Z NANEMIETHMIO
MAKEAONIAZ

«H HAEKTPONIKH EZEYPEXH ANOPQIINOY AYMANIKOY
KAI'H XPHXH TON MEXON KOINQNIKHY AIKTYQXHX T'A THN
E-EYPEYXH MNMPOXQMIKOY: MEAETH XE EMIXEIPHXEIX XTHN

EAAAAAN

[Napovoiaon AITTAWUATIKNG Epyaciac oTa TTAQIcIa TOL METATTTLXIAKOU
[MooypauuaTog rrmovdwyv oTnV Epapuocuevn NMANPoOpopIKN

EmPAETTOV KOBNYNTNG: ®oLOKAC KwVOoTAVTIVOG
YyrrovdaoTpia: Aammma BaoiAikr (mail6078) ©ecococalovikn 6/2018



[Neplexopeva MNMapovoiaoncg

YTOXOI EpyaCiac

H doun TNG epyaciag

O@ewpPNTIKO LTTORABPO-H e€eLpecn AVvBPWTTIVOL SLVAUIKOV

H nAekTpoVvIKN e€ebpecn avBPWTTIVOL SLVAUIKOL

O1 yEBobdoI Kal TA £pYaAEia TNG NAEKTPOVIKNG £€LPECNGC

Ta social media oTnv e€evpeocn TTPOCWTTIKOL (social recruiting)

Ta TTAEOVEKTAPATA TNG XPNONG TV PEBOSWYV N-e€eLPECNG KAl TRV social media
OI TTPOKANTEIGC KATA TN XPNON TV EQYAAEIV NAEKTOOVIKNG £€6VPECNG
O poAog Tou online recruiter

YTPATNYIKEG KAI TIOAKTIKEC NAEKTOOVIKNG £€€LPECNG

MeBoboloyia epevvac

H emIAoYN KAl Ta XOPAKTNEIOTIKA TWV ETAIQICV

AVAALON KAl QTTOTEAECUATA TNG EPELVAG

‘EAeyxocg vTTOBECEWV

YOUTTEQLAOUATA
MeQIOPICUOI KA ETTEKTATEIC EPELVAG
BIRAIOYpa®pia



YTOXOI Epyaoiac

» KevTPIKO €0WTNUAL «XE TI BABUO 01 ETTIXEIONTEIC XPNTIUOTTOIOVY TA WNPIAKA
EpyaAgia e€eVPECNC TTOOCWITIKOL KAl Ta social media, kai Toia
OOLUTTELAOATA ATTOPPEOLY YIA TN XPNOoN TV ueBOSWYV ALTWV,»

YTTO-£0WTAMATA:

1. Tlola gpyaAeia Kal peEBodol NAEKTPOVIKNG £EEVPEC NG XPNTIUOTTOIOLY TA
OTEAEXN AA;

2. XpnolgotroloLy social media yia TNV €€eLPECN TTPOCWTTIKOL, KAl €AV VA,
TTOIA KOIVAVIKA JECA XPNTIUOTIOIOLY;

3. Toia BewpPoLV OTI €ival T OPEAN TTOL TTPOKLTITOLY ATTO TN XPNON TWV
EQYAAEiV e-recruiting kai Tev social media;

4. Tloleg gival ol TTIPOKANCEIC KAl OI adLVAPIES TV SIASIKTUAKWY EQYAAEIWV
£€eLPEONC TTOOCWTTIKOU;

5. TIolEC €ival O IEANOVTIKEG TACEIC TTOL TTPORAETTOLYV YIA TNV £E€LPECN
AVOPTTIVOL SLVAUIKOL;



H Soun TNG ¢pyaciag

H epyaoia akoAovBei TNy akoAovOn soun:

Ve

OewpnTko MAaicLo

Evomnra 1 L

\/ MeBo&oloyia

Evéomra 2

\/ Ale€aywyr| g Epeuvag
Evomra 3

\/ Supnepaopata
Evémra 4




OewPNTIKO YTTORABPO-H e€evpecn avBpwTTIVOL
SLVAUIKOL

= [lepIAauPavel TIC TTOAKTIKES KAl §0a0TNEIOTNTES TTOL oXedialovTal ATTO TNV ETTIXEIPNON N
TOV OPYQAVIOUO PE TIPWTAPXIKO OKOTTO TNV AVIXVELON KAl TTIOOCEAKLON TTIBAVV
epyalopevawy (Breaugh & Starke, 2000)

®  ATTOTEAEI OTNV TTOAYHATIKOTNTA TO KUAPKETIVYK TRV BECEWY epyaaiacy. (Maurer and
Liu, 2007)

» Ol COUPETEXOVTEC KATA TNV £€eLpecn avBpwTTivoL SvvapikoL (Pavitra Dhamija, 2011):

