUIME, O AVAOTEPO
epyareto tposinync (Provost, 2009)



E-Regruitment

Archana, Nivya, Thankam avageépetatl 610 6oty TPOSANYNGS TPOCMOTIKOD, |LE GKOTO VOl
KOTOOTNGEL TN O100IKOGT1A TPOGANYNG MO OTTOTEAECLOTIKT] KOl PLUGIKA ALYOTEPO dOTTOVTPN .

Kowvotopa mpoktikn 1 omoio apopd
TNV AVEVPEST,

TNV TPOGEAKLOT),

Vv a&loAdynomn Kot

™V TPOGANYN €PYATIKOD OLVALIKOD UE T fonfeta TG TeXvoAOYing Kot SLOOTKTVOK®DV TNYDV.

[ToGooTd TV ETOPEIDOV TOV AELOTOIOVV TO

social media ywo v TPOGANYN TPOGMOTIKOV

Online survey june 2013 1600 companies



O Kapse A., V. Patil, N. Patil (2012)
OLOOTIKAG IO NAEKTPOVIKNC TPOCANWYNG

Zoyypovn

IIpocérkvon vroyneiov

A&loAdYNoN : ¥PNGLUOTOLDVTOG
GTOYEVUEVA OLOOIKTVOKA TEGT

aELOAOYN oG

Emaoen): pe ) xp1omn autouaTomotuEVoL
GUGTNUOTOC TPOGANYNG TPOCOITIKOV
KAgtvovtag tnv coppovia: otnyv teAevtaia
VTN EAGT TNG OL0OIKOGIAC, Ol ETAPELEC
KAELVOLV L0l TPOCOTIKY) EMAPY| LLE TOVG
VITOYNPIOVG

Hapaodoocroxn

Alopnuicels, LALEILO KOl GYOAGTEG
TPOKEWEVOL va, TpaPriEovy To
EVOLOPEPOV TOV LITOYTNPLOV.

Teot oe ypamt) popoen

Ama1to0oE TNV TNAEQMVIKT] ETOPN LUE
TOVG LTOYNPLOVG KO TPOCMTIKN ETAPT
ualt Toug

To10



AAAoyn) GTOV TPOTTO TOV YAYVOVLLE
TaAEVTO?

To e-recruitment, v Kol 0pKETA OLOOEDOUEVO, OEV EXEL KLPLOPYNGEL AKOUT GTO
BaOuod mov avapevotayv vo cGuuPet.

e Tlog emmpedlel pia emyeipnon 6tav avalntael ToAEVTA LEGH Ao T, LEGO,
KOWV®VIKTNC OIKTVMGONG;



[TAeovextnuato e-recruitment
LECH AE1OTOINGTG TOL
Facebook/Linkedin

H npdcPaon oe Eva peydio (Kot eVOEYOUEVOS S10LPOPOTTOINLLEVO) EVPOC
VITOYNPLOV, GE GYECT LE TAPAOOCIOKOVC TPOTOVE TPOCANYNG KO 1| KAADTEPT
GTOYELOT ALTAOV

H gvkolia tng ¥pniomng tov, Katd TV olootkacio,

To yaunio K6c6T0C

H tayvmta

H avénon g mosdtnTac Kol «mrotdTnToc) TV VTOYNPLOV EPYULOUEVOV

O evtomouo¢ TV To KATAAANA®V and avTovs, LEGH TNG EXKOIVAOVIOS TOV
aE1mVv ¢ emyeipnong

H xoAvtepn evnuépmon TV vToyneimy Kot 1 ONUovpyio pEAAIGTIKOV
TPOGAOKILMOV, GYETIKA LE TN LeEAAOVTIKT BEon mov Ba avardPouv (taractpdtog)

H evioyvon 1ov KooV OVOUOTOC TNG ETOUPiog



Apvntika e-recruitment ueocw

TNC ¥PNOIUOTOINGNC TOV
Facebook/Linkedin

O amoKAEIGUOG EK TOV TTPAYUATOV VTOYN IOV (TIBAVOS 1KAVOV), TOV 0EV
elvau Yp1NoTES KOVOVIKDV OIKTOMV.

