20YXPOVEG TAOELG KAl
IIPOKALOELG 0TV AvaAvon
Agoopevav lotoo (Web
Analytics) oe 0e0opeva
KOW®OVIKOV OIKTO®V.

KovAakidov AAeCavopa

EmPAénov kabnynig: 'eopyradng Xprjotog



Agdopeva

ZU}\}\OYI] YEYOVOT®YV, Hapatr]pr]oeoov
1] AAA®V TIAT|POPOPL®V TI0V
OXeTICOVTAL PE Pl OLYKEKPIHEVT)

£PWTNON 1) IPOPANHA.



SERVES UP
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GOOGLE

CONDUCTS

4497420 <TINDER

SEARCHES ) g
USERS SWIPE PROCESSES [ \seRs TAKE “._m

1400000/ 5162037 9779 \ 1,389 £ \
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Web Analytics
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Kowwviko Epniopto




A Brief Timeline

D—0—D

OCTOBER

APRIL JULY SEPTEMBER DECEMBER
Facebook Facebook Facebook Twitter Tumblr
Collections Autofill Buy Buy Buy
Feature Checkout Button Now Button

JuLY JULY JUNE JUNE MARCH
Facebook Twitter Instagram Pinterest Facebook
Shoppable Expands Buy Now Shop Buyable Messenger

Page Partnerships Now Pins Payments

Q) = O Qe Qe

MARCH JUNE JuLy
Pinterest Pinterest Facebook
Buyable Pins Shopping Buy Event
Open to all SMBs Cart

Tickets



Tonot Kowvwvikoo Epnoptov:

* ITA\atpoppeg nwAnoewv (eBay, Etsy, Amazon Marketplace)

» Kowmvika oiktoa (Facebook, Pinterest, Twitter)

* Opadwr) ayopa (Groupon, LivingSocial)

» 2opPovleg amo opotipovg (Amazon, Yelp, JustBoughtlt)

* IlpoPAenopeveg amo tov yprotn ayopss (The Fancy, Lyst, Svpply)
« 2Zvppetoyko eprnopto (Threadless, Kickstarter, CutOnYourBias)

* Kowovika yovia (Motilo, Fashism, GoTryItOn)



Kowwmviko Epnopto

» Kavet eonvotepeg Tig emmAoyeg Arroypa@r)g Kat avartodng Ipotovimov
(NTOVTAg aro Tovg MeAATEG VA WN@PLOOLY OYETIKA e Td IIpotovtd mov Ha
nbehav va ayopacoov.

* AvSavel tov aptipo TV covVOopIAlmV TTOL AdpPPAavovTatl OYeTIKA Pe Ta
IIPOTOVTA KAl TNV ETALPELAL.

* AvGavel TV ayopd TeV IPOoToVImV IPooeyylloviag veovg ITeAATES IOV
eEVOEYOPEVMG O1 EMLYELPTOELG OEV 1AV DIIOWT] TOVG OLAPOPETIKA.

* BeAtiwvetatl n avakalowrn npoiovimv Kat 1] ebalofnTonoinorn) Tov IeAatoy,
Kabwg mpooappoletal N eprelpia Tov IeAAT e Ao YV®OTEG IIPOTLHTOELG.
AvTo oopPatvel yiati ot 10TOTONOL TOV KOW®VIK®V PHECDV £XODV ITIOANA
Oedopéva.

* EvBappovovtat ot ovotaocelg Kat Ta oyOALd.



mdtomo Dashboard  All Websites TagManager & @ [

EXAMPLE.COM ~ ALL VISITS &

Visits Overview (with graph) Visitor Map Visitors in Real-time

13 visits DATE VISITS ACTIONS
"\‘

Last 24 hours 16
Last 30 minutes

Sunday, September 10, - 23:31:17 (2 min 20s)
=62

Direct Entry

Actions: la e I

Visits Summary Sunday, September 10, - 22:58:42
Search Engines b LA

13 visits, 13 unique visitors from Google - *“Keyword not defined"

¥ UNIQUE

SEARCH ENGINE VISITORS Actions: [ig

35s average visit duration
~ ]
77% visits have bounced (left the < Google Sunday, September 10, - 22:54:13

website after one page) S B o 9o

Direct Entry
1.5 actions (page views, downloads,
outlinks and internal site searches) per visit Actone: |

0.27s average generation time Sunday, September 10, - 20:02:15

=O




- - - - - - - - -

Wed, Nov 20

" b i .
v /* 43 Ecommerce Orders E (38 visits)

$15,383.50 Total Revenue

AL \.» $357.76 Average Order Value

Conversions Overview

Wed, Nov 27

B

Wt :
“. /" 8.5% Ecommerce Orders conversion rate

"--__"".ﬁ__."- 104 Purchased Products

Revenue: 515,383.50, Subtotal: $7.244.77, Tax: $1,601.14, Shipping: $467.51, Discount: $741.80

[ show Visit Log segmented by this Goal

Home&action=index8udSite=1018penod...