AULTOI TTOL
avalntobv O1 mBavoi
cpyaoia epyodorteg/
(ApaoThpiol/ ETAIPEIEC
MNnaeénTikoi)

A

«O TTapadociakods TPOTTOCH

v

«Oi VEEC TTPAKTIKEG TOL
TapPadocIakob TOOTTOLY

v

«O NAEKTPOVIKOG TPOTTOG)




H NAEKTOOVIKN €EELEECN TTOOCWTIIKOL

»  Opiletal WG N £€eLPECN AVOPWTTIVOL SLVAUIKOL PE TN XENOoN ToL SiIadikTOoL (Ayshath
et al. 2015)

®  JOYKPION TTAPASOCIOKNCS KAl NAEKTOOVIKNG SIadikaoiac avhpmtTivou SLVAUIKOL
(Cappelli, 2001):

Napadooiakn e§sbpeon HAekTpoVvIKN £§ebpeon
« MapadooIakéS TTNYES « Aflotroinon kai xenon tng

€€eLPEONG KAl EVTLTTA PECT TEXVOAOYIQG yia TNV
TTPOCEAKLON LTTOWNPILV
« ‘EvTuTia TEOT « ToTroTToINUEVA SIASIKTLAKA

TEOT
« Emkoivevia yeow tTNAEPpVOoL « AvuTOpQTOTIOINWEVA
Kal ovlNTNON ATTO KOVTA OLOTAPATA KAl APECN
ETTIKOIVQOVIa
« TNAEPVIKA KANON, « Emkoivavia yecw ThAEPVOL

oLVAVTNON KAl LTTOYPAPN N e-mail, covavtnon kai

CLUPWVIAC obvayn CLUPWVIAG




O1 uEBOSOI KAl TA EPYAAEI TG NAEKTPOVIKNC £€€LPECNC

» Q1 10T00€EAIbEC SnuoTicvong Beoewy gpyaaiag (Maurer & Liu, 2007; Rudich,
2000; Taylor, 2001)

» O eTalpIKEC I0TOOEAISEC (Richardson Margaret, 2009; Lukaszewski Kimberly
Eugene, 2006)

» Ta gpyaAcia Tng TexvoAoyiac Web 2.0 (Tyagi Ajay, 2016)Kal TTIO CLYKEKPIMEVA:
«  Blogs

«  MEoa kovavikng SikTowonc (social media)
©  EIKOVIKQA TTEQIBAANOVTA

- Cooptation websites

« ldentity management websites

«  TINOTPOPUEC RiVTED




Ta social media oTnv e€evPECN TTPOCWTTIKOL (social
recruiting)

H Siakpion TV Facebook kail LinkedIn w social-oriented & business-oriented
UECA KOIVAWVIKNC SIKTOWONG AVTIOTOIXA:

Business-oriented networking sites Social-oriented networking sites
LinkedIn Facebook
-world’s largest professional network -Founded in 2004
-over 75 million members -more than 500 million active users
-connects people to contact a -about 50% of them log on to
broader network of professionals facebook everyday (Facebook 2010)
-build up a network of direct -dominant global Social Networking
connections Site (Smith/Kidder, 2010)
-can be used for finding jobs or -people can communicate with their
businesses friends, families and coworkers
-used for establishing international -other features recruiters can use to
contacts find candidates who are matching
(LinkedIn, 2010) their vacancies

(StudivZ,2010)




Ta social media oTnv e€evPeoN TTPOCWTTIKOL (social

recruiting

YOYKQION TV TRIWV SNUOPIAECTEQWV UECWY KOIVAWVIKNG SIKTOWONC YIA TNV
e€evpeon TTpoowTTIKOL(Bohmova Lucie, Pavlicek Antonin, 2015):

Facebook Linkedin Twitter
EiSog epyalopévedv  Néol epyalouevol, E€eiSikevpEvol, E€eiSikevpEvol
ATTOPOITOI LUECAIOL KAl LWNAOL  £pyalOpEVOl
ETTTESOL
£oyalOpEVOl
MAcovekThuara Wnplako Bioypapika, mapoxn Maykoouia
ATTOTOTTIOHA, ALENCN  CLOTACEWV, KOKAOG  TTPOCEYYION TWV
TWV ETMIOKEYEWDYV OTO  ETTAYYEAUQATIKWV eCEISIKELUEVOV
TTOOPIA Kal TNV SIaCLVEECEWY, epyalouevawy

ETAIQIKN I0TOCEAISO ouadeg
OLYKEKPIUEVRV
evoIapEQOVTWY

MeiovekTRpara Mn alomoTa Ta Xpovopopa MePIOPICUEVOC
TTOOMIA avapeiEn Tov ApIBPOC
TUNMATOG AA ETTAYYEAUATIKGOV