H é\dewym akpifetac kot aElomotiog Tmv GLAAEYOEVTOV TANPOPOPIDOV, TTOV
umopel va 00N yNoetl 6e AAO0GC EMA0YEC 1] AGTOYOVS OTTOKAELGLOVG

Nouwd (ntuata ko 0€pata nbiknc mov eyeipovrot (KOVOVIKEG OL0KPIGELS
KAT)

O ToADG ¥pOVOC TTOV OTOUTELTOL Y10, VO OO ELPLOTOVV TOL GTEAEYT, OAN ALY
TNV «KIvNo1» Kl TOV KaToryilopd and TANpoeopies (Tov amodetkvhovTal
oLy VA avoSIOTIGTES).

H (nud mov pmopet va yivel 6to Ovopa g entyeipnonc. Onwg ldayle,
UTOPEL VO WQEANGEL TN GNUN TNG ETAPLOG, OAAL UTOPEL KAl OVTIGTPOPA, VL
Vv PAAyeEL 6e peydio Baduo, Aoym e TayLTNTAC Kol TOL HeYE0ovg
Otdyvong g TANPOPoOpiac.

H anoBdppovvon ikavav, vmoyneimy 6TeAey®v A0Ym ¢ tapafioaong tov
TPOCMOTIKAOV TOVE OEOOUEVOV.



ITapa Ta perovektnuaTa..

Jobseekers

*  Xe ua épevva tov 2011 oto Hvouévo Baciielo (amd v etoupio Nigel Wright Recruitment),
>50% ypnoomolovv social media

18% ypnoiuomoiet to Facebook
evo 10 31% to LinkedIn

» Potentialpark , 2011 (Talent interaction: Does Facebook beat LinkedIn?) o 30.000

ATOPOLTOVE TO TOGOOTO TV VEMV TOV eXBuuovV vo aAinAemdpodv pécm social media, pe
mOavog epyodoteg ayyiler o 100%.

Yvykekpéva 1o 48% emédeée to LinkedIn, evad to 25% 1o Facebook

Recruiters

2010




Authors

H yprion tov social media
oTo e-recruitment/ n

OTOTEAECUATIKOTNTA
Y1006 )
toug/ web reputation
EpEVVOS

W ECOTVNAT R TTotoTtikn avdAvon

17000 dropa mov avalnrovcay epyacia

Agiypo Ko 1500 recruiters

Xops  RIPELE

O1 7 otovg 10 recruiters kdvovv ypnon
TOV KOWVOVIKOV OIKTV®OV Kabnuepva,
10 29% TtV avalntodviov

EYEL EMKOIWVOVNGEL LEGH KOIVOVIKDV

Evpipota

diktvv €0t 1eopd. Ot TTuy0v)OL
BaBuoioyovv vymAotepa

ta social media, cav epyoleio

H ypron tov social media cto e-
recruitment/ 1)

OTOTEAEGUATIKOTNTA TOVG

/xatd TOGoV €xel Becpobetnel Lo
moMTikn (policy)

EVTOG TMOV ETOPLDV, Y10 TO GUYKEKPUYULEVO
e

[Torotwkn avaAiveon

401 HR decision makers

AyyMa

O xup1dTeEPEG avMnoLYiES TOV
€PYOO0TMV EIVAL O ATOKAEIGUOG
TOV U1 EVEPYDOV YPNOTOV KOL 1)
mhavn «AovBacuévn eléVay Tov
vroyneiov. Kdmrowa ypron

Kavel mepimov to 45%.

H ypnon tov social
media 610
e-recruitment/

1 OTOTEAECUOTIKOTNTA

TOVG

[Towotikn avdAivon
896 job seekers

ko 280 hiring
managers

AyyMa

Ta Kowovikd diktoa
glvol ToAD oMUavTIKA
Y10l TOVG
avalnTtoOVTEC
gpyacio, OCTE

va Yvopicovy v

ayopd.