Wed, Dec 4

Wed, Dec 11

L"?BAbandoned Carts

it

A Al

N ]

79 Visits with Abandoned Cart

$3,715.92 Revenue left in cart

17.7% Visits with Abandoned Cart



Products

Product Name
Product SKU
Product Category

Product Name

PRODUCT NAME

PRODUCT name
PRODUCT name BIS
TRIPOD - bought day after
Product Name

Canon SLR

Test Product

My Product

Awesome Product

Bolas Contact 90mm

Example Katana

~ PRODUCT
REVENUE

$1,000

$600

$400

$370

$290

$165

$19

54

$0

$0

QUANTITY

UNIQUE
PURCHASES

1-10 of 93

r

Next »

AVERAGE
PRICE

$500

$100

$100

$69.33

$51.67

§25.33

$19

$4

§32

$20.50

AVERAGE
QUANTITY

VISITS

PRODUCT
CONVERSION
RATE

100%

0%

0%

0%

0%

0%

0%

0%

0%

0%



Ecommerce Log

Thursday, December 12, 2019
23:39:53

[P 85.168.00

= Greece

50Kk 0
N

Direct Entry

Thursday, December 12, 2019
23:01:34

[Py 31.34.00

Bl Belgium

H£0Kk 0
X

Direct Entry

Thursday, December 12, 2019
23:15:29

P 3716100

Switzerland

® sl
4

Direct Entry

1 Action

i Abandoned Cart
Revenue left in cart: 80, Quantity: 0

1 Action - 29 min 53s

i Abandoned Cart
Revenue left in cart: 80, Quantity: 0

1 Action

™ Ecommerce order (2019-12-12-29820)
Revenue: §16, Quantity: 2
2120 Silx Light 78mm, Quantity: 2, Price: 30

<\ View visitor profile

<-| View visifor profile

&-| View visifor profile



Sales by Referrers

Channel Type

Channel Type
Keywords
) ECOMMERCE e
Search Engines G NEYE i ECOMMERCE ¥ TOTAL ORDER Ao PURCHASED REVENUE
. . ORDERS REVENUE CONVERSION VALUE PRODUCTS PER VISIT
Websites RATE £
Campaigns
Websites 217 15 $13,936.60 6.91% £929.11 37 S$64.22
Sales engagement
Direct Entry 86 21 §822.30 24.42% £39.16 54 $9.56
Visits to Conversion
Days to Conversion Social Networks 20 3 $368.22 15% $122.74 7 $18.41
X Search Engines 75 3 £218.88 4% §72.96 4 §2.92
Sales by User location
Country Campaigns 49 1 $37.50 2.04% £37.50 2 $0.77
Continent 2 Y
Region
City
Device type
Device model @

' Did you know?
Device brand You can get advanced insights into how much each of your marking channel truly contributes to your success by applying attribution
models using the Multi Channel Conversion Attribution premium feature.

Sales by User attribute

Visits per server time

Custom Variables



Evolution over the period

1390 = Direct Entry (Visits — Tota

695

Wed, Nov 13

Channel

Wed, Nov 20

Type

, 86 direct entries, 19% of visits ¢+ +41%

75 from search engines, 17% of visits ¢ +8.7%

_, ‘49 from campaigns, 11% of visits & 0%

" 3 distinct social networks « 0%

™ 52 distinct keywords & -5.5%

~e
-a
.- i . =+
> *> ®- o R
— e 8
Wed, Dec 4 Wed, Dec 11

A ——a 217 from websites, 49% of visits « +3.3%
““s 20 from social networks, 4% of visits » 0%
~7 gdistinct search engines «+ +14.3%

* 35 distinct websites ¢ -12.5%

~s 9 distinct campaigns ¢ +12.5%



Social Networks

SOCIAL NETWORK VISITS :Lljs\:l%gs USERS ACTIONS gg I?g% A:El%“ BOUR:(%
By Tuitter 10 8 6 16 16 1s 60%
® “ Facebook 7 B 3 12 17 2 min 443 43%
i o GitHub 3 2 1 7 23 0s 07%
Totals 20 16 10 35 18 585 55%

1-30f3



ZopHepaopata

1. Aev givor ouvatov va ToAnBovv OAa Ta TPoidVTO 6T TAOIGLO TOV KOIVOVIKOD EUTOPIO.

2. KaBopiopoc mpotepototnroy

3. IHapakoAovOnomn e avAnTLENG TOV KOIVMVIKOD EUTOPION KO KATAVOTN T TMV dLVATOTITOV TOV.
4. Aelaymyn mOl0TIKNG £PELVA, Y10 TNV KOTAVONGT TOV KOWVOU.

5. Emwevtpmwon ce Evav 16TOTOTO.

6. Zvveync BeArtictonoinon.

7. Apeopevec KovoviKeg olapnuUicelc.