TTOOMIA, HIKEN N
XPNOoIuOTNTA TOL OF
TTOANEG XWPEC (TT.X.
EANGSQ)




H TToooeyyIon TV recruiters oxeTika Je TN XoNnon TV
social media

Ol recruiters xpnoligotroloLy Ta social media yia va avalntnoouvy AAAA Kal va KAvouLy TN
Slahoyn TV alItnoewy TToL AapBavooy (Robert Walters, 2015):

» To 11.4% 6nNAVEI TTWG ETTICKETITETAI TA TTOOPIA TV LTTOWYNPIWYV OTA JECA KOIVVIKNG
SIKTOWONG

= To 50.4% 6a 1a emokePOoLY TA TTEOPIA HOVA €AV KQIVOLYV OTI UTTOPOLY VA TOLC TTAPEXOLY
KATTOIQ ETTITTAEOV XPNOIUN TTANPOPOPIa

» To 38.2% 6¢ Ba 10ekapoLV Ta social media Twv vTToWNPIWY YIa TN SIAAOYN TV PIOYOPAPIKWY

Which of the following viewpoints describes your approach
to researching prospective candidates on personal soclal
media (eg Facebook and Twitter)?

\

B 11A%  Wo routinely chock candidotos out on parsonad socil notworking sitos
B S0A%  Wo don't routinoly uso thooe stos but would if wo Bought 1oy woukd
provide us with usold nformation about e condidato
B 38.2% Wo donot and would not chack sockl rotworking stes durng the

POCNAMmont proooss



TA TTAEOVEKTNMATA TNS XPNONG TV PEBOSWYV N-£€LPECNC

» Efoikovounon kooTtoug (Buckley et al. 2004)

» EfeOpeon TTOIOTIKOTEQWYV TTEOMIA LTTOWNPIWY (Stone et. al, 2006)
= Efolkovounon xpovou (Ayshath et al. 2015)

= Katapynon YewypapiKwy Tepiopiouwy (Dhamija Pavitra, 2012)
= JToxevuevn avalntnon (Lengnick-Hall, M. L., & Moritz, S.,2003)

»  Anuiovpyia peyaiAncs Ppaong PBioypagikwy (Dhamija Pavitra, 2012)
= Evioxouon TnNG eikovac TNG eTaipeiag (Kluemper et al. 2009)

= Evioxoon TOL OTPATNYIKOL POAOL TV OTEAEXV AVOOWTTIIVOL SLVAUIKOV
(Beer et al.1997)

» BEATIQOON TNG ETTIKOIVGVIAC PETAEL £pyOSOTWY KAl bTTowNnPiwy (Lee, 2005)




Ta TTAEOVEKTNUATA TNG XPNONC TV social media yia tnv
eCevpeon (social recruiting)

=  ATTOTEAEI TNV KLpIapxN Taon oTny eEevpeon (Plessis et. al, 2007)

» Anuocievbon TNG BEonc pyaciag (post) xwpic karmoia xpéwon (Lucknow, .,
2016)

= Apeon eugpavion TnG Beong epyaociac (Aurélie Girard & Bernard Fallery,2009)
= EOKOAN N TTPOCPRACN OTA PECA KOIVAWVIKNG SIkTOwoNnG (Plessis et. al, 2007)

» KOIVO €pYQAEIO KAl OIKEIO TTEPIBAAANOV YIA TN VEQ YEVIA, TOLC VEOLC
TTTUXIOVXOLG KAl Ta TaAevTa (Lucknow, ., 2016)

= ALvVATOTNTA YIA OLVEXEIC EVNUEQLWOTEIS KAl KATAXWPENOEIC TTANPOPOPIAC KAl
LAIKOL (Plessis et. al, 2007)

=  AuvATOTNTA ETTICKEWPNGS KAI EAEYXOL TOL TTEOMIA TOL LTTOYWNPIOL (Robert
Walters Whitepaper, 2015)

»  AvVATITLEN OXECEWV HE TTABNTIKOLC job seekers (Lucknow, 1., 2016)



OI TTPOKANCEIC KATA TN XPNON TWV EPYAAEIV
NAEKTOOVIKNG £€€LOEOCNC

AIOIKNTIKES TTOOKANCEIC
Mn atrmroboxn amo Touc xpnoTeg (Khosrowpour ,2007)

XpovoPopa n siahoyn Twv airnoewy (Ganalaki, 2002; Pearce &
Tuten, 2001)

OpPYAVWOIOKES TTIOOKANTEIC

AVAYKN avaTITLEN PETPIKWY TNG ATTOTEAECUATIKOTNTAG TV EQYAAEIYV
(Taylor, 2005)