[Towa péoa KOvmVIKNG SIKTUMOTC TUYYAVOLV TTEPLGCOTEPTG ATOdOYNS Yo avalnon

epyaciog Kabwmg Kal avOpomTIvov SLVALKOV;

LinkedIn

MAatdpoppa Fevikn xprion IXETIKN HE avalntnon epyaociog

Facebook 51,6

Facebook
Google 29

o edin Jobseekers Reqruiters
Twitter 18,9
YouTube 55,5 2,7
YouTube 8,5
Kowwvs bikwuo

Facebook 52
LinkedIn

Twitter 30,5
Google+ 14,7
YouTube 10,7
Etauwpiko blog 27,7
AAAo 5,6
1,1

MAatdoppa Epyodoteg Jobseekers

Linkedin 50.8% 85.0%

Facebook




Adecco

-~

7.8

HAwio-npepopnvia yévvnong

6.4
88.3
92.0
89.6

Anddorrol Maveniotnuiakng 91.1
OXOANG
MeTantuylako n 92.9

A5 OKTOPLKO

5.3

CETOYYEAHOTIKA»
Xprion (oxetopevn pe
avaintnon epyaciog)
59.4

62.0

59.2
61.2
60.6

58.9
57.1

55.0

MéyeBog etatpiog Evepyn avauin ota

KOWWVLKA Siktua

MoAU kPO (Katw PEER:

amno 10

anooXoAoUpEVOL)

Mwpo (katw ond Ik

50)

Meoaio (katw amo R

250)

MeydAo (mavw armo a

250)

Napayovteg

Posts yLa B€oelg epyaoiog

Fevikég mAnpodopicg otn oeAida 0,41

Web reputation

| BaBpoloyia

To nepLexOpeVo NG oeAidag 0,32
H aAAnAsnidpaon He TOUG XPROTEG 0,24

ZUOTAOELG ATtO CUYYEVEIG N

AAAoOUG XPNOTEG

0,22

021
017
016
005




A

Awtie¢ pn Xpnong KOwwvikwv Slktiwv katd tnv | Moocootd

npocAnn

Mpotipunon nwo napadoolakwv peodwv

Ikavomoinon amdé T XPAON TMAPASOOCIAKWV

HeBOSWV

Etapikr moALTKA A

Kootog

‘EAAewn texvoloyikwv Suvartotitwv/deflotitwy

‘EAAewdn npooBacng/Sev umtdpyxet eTapLkr oeAida

Avnouxileg OXETIKA e TTapapiaon TNG LOLWTLKOTNTOG 6

Avnou)ieg OXETKA LLE TOV AMOKAELOUO uTtoPndiwv

Aev 10 £X0oUV OKEPTEL MOTE 6
Katl aAdo
‘EXeL n eTapia KAmola moALTKN, Noocooto

OXETIKA KE TN XPNON TWV KOWWVIKWV SIKTUWV?

Noauw 6

Oox o

Aev E€pw 8

Kuplotepeg avnouyieg

Napapiaocn WSLWTLK OTNTOG

vnoYPndiwv

Neploplopévn emihoyn unoPndiwv

Meyalog aplOuog untoPndiwv

AU¢non ™g OLTLOALTOUEVNG
epyaoioag/
doprog epyaociag

MOavag anokAelopog untoPniwy,
AOYW KATIOLWV XOLPOKTNPLOTLKLV

T(POCWITLKOTNTOG-

ATIOKAELOMOG QUTWV TOU Sev givit

€vepyoOL XPNOTEG

Avnouyieg yia tn drpn tng Topiog

AAAo

Mocooto




Ze molo otadio tng npdoAnyng | Mocootd
Npoaogyylon epyodotn Nocooto

eAéyxete 1o npodiA kamolov
Zuotnuatika eEAEyxoupe mpodil unoPndiwv 4%
uvnoyndlov?

Agv TO KAVOUHE GUOTNHATLKA, aAAG Oa TO KAVAHE

av Tuotevape Ottt Ba poag mapeixe PondnTuk; Katd tn Siadikaoia tng aitnung

nAnpoddépnon
A&V T0 KAVOUE, KL OUTE IPOKELTAL OTO HEAAOV 8.2% )
Ztn cuvévteuén 0%
Anon jobseekers, otnv epwtnon, Nocooto
. 'Otav eAEyXw TLG CUCTAOELS 6%
«VOMLLETE

OTL eival anodeKTo va epguva to mpodiA

oag évag vnoPnoLog epyodotng?» Kord v tehwkr tpocdopd it
NAI %
(0){
Ze KaVEVA MO TAL TLOLPOLITAV W 9%
Noyol noc2ato/ouxvotnta otadia

Ma Adyoug «emayyeALATIKNG EVOTpOodilag» Katl

KATAVONOoNG TG ayopags epyaciog

MNa va yvwpicouv avBpwnoug tov KAadou 41.7%
MNa va culntioouv yia tig §eAielg tou KAadou 44.0%
Ma va evnuepwBouv yla TUXOV EMOYYEALOTIKEG 49.3%

EUKOLPLEC



G4S

H GA4S eivau n peyolotepn etatpia Security otov koouo (Broughton et al, 2013), pe 660.000
epyalouevoug oe 125 yopeg, mpoocrapfdvel mepimov 250000 dropa etnoimd.

* 102012, mpe 10 BpaPeio g KaAOTEPNC, TAYKOCULOG GTPATNYIKNG TPOCANYEDV

*  FB Evpv min0og vroyneiov kot LinkedIn yio vymAdfadua otedéym

e 210%0G €lval 1 ENICKEYN GTNV KEVTPIKT] GEALON,

* H peimwon tov Kk066T0VC TpOosANYE®mV- €E01KOVOUNGE TNV AyyAia £va EKOTOUUDPLO OOAAAPLOL.
* H evioyvon g enung g etopiog

* H npocélkvuon mo KATAAANA®V DTOYNPLOV

ATo1ToOUEVOS YPOVOC-GUVEYT OVOTPOPOOOTNON

Kdotog eknaidevonc

APpVNTIKEG KPITIKEG

Oewpel Ta social media éva kahd epyadeio dnuovpyiag evog karov ovouortog (brand)



Sodexo

H etarpio (Hiektpovikn mnyn-LinkHumans, 2012) eivatl 1 kopveaio Tov KAGSoV Tmv
Tpopinmv otnv Auepikr], Kavadd kor Meliko, evod givat o 210¢ peyaAdtepog pyodoTng
moykooms. Xtnv Auepikn amacyoiet 120000 epyalopevovug, evo mapéxel 9,3 exatoppvpio
yevpoto kodnuepvd.
>to LinkedIn &ye1 25980 axodrovbovg, kot diabétel Eeymprot oeridn (USA Careers group),
OOV o1 VITOYN POl LITopoLV va Epbovv ce emapéc pe 1o HR.

Exel katapépel va £pbet oe emagn, pe Eva vpL mA0o¢ vroyneiny (to 45% tev TPOocAYE®Y
£YOLV YPNCULOTOICEL KATOO TAATPOPLLAL), EVD TOVTOYPOVO £YEL LEIMCEL GNUAVTIKA TO
K60106 TN¢ dradtkaciag (katd 300.000 doAdpla £TNGIMG, COUPOVA LE TIG EKTIUNGELS TNG
eToupiog).



IlamaoTpatog

 To 2017 avébeoe otnv Admine, v tpotn social HR koumdvia, «I1dpe @éony»
* 400 6éoeic epyaociog o€ £va €pYOcTAG1O.

*  Anuovpynoav £tct 01dpopa. Pivteo mov avePdotnkav otny etoupikt cerida oto Facebook,
Omov meptAauPavoviay cOUPOVAES Y10 TV GUVEVTEVEN, AVAPOPES TOV TPOSMTIKOV (TTOV £lye
ONUAVTIKT] GUUPOAT 6TO OLO gyyeipnuUa) GE S1APOPEC eumelpieg 6To TEPIPAALOV epyaciag, Kot
sikovikég (virtual) Eevaynoseig oTic £YKATOGTACELC.