KAatroia amo 1a ¢pyaAEia auTd KQIVOVTAl G TTIO ATTOTEAECHATIKA YIC
UIa ETTIXEIONON TTOL €ival NéN yvwoTn (Greengard, 2008)

H xpnon 1wV SIadIKTOAKWY epyaAEiwV &ev eival n TTo eveedelyevn yia
TNV £€eLPEOCN LYNAORABUWY oTeAexwV (Ferrero & Vidal, 2001))



OI TTPOKANCEIC KATA TN XPNON TWV EPYAAEIV
NAEKTOOVIKNG £€€LOEOCNC

TEXVIKEC TIOOKANCEIG
YXEOIOOUOC piag peyaAng Paonc dedopuevawy (Lee, 2007)

Evrotra Bloypadikd onueiuaTa Ba TEETTEN VO HETATPATIOVY O

wnplaka apxela (Lee, 2007)

EpyaAeia NAEKTOOVIKNG £§ebpEONG TTOL bev eival PIAIKG (user friendly)
TEOC 17O XpNnoTtn (Feldman & Klaas, 2003)

KOoTOg MoocANWNG IT OTEAEXQV KAl LYNAO KOOTOG AvaATITLENG KAl
oLVTNENONG TWV I0TOCEAISWYV (Lee, 2007)

NOUIKEC TTOOKANCEIC

'EANEIYPN EUTTIOTELTIKOTNTAG KAI ACPAAEIAC TV TTANPOPOPINV (Pin,

2001)

Eqpapuoyn kar dnuocievbon TNG TTOAITIKNG ATTOPENTOL OTNV ETAIPIKN
ioTooeAiba (Plessis A. Du, 2007

To paivopevo Tou ‘scraping’ (Coleman, 2001)



O poAocg Tou online recruiter ((Boscai G. Beniamin,2015)

» AVIXVELEI OPOLC & AEEEIC KAEISIQ, TIC el0AYEl OTO CLOTNUA, KAl
TOAYUATOTTOIEI quick-matching

= AlgAOYN METAEL TGV LTTOYWNPIWY PECA ATTO TNV ETAIPIKN IOTOOEAISA,
TA JEOQA KOIVVIKNG SIKTOWONC, KA TIC IOTOCEAISEC SNUOTIiELONC
DEocewV £pyaciac

» ETTA@EC PYE TOLS LTTOWNPIOLS PECW NAEKTOOVIKOL TAOXLEOOUEIOL,
ATTOOTOAN online TEoT TTPO-AEIOAOYNO NG, CLVEVTEVEEIC UECW Skype




YTOATNYIKEC KAl TIPAKTIKEC NAEKTOOVIKNC £€ELOECNC

= YTTOAOYIOUOG kKEPSOLG (Return on Investment- ROI) (Ayshath et al.
2013)

» AvATITLEN OTPATNYIKNG TTPOCEYYIONG (bpaocTnpIwyV &
TadnTIKWV)vTTowngiwy (Parry kai Tyson, 2008)

» AflOANOYNON £EWTEPIKWY TTAPAYOvTwyY (Parry kai Tyson, 2008)
= AKPIBNG TTEpIypadpn TNG BEoncg epyaaciacg (Parry kai Tyson, 2008)
= AloAoynN TV LTTOYNPIWY XWEIC diakpicelc (Wollan and Smith, 2011)

» ETTIAOYN YVWOTWV EUTTOPIKWY IOTOCEAISWV VIO SIapnuIon TV
Deoecwv epyaoiac (Ayshath et al. 2013)



MeBoboAoYia TNG £EpeLVAC

[ EmAoyn 6¢uatog

4

YKOTTOG KAl EPWTAUATA

~

Avalntnon TTnywyv Kai BIPANIOYPAPIKN
emmokottnon (Webster & Watson, 2002)

AleEQywyn TTOIOTIKNG £PELVAC

~

AvaALoN PEAETNG TTEPITTTEOONG (Yin, 2009)

~

YOAOYN §£60UEVV HECW oLveEVTELEEWY (P.
Gill, K. Stewart, E. Treasure & B. Chadwick,
2008)




H emAOYN TWV ETAINEIV

Ol ETAIPEIES TTOL ETIAEXONKAV:

1. Eraipeia avamrmuéng AoyIouIKov

. ETaipEia oTo XWEO TOL NAEKTPOVIKOU EUTTOPIOL

ETaipeia Tapoxnc CLHPOLAELTIKGWY LTTNEECIWY

ETaipeia avBp1mivou SLVAUIKOU

ETaipia o010 XwpP0O TNS SIapnuIcoNC PECK KIVATWY CLOKELWV
—evoboxelakn aAvoida

. MeTapopIKn eTalpia

. ETaipeia avamtuéng S1adiKTOAKNC EPAPUOYNS HETAPOPOWY

0 0 N OO A W N

. ETaipgia kataokevng pNxavoAoyIKow €€EOTTAICOL

10. ETaipgia oTO XWEO TOL AIAVIKOL EUTTOPIOL



XOPAKTNEIOTIKA TV ETAIQIRV TTOL ETTIAEXONKAV

Eraipeieg Touéag Tuvevrev§ialopevol ©éon gpyaoiag Ap1Buog ATopa mov
NpooAnyewyv (2017) gUTTAEKOVTAI
oTtnv £€cLpeoN
El AvamToén Y1 Human Resources 47 3
AOYIOUIKOV Generalist
E2 HAekTPOVIKO 12 Human Resources 35 2
EUTTOPIO Manager
E3 YOUPOULAELTIKEG 13 Recruiter 140 5
YTTnpeaoieg
E4 YTTnpeaoieg 14 Recruiter 38 40
AVOPDTTIVOL
ALVAUIKOL
E5 AlQPNUION HECW Y5 Human Resources 3 2
KIVNTQV Assistant
Eé ToLpIoPOG X Human Resources 24 4
Manager
E7 MeTapopég Y7 35 2
E8 MANPO®OPIKNA 18 IT Recruiter 28 5
E9 MnxavoAoyikog 19 Recruiter 15 2
eEOTTAIOUOG
E10 AIQVIKO EUTTOPIO 110 Recruiter 25 5




YTTOBEOEIC TNC £0ELVAC

Y1: H mapadooiakn e€eLOECN TIOOCWTTIKOL Teivel va eEAAEIPOEI

Y2: H eTQIpIKA IOTOCEAISQ QTTOTEAE TNV TTIO EVPEWC XPNTIUOTTOIOVHEVN MEBOSO
NAEKTOOVIKNG £€eVPECNG

Y3: O1 WPEAEIEC KATA TN XPNON TV SIASIKTLAKWY £pYAAEIY £EEVOECNG LTTEPPAIVOLY TWV
UEIOVEKTNHWIATWY Kal opiovTal 1Mo EekaBapa

Y4: H xpnon TV NAEKTPOVIKGWV EQYAAEIV eEe00EONG 0SNYEl OTN XPOVIKN CLVTOUELON TNC
oLVOAIKNC Sladikaoiag e€Eevpeong

Y5: H evbexopevn LTTOVOUELON TNC ATPAAEIAC TRV TTOOCWTTIKWY SESOUEVV ATTOTEAEI TNV
KOPIa advvapia TV SIASIKTLAKWY PEBOSWYV £€eLPECNC

Yé: H e€ebpeon pyeow social media €ival Mo amoTeAeCUATIKN OTAV BOGlCETol o€
TTOOCAVATOAIOUEVA TTPOC TNV ETTIXEipNoN (business-oriented) KOIVGVIKA pEca

Y7 : Ta social media ummopei va JEIoOoLY TIC TMIBAvVOTNTES TIPOCANYNCS VOGS LTTOWNPIOL
Y8 : H xonon twv SIadIKTOaK®V HEBOSWV eEVOECNG ATTOTEAEI TTONITIKN TNC ETAIQIAC

Y9: O1 mpoPAEWeIC oTnV €EENIEN TNC AeITOLPYIAG TNG £€ELPECNG APOPOLY PUEANOVTIKES
TTOOEKTATEIG TN NAEKTPOVIKNG £E€LPECNG

Y10: H e€cbpeon OTO PEANOV BQA YiVETAI OTO ECWTEPIKO TWV ETTIXEIPNTEWY (in-house)



OEUATIKEC EVOTNTEC TV ELWTNOEWYV TNG OLVEVTELENC

1. MEBOSOI KAl EpYAAEIa NAEKTPOVIKNG e€evpecnNC AA
2. H xpnon twv social media yia TNV €€e0pecn TTOOCWTTIKOV

3. EKTiUNON TOL XPOVOL OAOKANPWONG TNG S1IAdIKACIAG TNG
NAEKTOOVIKNG £EELEECNC

4. Ta opEAN KAl Ol TIPOKANCEIS KATA TN XPNON TV HEBOSWYV
NAEKTOOVIKNG £E€VLPECNC KAl TV social media

5. MPOPRAEWN TWV PEANOVTIKWV TACEWY OTNV £EELOECN TTOOTWTTIKOL



ATTOTEAEOUATA TNG EQELVAC

1. MeBO6OI Kal EpYAAEIQ NAEKTPOVIKNG €€eLpecNC AA:

O1 CLOTACEIC, N CLUPETOXN O€ NUEPES KAPIEPAC KAl EKENAWOTEIS EpYATIAC
£€EAKOAOLOOLY VA AIOTTOIOVLVTAI WG TTAPASOCIAKOI UEBOSOI