*  Anuovpyio peaAMGTIKOV TPOGOOKIDV Yo TS 0Ec€1S epyaciog (Kot TNV EMKOWVOVIO TNG
KOLATOVPOG)

*  Evovvépmon g etaipikng enune.

https://www.youtube.com/watch?v=8MBFR85VuZQ



https://www.youtube.com/watch?v=8MBFR85VuZQ
https://www.youtube.com/watch?v=8MBFR85VuZQ
https://www.youtube.com/watch?v=8MBFR85VuZQ

Movtého ypnonc amd Recruiters

Y100£tnon Kdmolog TOAMTIKNC Yo TNV TPOGEAKVGT LITOYNPI®V-VOoUIKA (NTHLOTO EVOOUATOOT)
Kamolwv Eekabapmv mpofAnuatiocumdv/topapétpov tov social recruitment, oty emionun

ETAPIKT, OTPATNYIKT)/TOALTIKY] TPOCANYE®V, OGTE VA avadELYOel | onuavtikdTTd TOV
(Broughton et al, 2013, Provost, 2009)

"Eva. amodekto evpoc cvumeprpopdc (Davison et al. (2012)

Na mapoakorovBodv otevd Tic tdoeig (trends) va unv avtikataotabovv TANp®S (va. unv
OTTOKAELGTOVV U1 EVEPYOL YPNOTES)

Noa 0€Govv Eval YpoVOSLAYPALLL. MG TTPOG TO YPOVO TOV OTOKPICE®V (Y10 TAPAOELY LA VO
yvopilovv ot ypnoteg 0Tt Ba AdPovv andvinon oe éva dtdotnua 24 1 48 mpav) Bo emitevydel
KaAOTEPN dloryeipion g «kivinone» ota social

KoatdAAnAn eknaidevon tov atdpmv mov Oa erpopTiotodV pe autd To pOA0, £TGL MCTE Va,
drayerpilovar vevhuva TIC TANPOPOPIES

Koatavonomn g eouong kot ypnotpotntac, kabe kotvovikng tiateopuos. H kdbe mhatoopua
TPEMEL VOL GLVOVALETAL LE GUYKEKPUUEVES EMOLDEELS KOl GKOTOVG.

Ot etoupieg TPEMEL VO ETKOTVOVOVV TNV KOLATOVPO TOVS Ko TIS a&ieg Tovg, e cOVIOUd,
EexdBapa, unvopora, Tov dgv kKovpalovy (dev UmepdedovV, eV ATomTPocavaToAMovy KAT).

Oa TpEMEL VO LITAPYOVV KAVOVEC TTOV VO EQUPUOLOVTAL GE VTO TO GTUEID Kol OIKAEIOEC
ACPOAELNG Y10 TNV OTOPLYT) TPOKATUANYEWDYV GE OAN TN O1001KAGIN, KOl VITOKELUEVIKNG
a&loAdoynonc towv Tinpogopiwv (Greenberg, 2011 , Folger, Konovsky, & Cropanzano’s, 1992)



Movtého ypnonc amd Jobseekers

Evepyoi og Kdmolo TAAT@OPLO, OGTE VO LNV YOAGOLV TOAVTIUEC ETOYYEALATIKEG EVKOPLEG
(Kilpatrick, 2013),

Vo, d1cPAMGOVY OTL OEV TEPIEYETOL TIMOTA GTO TPOPIA TOVS, TOV VA TOVS ONLLLOVPYTCEL
0TOL00NTOTE TPOPANUA, av 0Ol amd Eva LEALOVTIKO £pY000Tn (OTIC PMTOYPAPIES, OTIC
ATOYELS, OTIC TPOCMTIKEG TANPOPOPIES).