H eTQIpIK ICTOCEANISA ATTOTEAEI TNV TTIO EVPEWC XPNOIPOTTOIOLUEVN HEBOSO
NAEKTOOVIKNG £EELOECNC TTOOCWTTIKOL:

Wb based applications
Corporate wahsite O (0%
Social madia

Farums

Caresr porials G (B0%)

Aig —0(0%)



ATTOTEAECUATA TNG £OELVAC

2. H xpnon twv social media yia Tnv €€eVPECN TTPOTWTTIKOV

- To LinkedIn (business-oriented social media) xpnOIJOTIOIEITAI ATTO TO OCOUVOAO
TV OLVEVTELEIACOUEV OV

« QI recruiters eMOKETTTOVTAI TA TTOOPIA TV LTTOYNPIWY OTO LinkedIn

«  ATTOTEAEI TTONITIKN TNC ETAINEIAC N XPNOIMOTTOINON TV UEBOSWY NAEKTOOVIKNG
e€eLPEONC




ATTOTEAECUATA TNG £OELVAC

3. EKTiuNON TOL XPOVOL OAOKANEWONG TNS SIASIKATIAC TNG NAEKTOOVIKNG
e€eLPEONG

MEIVEl TO XPOVO TTOL ATTAITEITAI YIA TN CLOPUTTANPWON KAl ATTOOTOAN TV
AITNOEWY £0YATIAC AANG OxI EekABapa TN CLVOAIKN SIadikaoia TNG EELPECNG

® < 1 pfva
@ 1-2 priveg
@ 2-4 priveg
W = 4 prvig
P Ao




ATTOTEAEOATA TNG £QELVAC

4. Ta opEAN KAl Ol TIOOKANCEIC KATA TN XPNON TV MEBOSWV NAEKTOOVIKNG

e€eLPEONC KAl TV social media

MAcovekTRHATA XPNONGS

MeiovekTnpara xpnong

BEATICOONC TNG ETTIKOIVAVIAG

MeyaAn Se€apevr) bTTownPiwyV

[OIOTIKOTEPA TTPOPIA LTTOYNPIWV

E€oikovounon xpovou

NEOI OTPATNYIKOI POAO!

Ta NTNUATA AOPAAEIAC TRV
TTOPOOWTTIKWYV §E6OUEVV
O pEYAAOG OYKOG BIOYPAPIKGV KAl

N SLOKOAIQ OTNV ETTECEOLYATIA TOLG




ATTOTEAEOATA TNG £QELVAC

5. TpOPRAeWN TV PEANOVTIKGWY TACEWY OTNV ££€VPECN TOL TTPOTWTTIKOL

Taoeg

Napadoaiakéc AIQSIKTLAKEC

ETTKOIVGVIa pE TTAVETTIOTNMIAKA I6pVUATA  ALTOUATOTTOINWEVA CLOTAKIATA SIAAOYNG

yia aflotroinon goirntwy (19) TV PBIOYPAPIKWYV (X6)
YOUUETOXN O€ eKENAWOTEIC KAl NUEPES Emmkolvavia peow skype Kal pyaAeiov
KApIEPAG (X8) Bivreo (X1 & L7)

ExTeTauevn xpnon tou Linkedin kai
headhunting (18, X4, ¥5)

Yxediaon karl epappoyn SIadIKTuaKWY
WOXOMETPIKGYV TEOT KAI TEOT SEEIOTATWV
yia TN mpo-a&loAoynon (X3)
YTPATNYIKEG ATTOKTNONG TAAEVT®WY (18)

(t1.X. hackathons)




EAEYXOC TV LTTOBECEWY

YroBtoeig 'EAEYXOG TNG 10XVOG TV LITOOECEDV

1.H mapadoaoiakn e€ebpecn TTPOTWITIKOL ATTOQQITITETAI
Teivel eEaNeIpOEi

2.H eTaipikn 1I0TOCEANISQ ATTOTEAEI TNV TTIO ETaAnBeveTal
ELPEWG XPNOCIUOTTOIOLEVN HEBOSO

NAEKTOOVIKNG £€€LPECNG

3. O1 WPEAEIEC KATA TN XPNON TV ErraAnBeveTal

SIASIKTLAKWY ePYAAEIV £EELPECNG
LTTEPPRAIVOLYV TWV UEIOVEKTNUATWY KAl
opilovTtal Mo £kaBapa

4 H xpnon TV NAEKTPOVIKWV EQYAAEIDV MePIKG eTaANBeLETal
e€eLPEONC 0bNYE OTN XPOVIKN CLVTOUELON
TNG CLVOAIKNG SIadIKaoiag e€eLPECNC

5. H gvbexouevn vtrovopevon TNG ETaAnBebeTal
ACPAAEIAC TWV TTPOCWTTIKWV Se60UEVV

ATTOTEAEI TNV KLPEIA adLvauia TV

SIASIKTLAKWY PEBOSWYV £€eLPECNC




'EAEYXOC TV LTTOBECEWY

YroBeoeig 'EAEYXOG TNG 10XVOG TV LITOOETEDV

6. H e€ebpeon peow social media eival 1o ErraAnBebeTal
ATToTEAECHATIKN OTAV BacileTal o€

TTOOCAVATONOCHEVA TTPOC TNV ETTIXEIONON

(business-oriented) kolvviKa peéca

7. Ta social media ummopei va PEIToLY TIC MepIka eTaAnBeLeTal
mOavoTNTEG TTPOCANYNG EVOS LTTOYWNPIOL

8. H xpnon twv SiadikTuakwV pebodwv ErTaAnBeveTal
£€eLPEONC ATTOTEAEI TTONITIKA TNG ETAIQIAC

9. O1 TeoPAEWeIC TNV eEENIEN TNG AciToLPYIAC  MEPIKWG eTaANBeLETAI
TNG £€ELPECNG APOPOLY PUEANOVTIKEG
TTOOEKTATEIG TN NAEKTPOVIKNG £€eLOECNG

10. H e€ebpeon oTo peEANOV Ba yiveral oTo ETTaAnBeveTal
E0WTEPIKO TWV ETTIXEIPNTEWYV (in-house)




YLOUTTEQACUATA

= [TIANENC eVOWUATWON TWV HEBOSWV NAEKTOOVIKNG £E€VOECNC TTOOTWTTIKOL

» Ol €TAIPIKEC IOTOOEAISES, OI IOTOOEAISEC SNUOTiIELONG BECEWY £PYATIAC KAI TA
HECA KOIVAWVIKNG SIKTOWONG WC Ol TTIO A&IOTTOIOVHEVEC UEBOSOI

= EkTeTapEVN Xpnon Tou Linkedin
= Xapa&n kal Epapuoyn TTONITIKWV NAEKTPOVIKNG EELEECNG TTOOTWTTIKOL
» |n-house N e€eLPECN TOL TIPOTWTTIKOL OTO PEAAOV

»  (QC KOUPIEC WPEAEIEC avadelkvLOVTAI N eE0IKOVOUNON XPOVOUL, N RPEATICOON KAl
AUECOTNTA TNG ETTIKOIVAVIAG, N diebpuvvon TNG PACNS TWV PIOYPLAPIKWY & O
EVTOTTIOUOG TTOIOTIKOTEQLWY TTOOMPIA

»  (QC KUPIEG TTOOKANCEIC TO {NTNUC TNS ACPAAEIAC TWV TTOOTWTTIKWYV
5€60UEVAV KAl © SVOKOAQ ETTEEEQYATIUOC HEYAAOS OYKOC BIOYOAPIKWYV

» TENOC, WC TAON TTEOPRAETTETAI N TTEQAITEPW a&loTToinon Tou LinkedIn kai n
AVATITLEN CLOTNUATWY ALTOPIATNC SIAAOYNG AITNTEWY £EQYATIAG




[TEPIOPICHOI £PELVAC KAI PEANOVTIKES TTOOEKTATEIC

» [lePIOPICUOI EPELVAC

* MIKPOG O apIBUOC TWV ETAIPIRV TTOL AIOTTOINBNKAV

«  [TapAYOVTEC OTTWG TO PEYEODOC TV ETAIDIRV KAl O KAASOG &€ AaupavovTal
LTTOYIV

* 'EAeyXOG LTTOBECEWY PE TTOIOTIKES KAl OXI TTOOOTIKEG UEBOSOLG

» [1oOTACEIC VIO TTEPAITEQW EQELVA

«  AVATITOEN PETPIKWV ATTOTEAECUATIKOTNTAC TV SIASIKTOAK®WY HEBOSWV
« 'Epevva armo tnv oTITIK TTAELPA TWV LTTOWNPIWV

«  [leprypadn & avattuln EQYOAEIY ALTOPUATOUATOTTIOINUEVNS SIGAOYNC TV
QAITNOEWYV £OYATIAG
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Ol €PWTNOEIC TNC CLVEVTELENC