>votvetal (Kroeze, 2015), va tpomBodvton Kot vo avadeikvOOVTOL Ol TPOGMOTMTIKES
de&10teg, KAMGELC Ko evOlapEPOVTa, OTMC £mionc Kot vo emtheyBovv OEpata 1 tedia, OToLv o
ypNnotS Oa umopel Eumpakta va 0gicel TNV £EMEN TOL Kal TNV TPOooTAOELd TOL Vo avENGEL T
YVOOT Kl EUmEpia TOV.

Noa dnuovpyodv cuykekpluéves mpotdoelg (statements), Baciouéveg ota dvvatd Toug onueia
KOl GTO Tl UTTOPOVV VO TPOCSPEPOLYV GE L0 ETOUPLN, KO VoL TPO®OOVV £TG1 TOV E0VTO TOVC,
(Chen, 2013; Jackson & Lilleker, 2011; Zhao et al., 2013), 6nwg akpiPmg ot etarpieg (ota
m\aioto Tov brand-building).

Xvykekpiuéva yio to LinkedIn (6mov mpénel Onwg toviotnke va 000el Epupaocn), Tpoteiveton M
dnuovpyia evog olokAnpopévoo tpogid (Zide et al., 2014) ue enayyeApotikn eoTOyYpaQia,
KOl 1) VTOy®YN 6€ groups mov polpdalovror to {010 evO1apEPOVTa Ko TIG 101EC ETOLYYEALATIKES
eunepiec. To statement wov mpoavaeépape, pmopel va counepAneOel 6TV TPOGHOTIKN
epiAnyn (Tpokelévou va amoktnoel GuyKPITIKO TAEOVEKTNLA), OTTMC KOl Ol EXAYYEAUOTIKOL
o6TOYO1 KOl TVYOV GLOTACELS OO TPONYOVUEVOLS EPYOOOTES, EMAYYEAUATIKG ETITEVYLLOTO,
exnaidevon KAn (Jackson & Lilleker, 2011; Labrecque et al., 2011) .



Movtého yprionc amd Jobseekers

YVGTNVETOL Ol POTOYPAPIES KAl TA GYOALN OTIC OLAPOPES TAATPOPUES, VO, Elval GUVETT LETAED
TOVG, MOTE Vo dpatmBel Eva 1oyvpd, eukpvég, dradvktioko tpo@id (Labrecque et al., 2011).
Toyov «axatdAAniecy potoypapieg 1 oyodAa, Kald eivar va ofnotodv, aALd Oo Tpémel va
amo@evyovtol (Lorenz, 2014).

Xe pa Epevva e eortntéC latpikng, ol amavtnGelg Tov d0OnKav GYETIKA, MTOV OTIONTOTE
ocvumepthapuPavel acyporoyies, POUOAOYIES, PATCIOTIKT) YADGGO, GEEOVAMKO DAMKO Kot
vapkoTikég ovoieg (Chretien, Greysen, Chretien, & Kind, 2009).

Y& uo GAAN £pEVVO. GYETIKA LUE OVTIETAYYEALATIKO TEPLEYOUEVO GE GEAidEG Tov Facebook,
KatadeiyOnke cav 1€1010, OTIONTOTE GLUTEPIAAUPAVEL KATAYPTON AAKOOA, aKpoic TOAMTIKA 1
Opnokevtikd oyoA, eTIOEIEN OTA®V, POIOAOYIES, TPOKANTIKO VIVGIUO KOl GEEOVOAIKO DAIKO
(Langenfeld, Cook, Sudbeck, Luers, & Schenarts, 2014). And aAho evprjuota £xel
oromiotwOel OTL o1 recruiters, divovv Bapog e TuxdV 0pBoypaPIKd 1 YPOUUATIKA AAOT Kot GE
un emoyyelpatikég devbvvoeig e-mail (Zide et al., 2014), d6nm¢ exiong Kot ATOYELS TOL
Bewpovvial Kowvovikd akpaieg Kol amokAivovoec (Newness, Steinert, & Viswesvaran, 2012).
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