1. Moiog eival 0 POAOGC OAG YECT OTNV ETAIQEIQ OTNV OTTOIa £pYALEOTE;

2. MNOca AToua PYECT OTNV ETAIQEIQ EUTTAEKOVTAI OTN S1A8IKACIA TNG £€eLPECNC AVOPWTTIVOL
SLVAUIKOU;

3. MNooec TPOCANYEIC EYIVAV OTNV ETAIRIA KATA TO TEAELTAIO £TOG;

4. MNoleg atto TIC A&ITOLPEYIEC TOL AVEPWTIIVOL ALVAUIKOL TTPAYHATOTTIOIOLVTAI PUE TTAPASOCIAKES
HEBOSOLC KAI TTOIEC E TN XPNON WNPIAKWY EQPYAAEIRV (I CLVOLACPOG TV SVO PEBOSWV);

5. Mg mroia peca avadntare LITOYPNPIOLG YIA BECEIG EOYATIAG OTNV ETAINEIA YIA TNV OTTOIA
epyadleoTe;

6. Mola epyaleia kal peBOSOLC NAEKTPOVIKNG £EELPECNG XPNOIUOTIOIEITE;

7. O1 onuePIVOI EpYAOUEVOI OTNV ETAIREIA XONOIUOTIOINCAV EQYAAEIQ NAEKTOOVIKNG £660OECNG
YIQ VA TTPOCANPO0LY OTNV avTioTolxn ©¢on epyaciag. Katd mooo moTewTe OTI IOXLEN N
TTapadoxn avtn;

8. AExeOTE AKOUA TTAPASOCICKA BIOYPAPIKA OCNUEIUATA;

9. Kara oo Kpiveral GKOTTILO O1 LTTOYNPIOI, AKOUA KAl PE TNV SIASIKTOAK! ATTOOTOAN
BIOYPAPIKWY, VO OTEAVOLYV KAl CLVOSELTIKN ETTIOTOAN;

10. AVOQEQRETE HAG £va N TIEPICCOTERA TTAPASEIYUATA KATA TA OTTOIA AVTIUETWTTICATE
TTEPIOPICUOVC WC TTPOG TNV NAEKTOOVIKN £EELPECN TTPOTWTTIKOL.

11. XoNOIUOTTOIEITE TA PECA KOIVWVIKNG SIKTOGONG (social media) yia e€ebpeon avBpwTTIVOL
SLVAUIKOU;

12. Eav vai, moia social media XpNOIUOTIOIEITE YIA TNV £E€VECN TTOOTWTTIKOU;



Ol €PWTNOEIC TNC CLVEVTELENC

13. EmokEnTeoTe T TTOOPIA O0Ta social media TV LITOYNPIV Of OTTOIoI KAVOLY AITNON YId
KATTOIa BE0N €pyadiac oTny ETAIQIA;

14. TIOCO TTETLXNUEVN KPIVETE TNV £€eVPEC AVOPWTIVOL SLVAUIKOL PECW social media;

15. TITTOCOOTO TV ATOHWY TTOL TTPOCANPENKAV KATA TO TEAELTAIO £TOG TTOOCEYYIOTNKAV N
ekavayv ol idlol aitnon yeow social media;

16. XpNOIPOTIOINOATE EPYAAEIQ NAEKTOOVIKNG £6eLPECNG N social media yia va KATAKTAOETE TNV
onNUEPIVI 0aG BEon epyaciag;

17. H xpnon twv epyaeioov NAEKTOOVIKAG 6e0peoNG & Twv social media yia Ty e§ebpeon
TTOOCWTTIKOL ATTOTEAEI TTONITIKA TN ETAIPIAC;

18. Mooca xpovIa XPNOIUOTTOIEITE SIASIKTLAKG EQYAAEID YIa £EEVOECN TTOOTWTTIKOU;

19. Mola Bewpeite OTI Eival T BETIKA ATTOTEAECUATA TNG XPNONG TGV EQYAAEICV NAEKTOOVIKNG
e€eLPEONG KAl TV social media;

20. Moleg BewPEiTe TTWG ival 0l adLVAUIEG OCOV APOPA TN XPNON TOV EQYAAEIV NAEKTOOVIKNG
e€eLPEONG KAl TV social media;

21.2e TOOO SlaocTNUa oAokAnpwveTal N Sladikaoia eEeLPECNS LTTOWNPIWY PECK TWV
SIASIKTLAKWY EQYAAEIWV;

22. Kpivere OTI N XNON EPYAALIGV NAEKTOOVIKNG £6ELPECNG LTTOYNPIV LEIVEI TO XOOVO
OAOKANPWONG KAI KABIOTA CLVTOMOTEEN TN S1IA8IKACIA £€ELPECNG TTOOTWTIIKOUL);

%3. OewPEEITE OKOTTIUO TO CLVSLACUO TTAPASOCIAKNG KAl NAEKTOOVIKNG EEELPECNG AVOPWTTIVOL
LVAUIKOL;



>AC ELXAPIOTW YIO
TNV TTOOCOXN CAc!
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